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THE PIVOT THAT SAVED 
A MILLION HOURS... 


At least that’s our best guess on the time saved in composing rooms 
by Linotype keyboards that swing open (an exclusive feature) 

on a hinge pivot like this. Once the keyboard swings out, 

every part in it is within easy reach. What could be 

simpler? And how vital for guic k, economical 

maintenance! Want to save time... and 

cut costs? Then look at a Linotype 

Its many exclusive features like 

the swinging keyboard make 

it the world’s leader in 


machine ty»%e.etting 


- LINOTYPE + 


Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, N.Y. 


Agencies Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Cenadian Linotype, Limited, Toronto, Ontari« 
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Here are aptly illustrated Elrod versatility and its wide range 
of product—an abundance of leads. slugs, rule border and 
base material from 1 point to 36 points in thickness—all from 

a single machine. Simple in design and mechanism, the Elrod 

consistently delivers an accurate product of high quality that 

meets exacting modern printing requirements. An Elrod installa- 

tion in your plant will help to end strip material shortages, with 
consequent wasteful practices, and assures a continuous supply for 
most composing room needs. The Elrod is dependable. efficient equip- 
ment which has proved itself through the years in hundreds of important 
printing and publishing plants, to complete satisfaction of the user. Write 
us for full information as to how the Elrod will help you to lower material 
production costs and better the output of the composing room in your plant 
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Ludlow Typograph Company 2032 Clybourn Avenue, Chicago 14 
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SPOTLIGHT 


ON SUPERI 


18th Century vase in classic black and white jaspes 
Courtesy, Josiah Wedgwood & Sons, Inc 


Rising 


Ask your printer or paper merchant to show you the Rising group 
of papers... 0 superior sheet for everything from a wedding 
announcement to a stock certificate. Qualities up to 100% Rag 


RISING PAPER COMPANY...IN THE BERKSHIRES, HOUSATONIC, MASS. 
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If It Takes Guts, See Us! 
Editor, The Inland Printer: 

Congratulations! 

| would not have thought it possible that 
you folks would have the guts to print the 
letter of Lars R. Gilson in the September 
issue. 

The paper boys seem to be getting away 
with murder. 

But, everything has its compensations. Is 
not Mr. Gilson getting more money for his 
waste? Does not the paper company pay 
more for waste? Does not continued expan- 
sion of mills guarantee Mr. Gilson a steady 
flow of stock? Or would he like some more 
shortages, with resultant black markets? 

| wonder if Mr. Gilson will lower prices 
to his customers, a few years hence, when 
synthetics creep in and start to roll prices 
back on more expensive stocks. 

Nope, the price advances are indicative 
of a healthy economy. It's money in motion. 
Let’s look at it big and keep it rolling. 

-John M. Flynn, 275 West 238th Street, New 
York 63, New York 


Type Specimens in New Zealand 
Editor, The Inland Printer: 

| have read with great interest the article 
by Alexander Lawson in the July 1955 issue 
of your journal, entitled “Type Specimen 
Book Will Help Printer’s Customers.”” Mr 
Lawson's article of the various methods of 
producing specimen books and of making 
them useful both to customers and to the 
printer is a critical analysis of an important 
feature of the printing trade 

(Turn to page 4) 
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Never Underestimate the 
Power of the Pressroom! 


“3M Plates’ uniform 
thickness ...a real 
time-saver,”’ 


yi bred Ho Williams, Jr.,Commercal Print 
” ind Letter Service, Dallas, Texa 


means money, and in a Dallas 
ressroom, Fred Williams, Ir. finds 
M Brand Photo Offset Plates save 
time they are 


liu if 


much easier to 
operate than zinc plates. Fred 
M Plates’ uniformity in thickness 


because 
says 
each 


makes mm unnecessary to check 


plate put on the cylinder a real 
tune-saver!” When it come sto quality 
Fred states, “The 4M Plate reproduces 
a sharper halftone dot and runs cleaner 


than a zinc plate For top-notch 


quality, and to save time, do as Fred 
Williams does make your next run 
on a Super-smooth yrainless 4M 


Brand Photo Offset Plate 


Take the Guesswork out of Presswork 


“3M” Photo 


BRAND 


Offset Plates 


«+ MAIL THIS COUPON TODAY -- 


FREE! | 2 


MINNESOTA MINING & MFG. CO., 
DEPT. HJ-115AL, ST. PAUL 6, MINN 


Please send me, without cost of obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman s Guide 


tion on the use of 4M Plates 


giving Complete informa 


We have Position 


presses 
Name 

Company 

Address 

City State 


1M" is co registered trademark of 


Minnesota Mining & Mfg. Co., St. Paul 6, 
Mian, General Export 99 Park Ave, New 
York 16, N. Y.in Canada: London, Ont 
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LETTERS TO 
THE EDITOR 


Letters to the Editor began on page 3 

This office has over the years had consider 
able trouble in meeting the needs of its cus 
tomers, all Government departments, in this 
matter and two years ago produced a book of 
type faces which has met with general approval 
effort in this 


| hope that our regard will 


prove of interest to you and to Mr. Lawson and 
| am accordingly arranging for a copy of our 
book to be posted to you 

R. E. Owen, Government Printing and Station 
ery Department, Wellington, New Zealand 
So He Didn't Invent Monotype! 
Editor, The Inland Printer 

Your September issue says, “Mr. Thompson's 
invention of the type caster was the forerunner 
of the Monotype 

As far as | have ever heard, the first type 
caster Mr. Thompson ever invented was the one 
which bears his name, and which as you men 
tion in your own editorial, was either 1904 or 
1905. The Monotype machine is completely de 
scribed, with dates, in Mr. Thompson's history 
book which was published in 1904. In that book, 
Mr. Thompson does not lay claim to inventing 
the Monotype or any other. | had a letter from 
him in 1939 in response to a letter of mine ask 
ing for any typecasting history after the period 
of the book. He gave me one or two details 
but in effect said, ‘There had been no history 
of typecasting machines since. Nothing has hap 
pened of any importance 

If you have any information other than this, 
| would appreciate it very much. Erroneous de 


tails once published are quoted indefinitely 
thereafter and prove a stumbling block to any 
person who is trying to gather accurate history 

This is no reflection on The Inland Printer 
however, which | consider the top publication 
in its field. I've been reading it almost since 
| ve been old enough to read anything and have 
file copies going back to 1905 which were my 
father’s 


G. A. Snow, Kelsey Company, Meriden, Conn 


Wants to Buy Refrigerator? 
Editor The Inland Printer 

| would like to take this opportunity to tell 
you how glad | was to receive, from my dad, a 
subscription to The Inland Printer. | have been 
stationed in Alaska for the past eight months 
and during this time have been completely out 
of touch with the printing industry 

As a matter of fact, | have been in little con 
tact at all with the industry since | graduated 


School of 


Carnegie Tech in June 1954. Consequently, you 


from the Printing Management at 
can imagine how closely | read each and every 
article 

One of the features that | noted with great 
Basic De 


interest was G. H. Petty’s series on 


sign for Today Apparently this series started 
since | have been in the service, and | would 
like to know of the possibility if any of obtain 
ing the back issues of IP in which the first 11 
articles appear. | would appreciate anything 
you may tell me on this matter 

Would also like a copy of the Book List ad 
vertised on page 93 of the August issue 
Alaska 


Pic. Lew Lehrman, United States Army 


Stickin’ Around 
with KLEEN-STIK 


Make Mine KLEEN-STIK! 


That's the order you'll hear from 
more and more of your customers 
you tell ‘em = and 
show ‘em all about this amazing 
P.O.P. adhesive that does so many 
things ... and does ‘em all well! 
Cast your peepers on these examples 
of ingenious genius: 


every day—if 


California’s ‘‘Cow-Conscious’’ 


thanks to 60,000 of thes 
bumper stripes distributed by the 
CALIFORNIA DAIRY INDUS 
TRY Advisory Board, Created by 
BRISACHER, WHEELER & 
STAFF, San Francisco advertising 
engineers, the campaign attracted 
so much favorable attention from 
church and civic groups, city offi 
cials, ete that it s00n gO 
national, Printed big ’n bold on easy 
to-apply KLEEN-STIK, with let 
ters of fire silk-screened in Day-Glo 
Fire Orange’. A toast (in milk!) to 
POM TORRISON and the WIL 
LIAMS PRINTING CO., S.F., for 
he swell production! 


vivid 


may 


“Eggs-sellent’ Idea! 


Like a good turn, one good display 
idea begets another. That's how this 
KLEEN-STIK “Slide-Stik’”’ was dc 
veloped by AL KOVNAT and JACK 
LIPSON, Sales Promotion Mgr. and 
Advertising Mgr. respectively of 
HELENE CURTIS INDUS 
TRIES Chicago Result the 
gal and distinctive yellow bottle are 
being “‘projected”’ in thousands of 
drug and toiletry held in 
place on walls, show-cases, and other 
two KLEEN 
strips. ““Eggs-pert’’ produc 
EXCELLO PRESS, Chi 


cute 


outlets 


prominent spots by 
STIK 
tion by 


cago. 


lo give your customers’ P.O.P. dis- 
ays with “eggs-tra” selling punch, 
ommend KLEEN-STIK. Window 
‘amers”” or pin-point labels .. . 
simple signs or complex construc- 
tions—make with KLEEN- 
STIK! Write for your wonder-full 
free “Idea Kit” today. 


KLEEN-STIK PRODUCTS, INC. 


7300 West Wilson Avenue, Chicago 31, Ill 


Pioneers in Pressure Sensitives to the Trade 


yours 
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Here’s why 


ATLANTI 


of all genuinely 


watermarked bonds 


Ist BECAUSE... Atlantic Bond with 
the genuine watermark is the only paper 
with weight shown in watermark! 


Ist BECAUSE... Atlantic Bond is made better! 
It looks so much whiter, brighter. It snaps 
and crackles...feels so good to the touch! 


Ist BECAUSE... Atlantic Bond, “The Printers’ 
Paper,” assures you better impressions...sharper, 
clearer halftones...a constant affinity for ink! 

Ist BECAUSE... Atlantic Bond is 

moisture controlled for dimensional stability 
which assures accurate register on every run! 

Find out for yourself why Atlantic Bond 

is America’s best selling #1 Sulphite! Ask your 
Atlantic Merchant for a free sample packet. 


EASTERN 


tc} Manifesy 
Atlantic hy 





EXCELLENCE IN FINE PAPERS 


Atiantic Papers 


Products of Eastern Corporation + Mills in Bangor 
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The “Do-It-Yourself” trend i fing 
thing in many ways, but it has no plac 
in the creation of profes: onal selling 
literature 

Companies that need printed pieces 
to promote their businesses simply can 
not produce these pieces themselves 
They need good printers 

The S. D. Warren advert ement in 
Pure SarurDay bvenine Post (circula 
tion over 4,700,000) for November 12 
tresses this point in no uncertain term 
See copy enlarged at the night.) 

Y. D. Warren Company, &9 Rroad 
Street, Boston Fs Massachusett 

BETTER PAPER — BETTER PRINTING 

Bo 
, 
Wa 
‘a 


MO 


for Letterpress Printing, Lithography, Book 


, iv t f ng. 
Publishing, Magazine Publishing, Converting 


6 


S. D. Warren insists: 
A GOOD PRINTER 
IS ESSENTIAL 
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Help vourself 
to more sales 












Your Ally — 
A Good Printer 


A good printer is essential in the plan- 
ning and creation of good selling liter- 
ature. To get the most effective service 
from your printer, don’t wait to consult 
him until you have roughed out your 
format. Call him in right at the begin 
ning, on the same day your creative 
team goes into its very first huddle. 
his recommendations will save 
most in time, money and effort, 
One of his recommen: 


Vake Sure 1 


) 
Then 
you the 


lations will prob- 
€ to print your literature on W 


Your All 1 Good Printe 
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main distributors of 
Schnell pre enfabrik, 
ALG. Heidelberg 


HEIDELBERG EASTERN, INC 


HEIDELBERG SOUTHERN SALES CO. 


HEIDELBERG WESTERN SALES CO 


HEIDELBERG SALES & SERVICE 
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the hest thing 


nert to a printer 




















Whatever the weather, packaging must be 
good for even the best papers to be in top condition 
when they reach your pressroom, So to assure the 
best possible protection, Kimberly-Clark has 
developed the finest, most modern packaging in the 
industry. Whether you select cartons, cases or 
skids, your paper is fully protected against damage 
from handling, sliding, dirt or moisture 
If you're a modern, progressive printer, it will 
pay you to look to Kimberly-Clark fora 
complete line of modern coated papers, Every 
quality level has a careful balance of whiteness, 
uniformity, Opacity, strength and finish—to give 
you maximum printability and runability 
Next ume, specify Kimberly-Clark. We're as 


close CO you as your nearest distrtbucor! 


for Modern Lithogr iphy Prentice Offset Enamel 


Lithofece Offset Enamel! 
Fontana Dull Coated Oftset 


e Shorewood Coated Offset 


for Modern Letterpre f Hifece Enamel e Crandon 
Enamel e Trufect Coated Book e Mulutect Coated Book 


Kimberly Clark 


COATED PRINTING PAPERS 3 





Kimberly Clark Corporation * Neenah, Wisconsin 




















e Why are there more Louth Hydraulic Clamp 


Cutters in use than all other makes combined? 


CH bail 

e Because Laustn had the vision, courage and 
ability to pioneer in the successful development of 
Hydraulic Clamp Cutters - 8 years ago, to be exact. 
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It takes a bit of doing to introduce a new 
development. But when you have the conviction 
that the result will mean extreme accuracy and 
increased cutting production then you have a 
goal to justify vast engineering expenditures. 

LAWSON’S Hydraulic Clamp Cutters have 
proven successful. Almost a thousand LAWSON 
Hydraulic Clamp Cutters in America’s leading 
plants are proving LAWSON LEADERSHIP. 


E. P. LAWSON Co. 


628 SO. DEARBORN ST. BOSTON 


CHICAGO 


SERIES V-65 


46" +52" +55” 


main office: 


176 FEDERAL ST. PHILADELPHIA 


To earn the mantle of leadership E. P. Lawson 
Company has continually applied improvements 
and additional] features to make their cutters the 
finest. This is evidenced by the new LAWSON 
Hydraulic Clamp Cutters — Series V65. 

Hydraulic Clamp Cutters are now the standard 
for the industry. LAWSON is proud of its con- 
tribution and pledges its facilities toward even 
higher standards. 


426 WEST 33rd ST., NEW YORK 1. 


BOURSE BUILDING 


EXCLUSIVE DISTRIBUTORS SALES AND SERVICE 


Atlante WESTERN NEWSPAPER UP 


los Angeles, Son Francisco, Seattle AF HEINS 
N Tulse, Little Rock, Oklo. City, Shreveport PALMER & 


MACH. Denver SEARS LT Toronto, Montreal, Winnipeg, Vancouver 


» Dallas, Houston, New Orleans 
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NO SHOW-THROUGH 


when you use... 
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, if you have a printing job requiring an unusually high opacity paper, 
don't settle for less than the best! NEKOOSA OPAQUE holds “‘show-through’’ 
i down to a minimum. It performs equally well on letterpress or offset 

j lies flat, never curls, goes through modern high-speed presses fast and 


smoothly. Ask your Nekoosa paper merchant for the new 


sample book pictured above. It shows the two finishes and three 
weights in which NEKOOSA OPAQUE is available. 


S..” Vehoote ravens Mth / 


.¥ 
+ 


in Nekoosa’s new 
EASY-OPEN CARTON 





NEKOOSA BOND e« NEKOOSA LEDGER e« WNEKOOSA MIMEO « WNEKOOSA DUPLICATOR 
NEKOOSA MANIFOLD »« NEKOOSA OFFSET « NEKOOSA MASTER-LUCENT « NEKOOSA SUPER-LUCENT 


NEKOOSA-EDWARDS PAPER COMPANY, PORT EDWARDS, WISCONSIN 





CHALLENGE PAPER DRILLS 

Challenge s single-spindle, heavy-duty 
design provides (a) minimum center-to 
center spacing between holes; (b) faster 
setup; (c) plus the accuracy and « conomy 
of a single hollow drill in a com 
plete range of styles, from the hand 
operated bench mode! to Cha enge 


hydraulically powered drills 


CHALLENGE PROOF PRESSES 
As leading exponents of the 
Cylinder Press’ principle of re 
ciprocating bed on anti-friction 
rollers, Cha lenge presses always 
produce the highest quality work 
-whether it's on a small proof 
press with inking roller or the 
new, heavy-duty automatics featur- 
ing automatic grippers, automatic 
trip, and automatic inking 


@ NO FINER PRINTING EQUIPMENT 
@ NO FASTER SERVICE 


HI-SPEED QUOIN 
SAVES up to 80% lock-up time 


Self-contained direc! expan 


sion 


work-ups 


LABOR-SAVING IRON 
FURNITURE 
Full line of standard sizes 


Also, made-to-order 


IMPOSING SURFACES 
Precision ground semi.-steel 


With or without rabbet 


Dealers in all Principal Cities. 


no reglets no 


CHALLENGE PAPER CUTTERS 
For over half a century, Challenge 
has set the standard of excellence 
in both hand operated and power 
operated paper cutters. All 11 styles 
and 7 sizes are machined to close 
tolerances and embody features de 
signed for fast, safe, easy operation 


THE CHALLENGE MACHINERY CO. 
TRADE MARK Over 50 years in Service of The Graphic Arts Office, 
Factories and Show Rooms: Grand Haven, Michigan 
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FRASER 
SNOWLAND 


sixty-four dollar word——“integration” is worth 
A a minute of your reading time. In four syllables 
it indicates that the quality that attracts repeat business 
to the plant that stocks Snowland Bond is built into the sheet 


From start to finish (and start goes back to 5,500 
square miles of Fraser forests) this bond is made to 


cement long-time business relationships; between our mill and 


our merchants, between our merchants and you, ; : A Ss ER PA PER. Limited 


between you and your customers. Try it. Tie up with it 
SALES OFFICES NEW YORK, Chicago 


Send for sample book 
MILL Madawaska, Maine 

















Behind the discerning eye of 
Harold Knapp lie 30 years of 
paper mill and 
most of that time’s been spent 
in making one of New York 


experience, 


and Penn's many grades easier 
to print and use! 


HAROLD KNAPP EYES PUBLISHERS’ COSTS 


Harold Knapp’s a man who doesn’t ask for 
miracles, He's well aware that New York and 
Penn Super, the sheet he’s helped develop 
during most of his lifetime, isn’t the answer to 
every magazine publisher’s prayer. But he 
does know that it holds obvious cost-saving 
advantages for hundreds of America’s thou- 
sands of magazines ...in fact it has the “feel” 
of some of the most widely-read periodicals 
in the country! 

160,000 sons of New York and Penn Super 
every year as much as the rest of the 
industry combined — prove Harold Knapp ts 
right. Publishers profit when they select this 
strong, bright white, workable sheet that’s so 


nearly 


casy-on-the-eyes for the reader, yet so eco- 
nomical. They profit, too, from New York 
and Penn’s technical assistance. At their serv- 
ice are specialists who, like Harold Knapp, 
work for the company where Super has been 
the spectalité de la maison for 55 years. 

Perhaps you, or a publisher or printer you 
know, can profit realistically from New York 
and Penn’s Super story — which is just one of 
the many grades in New York and Penn’s 
ever-expanding line of quality papers. You 
can get that story—and the name of your 
nearest distributor — by ‘phoning MUrray Hill 
6-6090. Or write New York & Pennsylvania 
Co., 230 Park Ave., New York 17. 


New York and Penn 
Kile CMC Fewer Gh laen laelu ae 


Super English Finish © Eggshell © English Finish Litho © Offset © Music © Bond © Tablet © Duplicator « Mimeograph © Drawing © Imitation Press Board © and other specialty grades 





‘A COLLATOR 
IS NO BETTER 
THAN ITS 
CONTROL" 


TOP 


Quality 


TOP inevitable 


Speed benefits 


from Hamilton's 


TOP three primary 


Output points 


of control! 
TOP 


Profits 


* 
No. 2 Control Point @ Hamilton Collators’ Automatic Web Feed Control 


HOW WEB CONTROL IS 
ACHIEVED 


@ Paper-Carbon Loop “L” is unfailingly main- 
tained with the proper amount of slack and 


consequent angle of entry onto the pinband. 
@ This Is Accomplished by automatic control of 
the individual web drives “P” and “D” and by 


the broad range of web tension adjustment. 


@ Web Tension Is Adjusted through paper roll 


and carbon roll brakes ““E” and weights “F’’. 


FOR, 


7 Han ilton Collators’ Ih 


preceding advertisement and No. 3 


Dhe HAMILTON root company 
900 HANOVER ST., HAMILTON, 


WHAT THE HAMILTON FEATURE 


OF AUTOMATIC WEB FEED 
CONTROL MEANS TO YOU! 


@ Minimized Labor Requirements:—(a) \ndi- 
vidual paper-carbon or paper webs feed on the 
pinband without operation attention. (b) Non- 
critical adjustment of the paper and carbon roll 
brakes and the individual web drive pressure 
weights minimize set-up time, 

@ Highest Quality Collation:—(a) Smooth, uni 
form feed of carbon and paper webs (obviating 
wrinkles and tears). (b) Intro- 


duction of the paper-carbon web 


, ; , Sa — 
to the pinband consistently in- FOLLOW: 5 a 
- , SARE SSF SRR 
tegrated in-register. 
Learn the reasons for 
the outstanding 
performance of 


Hamilton Collators 


Integral Pre-Glued Paper Carbon Web” was outlined in the 


“Full-Le ngth Pinband”, will be discussed in the succeeding advertisement 


LEADERSHIP THROUGH 
___ PIONEER RESEARCH 
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MAKE /$10,000 A YEAR * 








Actually gathers and glues one-time 
carbon forms at high speed! 


very day the Speed-Klect Collator gains more recogni 
tion in the printing industry. It's sensationalism stems 
primarily trom the tact that the Speed-Klect is the FIRST 
collator to successtully, automatically gather and glue one 
time carbon torms at high speed. Running 3,600 to 4,200 
17” sets an hour (user reports) gives you terrifically high 
production. Being able to handle your own one-time 
carbon torm business, high rates of production, PLUS 
control of the customer's account, will easily add $10,000 


fo your vross profit 











NAME Se ee ities 
om 1° | ao if “ 
| clcle ; HaSe! 
— . Hidde- Blaser mc 
ADDRESS a — Emporia, Kansas 
|, ee =n 
Sole Canadian Distributors ...... SEARS LIMITED, Montreal, Toronto, Winnipeg, Calgary, Vancouver 
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INTRODUCING A DRAMATIiC NEW COVER PAPER 


iN WHITE AND E,IiGuHyT BRILLIANT COLORS 








adds new color...new interest...to your printing jobs! 


Looking for something new and eye-catching in a cover paper? Here’s your answer 
Eagle-A Leathertone Cover! Its rich embossed finish and brilliant colors 

will add sparkle to catalog and booklet covers, portfolios, advertising pieces, 

sales manuals, price lists, menus, programs and heavy-duty envelopes. 

And Leathertone’s a really outstanding sheet for letterpress or offset printing... 
excellent for embossed jobs, too. You'll like Leathertone’s fine folding 
characteristics ... its resistance to soil and wear...and its economy. 

Leathertone is available in substance 80, sizes 20 x 26, 23 x 35, 26 x 40—in: 


WHITE, DARK BLUE, RUSGET, IVORY, SCARLET, LIGHT GRAY, BROWN, DARK GREEN, YELLOW 


Free 


Beautiful demonstration kit of 
Eagle-A Leathertone Cover 


.a portfolio of booklet covers, advertising 
pieces and other printed samples, Ask your Eagle-A 
paper merchant for a copy, or write Dept. P, 
American Writing Paper Corporation, 

Holyoke, Massachusetts 





EAGLE-A |@) PAPERS 


BONDS: Coupon, Agawam, Contract, Acceptance, INDEX BRISTOLS: Acceptance and Quality Indexes 


T , Quality, Type-Erase and Translucent Bond 
——— eee : TEXT and COVER PAPERS: Quolity Text, L’Aiglon Text, 


THIN PAPERS: Coupon, Agawam, Trojan, Quality and Quality Cover, Quality Embossed, Leathertone Cover; 
Type-Erase Onion Skins; Quality Manifold Agawam, Quality and Chester Vellums 
LEDGERS: Acceptance, Trojan and Quality Records and EAGLE-A BOXED TYPEWRITER PAPERS 


AMERICAN WRITING PAPER CORPORATION * HOLYOKE, MASSACHUSETTS 


Printed by Offset on Eagle-A Leathertone Cover, Sub. 80 














Clevelands... 


All Years Ahead in Utility, Speed 
and Earning Capacity... 


Proved by Performance, NOT just idle claims! 





Every Cleveland folder, large or small, has estab- 
lished a world-wide reputation for dependable service 
Over the years, research and development have gone 
ahead. The top quality of Cleveland Folders has 
never varied. 








There's a Cleveland for every folding 
job, ready to prove its versatile superior- 
ity. Whether your requirements call for 
folding 4-page circulars, inserts, greeting*cards, maga- 
zine signatures ...numberless special jobs... Cleveland 


MODEL WW has the folder needed to handle it the best and most 
14 x 20° economical way. 
When you buy a Cleveland folder you've made an MODEL KK 
44 x 58" 


investment in profitable production. Don't be satisfied 
with less. 
Send for complete information on the 7 great Cleve 


land Folders. 


























MODEL MM 28 x 58” MODEL OO 22 x 28" 





























MODEL OS 19 x 25” MODEL MS 25 x 38" MODEL AT 17% x 22'A" 


Y eA a DEXTER FOLDER COMPANY 


Wr ANY OF THE gp 
ot OVE MACHINES jeneral Soles O 


330 West 42nd Street New York 36,N. Y. 





2007 











The printers and publishers of these and many other 


j 7” f 7 
leading Mapazines have found that Oxfor d Papers 


What do you consistently meet their exacting requirements. Find 


out how Oxford Papers can serve your needs. See 


look for when you your nearby Oxford Merchant or write direct. 
select paper? TWO VALUABLE AIDS: (/) /he OXFORD PAPER SE- 


LECTOR CHART fo help you select the right grade of paper 
for each job. (2) The OXFORD PAPER COST CALCULATOR fo 


(Ff 7 
4 PRINTABILITY v PRESS PERFORMANCE give you quickly the exact cost per 1000 sheets of common 


weights and sizes of printing papers. Ask your nearby Oxford 


V ECONOMY | APPEARANCE Merchant or write us direct. 
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f Se RS OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. 
‘ 
ee hats ! OXFORD MIAMI PAPER COMPANY, 35 Fast Wacker Drive, Chicago 1, UL 
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SAVE PRESSROOM SPACE WITH 
G.E's ACA PRESS DRIVE 


You can press-mount entire compact drive, 
get adjustable speed direct from a-c power 


Valuable space is saved when your press —offset or 
letterpress--is equipped with a General Electric ACA 
press drive like the 20-hp drive shown here. The com 
plete drive can be press-mounted because speed con 
trol is built into the ACA motor 


You get less paper spoilage with the ACA drive, 
because you set and hold the highest practical! speed for 
any job run, regardless of load changes 


Controller heat is no problem, and you save on power, 
because speed-adjusting secondary resistors are elimi 
nated. This enables offset printers, especially, to better 
maintain proper humidity and temperature for easier 
paper handling and better register, without increasing 
air conditioning costs. 


Installation and maintenance costs are lower because 
control equipment has fewer component parts. Sim 
plicity helps lower press down time. Fewer contactors 
and relays are needed, less maintenance required 


Specify a G-E ACA press drive next time you buy a 
commercial printing press. For more information, 
contact your nearest G-E Apparatus Sales representa 
tive or agent, or write for Bulletin GEA-5568 to General 
Electric Company, Section 653-40, Schenectady 5, N. Y. 


Progress /s Our Most /mportant Product 


GENERAL GQ ELECTRIC 














people are reading more 


PRINTERS ARE 


PRODUCING THEM 





ATF MANN 
PERFECTOR 


The only sheet-fed offset perfecting 


press available in the United States, 


Simultaneously prints both sides of 
the sheet at peed up to 5,000 heet 
per hour. Takes any publication stock 


in sizes 17° x 3114” to 38’ x 5314’. 


The ideal press for black-and-white 


publication work. 





ATF ROLL-FED 
PUBLICATION PRESSES 


ATF offers roll-fed offset and gravure perfect- 
ing presses for most types of publication work. 
Engineered on the unit principle, additional 
capacity may be added at any time. 


ATF publication presses operate at speeds up 
to 15,000 cylinder RPH. This speed, combined 
with integrated folding and binding equipment, 
often produces a complete job at less than the 
binding cost alone where folding must be a 
separate operation. The finished job can be de- 
livered in sheet form, as folded signatures, on 
a roll or in a combination of these methods. 


me Cet sal ‘aad 
; ait 
« 


a! : 


Better, more profitable printing from the widest line of equipment 
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ATF OFFSET 


PUBLICATION 
PRESSES FOR: 


Books 
Booklets 
House Organs 
Catalogs 
Newspapers 
Instruction Books 


Shopping Guides 


and many other types of 


publications—large and small. 








tical and profitable for many type 


ATF MANN PRESSES 


Also available 


and two-color sheet-fed presses that ar 


tion printing. These presses are available in ; 


of sheet sizes—from 14” 3 


an extensive line of Mann one- 


of publica 


publications today...and 
MAKING HIGHER PROFITS 
BY ATF OFFSET! 


There is a rapidly growing trend to offset 
publication printing. This trend offers many 
printers the opportunity to develop a new 


and highly profitable specialized business. 


There are many sound reasons behind this 
growth in offset publication printing. Offset 
enables you to produce high volume, high 
quality work at low cost. Makeready time is 
shorter. And, because you can make your own 
plates, production schedules are more flexible 


plate costs are lower. 


The printing equipment that will set you up 
profitably in this business is available now 


from American Type Founders. 
* * * 7 * ¥ - * * o + 


American Type Founders makes and markets 
many types of publication presses for the 
printing field-—offset, letterpress and gravure. 
You should investigate the profit-making op 
portunities offered by this ATI equipment. 
Your local ATF representative has wide ex- 
perience in the use of either sheet-fed or roll- 
fed offset presses. Contact him or write di- 


rectly to ATF in Elizabeth, N. J. 


AMERICAN TYPE FOUNDERS 


200 ELMORA AVENUE, ELIZABETH, N. J. 











to increase/| production... 


standardize on fewer 
grades of rag paper 
and order them in 
larger quantities from 


neenah 


By standardizing on fewer grades of 


paper and buying them from one source, 





you need fewer inks, less storage space 
for paper, and less makeready time 

as you ll know from experience how 
the “house” papers will run, 

You can make Neenah your source 

for rag paper as Neenah’s uniform 
quality means smooth press runs job 
after job. 

By standardizing on fewer grades and 
ordering in larger quantities, you also 
cut your costs, an important item since 


paper costs about one-third of the job 





Neenah can also supply you with 
whatever grades of rag paper you 
select for standard items, as Neenah 
makes the most complete line in 
America. 

kor your salesmen, Neenah offers a 
fast-moving line of quality papers 


that are nationally advertised 


Vo help you solicit business on fine 
rag papers, your Neenah salesman 
offers you 


@ Neenah Guide to Preferred 
Letterheads 

@3 Keys to Selection and Use of 
Phin Papers 

@ Your Guide to Better Indexing 

@ Neenah Pattern kit 

@ The Cost of Influencing People 





Necnuth, 


FVAL BUSIMESS PAPERS 
SACLE 1873 





NEENAH PAPER COMPANY 
Neenah Wisc nsein 
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Investigate 
Miehle’s Outstanding 
Letterpress Line 


7 | The Vertical— \ 
} Basic press for any 
plant, large or small 


} The 29 Letterpress— 
Fully automatic, high 
speed press quick to 


changeover, quick to get away. 


Single and Two Color Flatbeds— 
Standard the world 
over—wherever fine printing 


is done at a profit 


Single and Multi-Color Rotaries— 
Consistent quality in high speed, 
curved plate printing. 


ee eae ase ee Seeeis oe te 


MIEHLE PRINTING PRESS v-50 \4x 





Color 


46 33% x 45%" 20 
Eee TS ee oe io 
eteng the works 61 One to Five 








manvtacturers of sy Color* ee Oe i eee 
ol at. 76 One to Five 
shee ashy ius kee kL 


The Mishle 61 ond 76 Letterpress ore but on the Unit Constr vction principle and are available 
@s one, two, three, four and five color presses. gi 
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Trim squarely from top to bottom 
with Seybold Saber power paper cutters 


Straight cuts—left to right; square cuts—top to bottom; 
uniform dimensional accuracy every time! That's what 
you get with the all-new Seybold Sabers ... 41, 47” 
and 54’ power paper cutters that grow with your 


business. Here’s why 


Exact positioning! Accuracy is built in 
Whether manual, power orspacer operated, 
backgauge control is precise. And the im 
proved Seybold Auto spacer offers many new advances 
in automatic positioning for the mass production of 


repetitive cuts. 


yo” 7 Secure clamping! “Cushion-Contact”’ 


~ fully-hydraulic clamp gently cushions the 
~ pile—then clamps it evenly and rigidly 
Full pre-selected pressure is applied immediately upon 
contact with pile and is maintained throughout the 
entire cutting stroke. Complete clamp pressure range 


handles all ty pes of stock 


> man Smoother cutting! The Seybold Saber 
t, ' has an improved cutting stroke that is 
a _ cleaner, smoother, and steadier. Power is 
applied ahead of the knife and in line with the direction 


of knife travel. It pulls, rather than pushes, the knife 
through the pile. Speed of cutting stroke is uniform. 


As your business grows, your Sey bold Saber can be adapted 
to meet your changing cutting requirements and these 
transitions can be made right in your own plant. This 
is another important feature of these all-new cutters. 
For complete details, call your Harris-Seybold repre 
sentative. Or, write to Harris-Seybold Company, 4510 
East 71st Street, Cleveland 5, Ohio. 


SEYBOLD CUTTERS 
Co 








ot= 


Every sheet from a carton or skid 


of Fox River papers is comparable 
in color, brightness, and opacity. 
The uniformity in printing qualities of 
papers means jobs 
through your shop faster 


look better when they're 


Fox River papere 


Appleton, Wisconsin 





new CONSOLITH GLOSS 
makes the best impressions! 


You have to run new CONSOLITH GLOSS to fully ap 
preciate the quality and performance this sparkling 
new offset delivers at a cost only slightly higher than 
ordinary uncoated papers 

Leading lithographers who are using it for catalogs, 
folders, inserts and similar quality jobs are downright 
enthusiastic, They say the fully mineral-coated, highly 
finished surface of CONSOLITH GLOss provides the su 
perior printability and opacity of more expensive of] 
set papers. Its high dimensional stability and excellent 
strength, bulk, and ink receptivity also make impor 
tant contributions to topflight press performance 


Like all Consolidated Papers, new CONSOLITH GLOSS 
is pre-tested on the press to assure consistently fine 
quality results. But why not test it yourself, too? On/ 
your Consolidated merchant has it, and he'll be glad 
to give you free trial sheets. Just run them and see 
why so many top lithographers have been so quick to 


praise this exceptional new offset value 


enamel 
printing 





papers 
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— Only Simonds puts a micro-mirror finish 
on the all-important face side to give you a substantially stronger cutting edge. 
An edge that’s keener, yet requires sharpening far less often. 

Add to this, Simonds special face-side taper -- concave ground for added clear- 
ance... and you know why Simonds Paper Knives give you freer, cleaner cutting, 
and more of it between sharpenings. 

These two exclusive features of Simonds Paper Knives eliminate rubbing against 
stock, reduce knife wear — cut your cost of cutting. 

Made of Simonds own S-301 Steel, you can bank on “Red Streak’’ Knives to 
give you long, trouble-free service. Many standard sizes are carried in stock by 


Simonds Distributors in all principal cities. 


any ny nee SIMONDS 


SAW AND STEEL CO. 





Cali your 





Factory Branches in Boston, Chicago, San Francisco and Portland, Oregon, Canadian Factory in Montreal, Que., Simonds Divisions 
Simonds Stee! Mill, Lockport, N. Y., Heller Tool Co., Newcomerstown, Ohio, Simonds Abrasive Co., Phila., Pa., and Arvida, Que., Canada 

















Good Business Men 
and Good Political Officials Say... 


“Lets Look at the (Performance) Record” 








NPVovAy, a growing list of printers, lithog- 
| rapbers and merchants are selecting 
St. Re vis Imps rial Enamel, as well as all 
papers, primarily on the basis of Perform- 
ance Records 

The past performance of St. Regis 


Imperial can be measured against 


“Best Industry Standards”. 


Such records of this fine paper made it 
a logical choice for the following unusual 
job run on a 5-color Miehle 96 Rotary 
letterpress 

While no “Best Industry Stand- 
ards” exist for this unique equip- 
ment, we think you'll agree that 
St. Regis Imperial Enamel’s Record 
was excellent, 


IMPERIAL ENAMEL 


RECORD 


of the use of St. Regis 
80 Ib. Lmperial Enamel! 


(Name of printer on request) 


THE JOB: 
4 promotion folders for 
4 different clients 


QUANTITY: 
5,000,000 copies 
(70,000 sheets) 


FORMS: 

5 (5th form used for 
language changes). 
work end turn on Michle 96 
Rotary Letterpress 


SHEET SIZE: 
50) 4” «x 75” 





RESULTS OBTAINED 


Imperial 
Enamel 
Performance 


Makeready 


Time 63 hours 





Impressions | 3,100 per hr. 








WORKABILITY 
ADVANTAGES 


Imperial Enamel is a particularly resilient sheet 
which simplified the makeready of this compli- 
cated job, It lies flat even in this large size to 
assure smooth feeding, while its strength and 
folding quality give smooth production in the 
bindery. This job required a double wash-up 
before the run—rollers were changed and atill 
another wash-up was made during the press runs 


For an unusual demon- 
stration of " Fine 
Paper for Fine Print- 
ing”, send for a copy 
of the Lmperial Enamel 
Demonstrator, or ask 
your St. Regis repre- 
sentative. 





A WIDER RANGE OF GRADES FOR A WIDER RANGE OF JOBS 


Enamel Printing Papers, Coated Printing Papers, Uncoated Printing Papers, Uncoated Book Papers 


PRINTING, PUBLICATION AND 
CONVERTING PAPER DIVISION 


30 


st. Regis Printing Papers are 
sifactured by St. Regis 


e 


SALES SUBSIDIARY: ST. REGIS SALES CORPORATION rn mills and plants and 
230 PARK AVENUE, NEW YORK 17, N. Y. 
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New resin 
ey-Coleliavem-leolal-s-Ih\A- 
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Bonds tight... 






\ _Tears clean... 






and dries 
up to 
45 minutes 














New ARMOPAD 601-2 spreads evenly, can be used 


with or without super, covers up to 30% larger area! 






f t | Thi completely new resin } a Iding adhesive wa l¢ veloped by 
as ef: Armour tor use on a wide range of paper and various types of 
pads. New Armopad 601 preads smoothly and uniformly 
with brushes or rollers, and prays readily in Conventional 5 
Needs no preparation or conditionu it ready tor use! 
This new adhesive speeds up prod ( Curing time ts ¢ 
tremely hort ip to 4 minute faster It preat bond 
strength often lets you eliminate supers. And Arr opad 601 
Save you money fO0o Covel '} {@ {) ! re areca 
I'ry new Armopad 601-2. You'll find it’s non-pee 
ture proot permanently Nexible, and of} i te U re 
It's available in matural and color Mail is Coupé for 
further information a 1a tree a i¢ Do iw toda 


a ee ae ee ee ee ae ae 


MAIL THIS COUPON TODAY! 
Armour and C ompany 


1355 West 31st Street, Chicago 9, IIinois 


ARMOUR 


Please send me 





| Further information on Armopad 601-2 
LJ f 


[ ] Free sample of Armopad 601-2 


474 ° Dititi 


Color desired: [_] Clear ] Bue [] Red [ ] White 
Armour and Company * 1355 West 31st St. * Chicago 9, Ill. Name 
Delaware and Spring Garden Streets * Philadelphia 23, Pa, 
P F 
290 Rutherford Ave. * Charlestown 29, Massachusetts aaa 
120 Broadway * New York 5, New York rrr 
2501 83rd Street * North Bergen, New Jersey 
235 South Hamilton Street « High Point, North Carolina City Zone Stote 
Pil 














We have two 48 inch screens 
150-133 line to fit 
your big job..... also a 36 inch 
250 line for projection 


or fine reproduction 





A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 
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Hammermill Cover adds: 


\ 4 


- BRIGHT - 
~ WHITE - 


X 
ff ( \ 








\ 


~ CANARY | | 


4 
eR y 


».».and now prints better than ever 


OW you can get Hammermill ing. And, this firmer, more level surface pages on Hammermill Offset 
> y | 
Cover in two neu colors, Bright is also excellent for letterpress—makes When your customers want catalogs 
or and ( wendy mn new —— line cuts, ornaments and type look broadsides and printed pieces, show 
ute is extremely brilliant, provides . : 
: | better than ever before them samples of Hammermill Cover in 


greater contrast with type and half 
tones—adds extra attractiveness to 
advertising broadsides and sales pro 
motion literature. Canary provides a 
new warm background in a popular the pliability to 
color to compliment inks It provides top protection, adds extra 
cye-appeal to colorfully printed text protection plus outstanding printabiliry 


Because it's made of strong new its wide range of popular colors and 
fibers, Hammermill Cover has the hoth whites. And remember, for beauty 
toughness to emboss without breaking plus protection—nothing protect 
score and fold easily like a good cover paper. In Hammermil! 


Cover you can provide both beauty and 


In addition to these two new colors 
the Standard White is now brighter 
blue-whiter than before. And Standard MMERAY 
White Hammermi!! Cover paper WN Lhe 
matches the improved blue-white nz yet COVER costs no more 
Hammermill Offset. 


Hammermil! Cover also has a new 
surtace for finer multicolor offset print- 


BY THE MAKERS OF HAMMERMILL BOND 


UNSURPASSED FOR: CATALOGS + BOOKLETS + MENUS - PRICE LISTS + FOLDERS » BROADSIDES » MANUALS 
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LETTERPRESS 
Hi-Arts 

Ashokan 

M-C Folding Book 
M.-C Folding Cover 
Zena 

Catskill 
Velvetone 
Softone 

Esopus Tints 
Esopus Postcard 


OFFSET-LITHO 
Hi-Arts Litho C. 1S 
Zenagloss C. z 
Zenagioss Cover C, 7 
Lithogloss C 
Catskill Litho C 
Catskill Offset C. 2S 
Esopus Postcard C. 2 
Esopus Tints C. 2S 


THE MARTIN CANTINE COMPANY 


Specialists in Coated Paj Y It 


SAUGERTIES, N.Y. and NEW YORK CITY 


In San Francisco and Los Angeles 
WYLIE & DAVIS 


Photo by Edw. Wilson 

















UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


Business Hits New High; 
Equipment Buying Climbs 


Business to Be Good 
Well Into ‘56: Survey 


Rosy Future Seen by 


Boston Conference 


25% Increase Coming? 


Newsprint Price Jumps 
Get Publishers Excited 


Two Paper Companies 


Report Record Earnings 


How's business in general? Third quarter national goods 





billion... stemmed from consumer and equipment buying, 
not rising inventories or government spending. Equipment 
buying climbed to $25.4 billion rate, $3.9 billion above 


lst quarter. 


Good business will continue well in 1956, survey by 
National Association of Purchasing Agents indicates. 93% 
of members reported production in October as high or 
higher than Sept....also reported evidence of 


leveling of commodity price spiral. 


Rosy future seen by Boston Conference on Distribution 
gross national product climbing from current 

to $650 billion by 1975...goods and services sales, 

$237 billion last year, rising to between $350 billion 
and $357 billion by 1965...20 million more people at 

work by 1975. 

Is your plant ready for 25% increase in business in next 
10 years? It’s coming for printing industry, speaker told 
PIA delegates last month. See page 102 for detail: 


Commercial printers aren't too excited about recent jump in 
newsprint price—$13l per ton, up from $126—-because boost 
follows increases for other types of paper for books, maga 
zines, boxes, etc. Newsprint costs 118% more than it did in 
1945...general level of paper prices up 81%... 

industrial products, including metals, up 66%. Booming 
demand (supply less than ample) affects newsprint prices 
tremendously. Small newspaper publishers worry about their 
future newsprint... say big papers will hog the supply. 


Record sales and earnings for Sept. quarter and lst 9 months 
this year, P. H. Glatfelter Co., Spring Grove, Pa., paper 
manufacturers, reports. Expects high level to go well into 
next year. St. Regis Paper Co. sales and earnings for lst 

9 months also at new high. 


(Over) 
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Harris-Seybold Reports 
Shipments at New High 


N.Y. Printing Up 7.7% 


Allied Paper Mills Sold 


L. A. Letterpress Sues 
To Stop Offset Inroads 


Toronto Paper Makes 


First Aluminum Plate 


Japanese Teletype Out 


Cuneo Press Announces 


$3 Million Expansion 


IBM Electric Wordwriter 
Will Type 42 Phrases 


(Continued) 


New Harris-Seybold annual report shows shipments to graphic 
arts industry at new high levels, estimates that 45% of all 
commercial printing and lithographic work now in more than 
one color. Colored inks represented nearly 70% of dollar 
volume and about 45% of total ink poundage of all inks used 
in commercial printing in 1954. 











New York commercial printing dollar sales, lst 9 months, 
in metropolitan area rose 7.7% above same period in 1954, 
New York Employing Printers Assn. reports. 








Allied Paper Mills, Inc. will be bought by Thor Corp. Thor 


washing machine operation now unprofitable, company says. 
Plan is to buy middle-sized businesses in other industries. 





Los Angeles letterpress printers in battle to prevent the 
2% million names on voters list being reproduced by offset. 
Law says such lists must be "printed from 8-pt. type on 

an 8-pt. body." Letterpress men say that means from type, 
not from typewriter reproduction with offset presswork. 
Suit filed but not yet brought to trial. 








First successful electronic engraving on aluminum said to 
have been produced by Toronto Globe and Mail. Engraving 
operation took 10 minutes for 3-col. cut...aluminum 
comparable in every way to zinc, and cheaper, paper said. 
German electronic engraving machine, Klischograph, used. 











Japanese newspaper reports completion of teletype machine 
capable of transmitting 1,476 different characters. Runs 
same way as Western variety but tape has 6 holes instead of 
5. Inventors now working on Jap version of teletypesetter. 








Cuneo Press, Chicago, announcing new building expansion 
and initial plant streamlining program to tune of about 
$3 million. When completed, building will have straight- 
in-line, one-story operation more than 1,650 feet long. 
Details in December issue of IP. 








IBM has out new experimental Electric Wordwriter which can 
print, at touch of single key, any one of 42 18-character 
words or phrases at rate of 150 words a minute...will 
automatically cap or hyphenate words when necessary. Has 





its own memory-storing system. No plans to market it. 











LEADING BUSINESS AND TECHNICAL JOURNAL IN THE 
WORLD OF LITHOGRAPHIC AND LETTERPRESS PRINTING 
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Color in the Plant 


e The right colors in your plant can reduce fatigue, increase production, curtail accidents 


e Research has proved that color is important to human efficiency, visibility and manual skill 


e Nationally-known color expert describes how it was done in Magill-Weinsheimer’s new plant 


dern era of color to a lars 
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the new Magill-Weinsheimer 


The new plant of the Magill-Weinsheimer Company 


by Faber Senrex 
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Faber Birren is undoubtedly the best known of 
American color authorities. He is the author of 
14 books and more than 300 articles 
He 


edge of color and people, and today operates 


many on 


the subject of color has an eminent knowl 


largest color research organization in the coun 


try. His first article on color was published in 
The Inland Printer in 1924 and he has been 
contributing to IP’s columns regularly since 


The work he and his organization did in the new 
printing plant of Magill-Weinsheimer Company 


n Chicago may be a guide for other printers 


in Lincolnwood, suburb of ¢ hicago Exterior is of 


* — 


2 eld es 
~ Oy he , 





lane recently buile in Lincoln 


Het 


Company | 


wood, Illinois, a suburb of Chicage 
the technical and scientific use o 


has been capably introduced to « 


cnvironmecnt 


Color is important to human ethicienc 
visibility and manual skill. Research over 
several cars supported | wtual i 
histor has divulged a number of vital 


principles Dearing on plant decoravuoan 


These have been ip} lied at Magill. Wein 
sheamer and hold value to every printer 
ind lithographer 

For example, while adequate tllumina 


visibilit 


ton 1s essential tO wood seeing 
itself is not at its best unl the colors of 
the environment are properly controlled 


Vision and Ability Are Affected 


W here there ma ¢ Cxcessive Contrast 
vhite wall black machines brieht 
n lifferer may be ea enough t 


The 


bright area will constrict (close the | 
pil opening of the ec, and the darke 
irca will pand it. This muscular action 
repeated hour after he Vill f Visior 
increase muscular fat ind wr 
fension and ¢ ntuall I ur the abilie 
t the WV ¢ rkct {« } i } 

| rther, reaction t Df hene (juick 
| cact f rari j A Ih 


brick and natural stone with trim in terra cotta red 








i iat: 


if Meaningicss walls | 


become a focal point 


and if meaningful task and machines are 


lost to darkness, proper color relation 
ships will be in reverse 


' 
It is an accepted fact that seeing 1s at 
its best when all areac in the field of view 
have an approximately uniform bright 
ness. The ratio of brightness to darkness 
in truth, should never exceed 10 to | and 


should be kept within to | whenever it 


lo accomplish this, wall areas should 
¢ colored to a reflectance of from 50 to 
60 per cent. Machinery and equipment 
should have a coat of paint reflecting from 
to 40 per cent. Ceilings (out of the 
normal range of vision) should be white 
for ample light reflection and the reduc 
] } I 


Ows Floors should be Kept 


non of sha } 


Environment Colors Soft 


Environment colors tor the most part 
should be kept soft and grayish in tone 
both to avoid too much distraction and 
to hold a clean appearance. Then brilliant 
color, in the form of a standard color 
code, should be applied to hazards where 
it will set up caution targets and not 
merely “cry wolf 

Here are some of the principles in 
operation today at the Magill-Wein 


sheimer plant. In all, some twenty colors 


were established for the color plan Four 
of these were used for purposes of safety 
ind four more tor the special decoration 
of the lobby. Hence, about a dozen colors 
were basically needed to carry out a tune 
tionally right program 

For purposes of simplification and 
cconomy, certain uniform practices were 
tollowed to cut labor costs (which usual 
ly run four to six times over paint ma 
terial Costs 

All ceilings in the plant are white with 
out exception 

ll steelwork is a paic gra 

In the shop areas, there is one uniform 
medium gray used throughout for dado 
and trim——obviating the need for extra 
trim paints for different upper wall colors 

Then for variety, and strictly along 
functional lines, the upper walls of the 
shops irc in Varicd tints 
In the bindery, where women em 
loyees are largely concentrated, the ul 


er wall color is a pleasing light coral 





Top: The Magill-Weinsheimer lobby has a black 
and white floor. Walls are in three tones of 


soft red while furniture colors are in contrast 


Center: The office section is decorated in pearl 
gray. Variety is introduced by the application 
of tones of yellow, chartreuse, green, blue, tur- 


quoise, and terra cotta over end walls of room 
Bottom: The cafeteria has a colorful floor. Fla 


mingo red adorns upper walls and lithographed 


paper along one wall provides pleasant relief 
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In letterpress and offset departments 
the upper wall color is a_ pale bluish 
green for a cool effect. Because wall re 
flectances are not significant (being lo 
cated at a distance from presses), illumi 
nation is not distorted. In tact, inasmuch 
as the reflectance of the bluish green 1s 
about 50 per cent, glare 1s removed trom 
the field of view and visibility of white 
paper is heightened for sharper acuity and 
better color matching 

However, where pertect color discrim 
ination is necessary, as in the offset plate 
department, upper walls are white 

The walls of the maintenance depart 
ment are also bluish green. The same 
scheme is carried out in the composing 


room and proofreading department 


Bright Yellow Widely Used 


As a bright and cheerful sequence col 
or, pale yellow is widely used as an upper 
wall color in storage, receiving, and shi 

ing arcas tO Sugeest a SUNNY atmos] here 

ind to lend variety and an interesting 
change of pace juring course of plant 
trait 

As exc prions, and for stuull more visual 
and emotional interest, wash rooms, lock 
er rooms and lounges are in two tones of 
turquoise blu a flattering hue which 

| 


firectly complements the 


pinkish tint of 


burst al is in coral, and the personne! 
lepartment in tints of gray and green 

The plant cafeteria has a colorful lithe 
aper over one wall, with other 


walls in a luminous flamingo red. Dado 





ind trim are light gray, and cafeteria 
chairs are upholstered in three colors, red 
cllow, blue 
As to Satet a special color code, de 
veloped by the writer and recognized as 
mandatory by the Navy and Coast Gi 
j 


has been unstakingly followed. Yellow 


the color of highest visibility in the spe 


trum, is used for strike-against, stumbling 


and falling hazards. It 1s painted on guard 


, , : 
railings, pit and platform edges, low 


cams, curbings. Orange, the color of 


highest attention-value, 1s reserved for 


Above left: Coral is used for the upper walls of 
bindery, bluish green in pressrooms, yellow in 


storage and shipping for good functional variety 


Above right: Machinery is painted medium gray 
for good light reflection and maintenance. Elec 
trical controls are blue. All hazards are clearly 


marked with a brilliant yellow or orange color 


rcute hazards. It is painted along cutung 
ind trimming edges and wherever there 
is danger of cutting, crushing, shock or 
urn 

Blue is applied as a non-distracting 
color to switch control boxes and fuse 
boxes, located both on walls and ma 
chinery, to unify the idenufication of cle 
tric Owe’ 

Red is kept exclusively for fire protec 
tion devices and equipment. Its former 
ise as a danger symbol has been aban 
loned for the good reasons that about 
per cent of men are color blind to it, and 
it is the first color to lose its identity in 
fim light 

All presses and machinery are ina soft 
medium shade of gray to reflect light, ay 
car Cican, and to invite neat Maintenance 

Through these principles and proc 
lures, there 1s functional sense and order 
to the Magill-Weinsheimer plant. Seeins 


is at its ethcient best, and good industrial 


Pearl Gray Dominant Color 


In the office section d related color plan 
has been devised. Here a light pearl gra 
has been used as a harmonizing and « 


{1 has been given in 


rdinating tone an 
terest and vitality through the use of dif 
ferent colors over end walls. As example 

earl gray has been combined with me 
lium green in general sales, with terra 


cotta in accounting, with yellow in pri 


icuion, with such colors as turquoise 
chartreuse, and blue in various privat 
offices and conterence rooms. The art de 


partment is kept neutral gray for goo 
color discrimination 
Pearl gray holds this variety together 
without chance for discord. The general 
44% 


impression 1s One Of great diversity. Yet 


the abundance of gray assures a comfort 








able and conservative setaing in which 


lithcule visual and mental tasks ma by 


performed comfortably 

In general, the art of color finds man 
of its leading apostles among printers and 
lithographers. What finer reason, then, to 
exemplify this facility and leadershy 
with plants and shops that express the 


crence of color at its technical best 


Handling Coated Paper 


Here are some basic rules for storing 


ind handling coated paper 


|. Paper costs mone ilways treat it 
cal full 
». Move or transport it as few times as 
possible 
Avoid physical damage by careful 
' 


handling and storage 
' Maintain reasonable temperature 
ind humidities in storage and pressroon 
irCcas avoid extremes 
Keep paper in original wrappers un 
til required 
6. Give cold paper plenty of time t 
Narith Ul] 
| 
Lest paper for relative humudit 
lake care in lifting paper onto trim 
| 


mer and press tee 


) Kees our hands clean when hand 


A 20 per cent gr protic she 1 be 
ought newspapers and their job print 
ing departments, according to Joseph Ter 

of Wolf & Compar tax consultant 
Job Printing 10) per cent profit, Wage 
should be 40 per cent. Materials that are 
traceable, jo! tock primaril should 
equal 40 per cent. Manufacturing ex 
cons telephone CXpress et 1) per 
cent. One of the keys in this lepartment 
is that revenue or invoices should be cwe 


ind a half times the cost of labor 
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DEVELOPING THE WHOLE MAN.. 


- 


“— Pe : te What Printing Salesmen’s 
Wives Think of 
Their Husbands’ Jobs 


( ONFIDENCE 
OF BUYERS 


If the wives of your salesmen are unhappy with 
the status of their husbands’ jobs, the salesmen 


will be unhappy, too. Here’s the complete story 


INFORMATION 
: oy Aal Bleu 


Eastern Editor, The Inland Printer 





Factors that make up the successful salesman’s personality are illustrated 
graphicall in this chart prepared by Research Institute of America to accom j | 
4 ee y ; main salesmen. Wives share a tairly com 


pany its study of the attitudes of wives toward the jobs their husbands hold 
mon anxiety about their husbands’ later 


years. This concern is focused not only on 


&® What do printing salesmen's wives reers a man can pursuc. Perhaps the ma the insecurity of the selling job, but also 
think about their husbands’ jobs? To get jor factor in her satisfaction with her on its physical hardship. Wives consider 
the answer, Research Institute of Ameri husband's career is the ever-present sense selling more discouraging and frustrating 
ca sent 2,000 questionnaires to wives of of opportunity in the selling job, the than a number of other occupations 
salesmen serving Printing Industry of lirect and constant relation between ef These frustrations and discouragements 
America member firms, At PIA’s Atlantic fort and reward have a very real impact on their home 
Caty convention last month, the Instutute’s On the negative side, we learned that lives 

executive development director, Charles i surprisingly large number of wives We learned, too, that the majority of 
W. LaBlanc, reviewed the replies from would prefer that their husbands not re wives feel the home office falls far too 


00 wives representing a cross-section of 





the industry and the nation 


Comparison of the attitudes of print 


ing seleamen's “bevter halves” with thos Research Institute Reports on PIA-Sponsored Survey 


shown by a previous Institute survey of ' 
; ' ; . ie ae . CHARLES W. LaBLANC, director of executive 
15,000 women whose husbands are en Xi 





development for the Research Institute of 


gaged nation-wide in all types of selling Americo, appeared at the annual convention 


revealed that the morale of printing sales of Printing Industry of America, Inc., in 


men's wives is better than the average Atlantic City last month to discuss the re 


From the printing survey, the Institute sults of the study of attitudes of printing 
learned some encouraging things Sell salesmen’s wives made by the Research In 
titut er PI h f 

ing as an occupation, in the opinion of stitute under A sponsorship. The findings 
. of the survey, detailed in the accompanying 
the salesman’s wife, is growing in social 


status,” said Mr. LaBlanc. “She has a solid 


inderstanding of the day-to-day opera 


article, show that the morale of printing 
salesmen’s wives for the most part is higher 
than that of the wives of salesmen in gener 


‘ ; oy ike 
fons and requirements of the selling jol al, as shown in a previous Research Institute 








She us able to make realistic suggesuons survey. In this article, Mr. LaBlanc gives 
lesiun | tO improve j | sanstaction and some encouraging news for example sell 
; tivit ing Gs an occupation is growing in social 
! , : 
' status- a . » f 7 
We lencned deat the. wile sacneniees J s well as some factors that manage 
. : ment should consider in helping keep sales 
and appreciates the treedom and self . ‘ ’ 
men’s wives and, consequently, salesmen con 
frrection which is evident in the sellin 
tented with selling printing as a career 
1} 
She considers selling one of the most 
t in rewarding and promising ca 
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The salesman’s wife makes a decision for her husband in this dramatized version of some of the problems found in the Salesman’s Wife survey. The sales 


man was elated by a transfer to a larger city until his wife told him she would not move. Center: The salesman has work to do, but he is going to movies 


with his wife. The survey showed that wives sometimes resent the long hours of work that selling involves. Right: Sales manager gives salesman a pep talk 


The wife at home can help maintain enthusiasm built here or she can destroy it. The survey was conducted by Research Institute of America, New York City 


short in understanding the job problems 
faced by their husbands.’ 

Taking a balanced view of the findings, 
Mr. LaBlanc arrived at these general con 
clusions from the survey 

First, the salesman's wife is very in 
timately involved in her husband's job 
She sees selling as definitely not some 
mysterious kind of mumbo-jumbo which 
her husband performs away from hom« 
and which, in some miraculous way, pro 
duces pork chops on the family table at 
regular intervals. On the contrary, she 
has extreme insight and understanding of 
the job, and interacts with her husband 
on a very practical and emotional level 

Second, the very fact of the wives 
sound knowledge, interest and under 
standing of the selling job is evidence 
that company-sponsored efforts to involve 
the salesman’s wife more systematically 
and usefully in her husband's work would 
meet with substantial success 

Third, we may assume that the sales 
man's satisfaction with his job, and his 
performance in it, depend to a large ex 
tent on the attitudes and reactions of his 
wit 

The re port rec alled the days when the 
salesman was stereotyped as a happy buf 
foon or small-time peddler 


[he buffoon wise-cracked, smoke 


big black cigars, slapped people's backs 


if 
The peddler buttoned his threa ibare suit 


against the wind and went timidly knock 


ing from door to door. It would be wrong 
to deny that these two images do not exist 
toda The buffoon is the object of that 


fountainhead of American humor, the 


traveling ilesman joke T he yp idler is 
pitomiz fin Willy Loman, central figure 
i the pla Death of a Salesman 


Vast changes in the selling field over 
the last 40 years have produced a radical 
ly different kind of salesman. It is not 
surprising that salesmen’s wives reject the 
unrealistic image of the salesman fur 
nished in traveling salesmen jokes and in 
the figure of Willy Loman. Today's sales 
man is more intelligent. He ts respected 
by others and judged much more on his 
professional ability than on his backslap 
ping qualities 

Mr. LaBlanc stressed that “the wife 
must be convinced of the status and im 
portance of her husband's work for him 
to really succeed on the job. The survey 


shows that salesmen are assured of such 


Phyllis Brown, human relations expert for the 
Research Institute of America, made sure that 
men did not draw the wrong conclusions about 


women from Salesman’s Wife survey of the RIA 


Nansen » 





support.” But he pointed out that “only 
16 per cent of the wives surveyed want 
their husbands to continue selling for the 
rest Of their working lives. As many as 
24 per cent do not want their husbands 
to remain in this field at all. The reste are 
undecided. While these figures are less 
negative than those obtained by the sur 
vey of wives concerned with all types of 
selling, they are stall high enough to be 
of concern to the printing industry 

Ww hat are some of the reasons behind 
reluctance to see husbands continue as 
salesmen? Most of all, the physical hard 
ship which selling brings in later years 
Old age and retirement seem to cause con 
cern. It was not Willy Loman’s intidelity 
his financial problem, his loss of front 
office reputation which jarred wives who 


depressing. It was the 


found the pla 


spectacle of an old man doing a ‘young 
man's job. The feeling seems to be that 
men of Will axe just shouldn't he sell 
ing atall 

Somewhat les than a third of the 
wives cited advancement as the reason tor 
wanting their h bands tO get out of sell 
ing. When asked what the consider t 
be the most important factor in eval 
iting a job, 51 per cent said opportunitic 
for advancement. The number who look 
forward to their h Dana ccoming mat 
Bers j pe nt higher than the « 
Impl that tak ! mM all 

} ndust 

\x { nt th ti 
n ina i men not iuse th 

i 4)?)} i th ‘ » | ! 

use the i 1) tre } if f 
fake » high f ( tic nm that 
f Much m ‘ tt rn 
mere i rhe w wh are 1] inishied 











because they feel that selling offers no ad 

vancement at all 

Nearly 15 per cent cited income fluc 

tuations and sudden drops as major causes 
of family arguments. To cope with such 
liscouragements about five per cent make 
pecial adjustments, such as putting the 
children to bed early, enforcing quiet in 
the house, trying a bit of humor. About a 
third of the wives said their husbands 


take job discouragements in their stride 


leave them in the field, out of the hom«e 
Nearly ten per cent said that discourage 
ments bring the family closer together 

These 


righter 


findings would have been 
said Mr. LaBlanc, “if the wives 


felt that the front office did its full share 


| 


in helping their husbands. Only 47 per 
cent were willing to agree that the com 
pany thoroughly understands salesmen’s 
problems. Thirty-four per cent denied 
that this was so, and 19 per cent didn't 


know. Perhaps the word ‘thoroughly 
loaded the question, For the front office 
to thoroughly understand all of the sales 
man’s problems is a pretty tall order. Even 
so, the figures are low 

Wives tend to focus largely on per 
sonal traits rather than on the company’s 
contribution. Asked to state which of sev 
en factors is most important to their hus 
bands’ success, per cent said selling 
ability, hard work or his personality. Only 
21 per cent noted such company-oriented 
factors as product quality, reputation or 
cost, the company reputation or training 
program 

But the salesman’s wife is not a shrike 
Her criticisms of the front office are seri 
ous and to the point. She backs them up 
with a host of down-to-earth suggestions 


for improvement 


Three Areas of Improvement 


Here are the three areas where wives 
think improvement is most needed 

Recogniuon and understanding by the 
company (21 per cent). Steps such as 
more credit for missionary work not in 
volving direct sales pat on the back b 
the boss after a salesman lands a nice ac 
count is almost as good as a bonus put 
themselves in the salesman's shoes and 
try to understand his problems in satis 
fying a customer 

Delivery and service help (19) pes 
cent). “Make someone in the factory ré 
sponsible for checking each order in its 
different stages of production against the 
mstruction sheet notuty my husband As 
soon as possible when a delivery will be 
late use intuition as to what my hus 
band means rather than a lot of corre 


spondence meaning delay and loss of 


All Ww 


salesman to share in selecting a secretary 


Paperwork lO per cent 
so there'll be harmony between her and 
the salesman in getting paperwork donc 

my husband would have more time for 


selling and relaxing if some detail and 


42 


paperwork were eliminated provide a 


‘ 


lictaphone for my husband to take on 


s so he need not spend so many hours 


trij | 


; 
making, Out reports 

Suggestions from wives covered nine 
other areas of the salesman’s job. Listed 
in the order of their importance to the 
WIVCS the Y were 

Ways to meet Competition, compensa 
tion; need for more training and meet 
ings, salesmman-management relationshiy 
hours; territories and distribution of ac 
counts; retirement plans; travel expenses 
opportunity for advancement 

Mr. LaBlanc pointed out that in nearly 
every case the suggestions indicated “a 
solid understanding of the actual issues 
and problems involved in the selling job 
The wives know a great deal about their 
husband's work. But this knowledge ts 
neither the only nor the most important 
resource possessed by the wife which can 


be used to the advantage of both the com 


( >) 








By R. Randolph Karch 


fnswers ¢t these questions have appeared 

in THE INLAND PRINTER and in other 

’ { information at vartous times 

How retentive is your memory How many 

questions an you answer without masulting 
page 44 


QUESTIONS 
|. TY has finally cut into newspaper 
sales. True or false? 

Noise cuts shop efhiciency. Can it 


, 


be reduced in the machines 


Paper can be watermarked after 
printing. True or false? 

1. Silk sereen has made stronger in 
roads into industries other than 


, 


the graphic arts. True or false 
Index bristols for 


made by the 


writing are 

cylinder process 
True or false? 

6. Less ink is carried on offset 
presses than on letterpress. True 
or false 
When making ready a vignette 
would you be more likely to use 
in overlay or an interlay ? 

8. What country has chosen the 
single quote in preference to the 


, 


double quote 


On bend stock, would you print 
two gold impressions, or one of 
yellow and one of gold? 

It 


Per capita paper consumption in 
1953 in the U.S. was nearly 
a. 100 Ibs c. 300 Ths 


by. 200 Ibs d. 400 Ths 








Sista a 





pany and the salesman. Even more sig 
nificant is her firm recognition of the 
many real advantages which the job of 


provides a reser 


fers. This recognition 4 


voir Of good will which can be drawn uy 
on by both management and salesmen 


problems 


whenever discouragements or | 


emerge 


‘Financial World’ Contest 
Picks Top Annual Reports 


For the twelfth year in a row, Brown & 
Bigelow, Inc., St. Paul, Minn., 
for the best 


has won a 
bronze “Oscar of Industry 
annual report entered in the graphic arts 
bracket of Financial World's survey of 
corporate publications 

The second best entry in the graphic 
arts class came from Kingsport Press, 
Kingsport, Tenn. In third place was Gen 
eral Outdoor Advertising, Chicago 

Crown-Zellerbach’s report was judged 
tops in the pulp and paper group, with 
Kimberly-Clark Corp. second and Cham 
pion Paper & Fibre Co. third. The print 
ing equipment Oscar went to Harris-Sey 
bold Co. R. Hoe & Co. was runner-uy 
and Mergenthaler Linotype Co. scored 
third best 

Charmin Paper Mills, Inc., Green Bay, 
Wis., won the top award in the paper 
products class, followed by Dennison 
Manufacturing Co., Framingham, Mass., 
and Marathon Corp., Menasha, Wis 

Brown & Bigelow’s latest winner is a 
four-color report printed in Talio-Crome, 
the company’s exclusive process. The en 
tire booklet, from layout through dis 
tribution, and including ink from the 
company's subsidiary, Consolidated Ink 
Co., was produced at the Brown & Bige 
low plant. Over-all supervisor was E. ¢ 
Peterson, executive vice-president. Earl 
Prestrud supervised production and Rich 
ard Noble did the art work 

Awards for winners in 110 industrial 
classifications were presented at a banquet 
Oct. 24 in the Hotel Statler, New York 


USPEL Wins “Joshua” Plaque 
For Matchbook Advertising 
United States Printing and Lithograph 
Co., Norwood, Ohio, won this year's 
Joshua” plaque awarded by the Match 
Industry Information Bureau for the best 
use of match book advertising by a print 
Minnick, the 


company's advertising and sales promo 


ing Or engraving firm. H. ¢ 


tion manager, was responsible for the 
match book advertising program that won 
the first-place award for “over-all persua 
sion” and good color and artwork 


Award certificates were presented to 


New York City: Carl 
Monsen 


, and Primar Typographers, 


Pri-Arts Press, Inc 
Gorr Printing Co., Chicago 
Chicago, Inc 
Inc 

Che “Joshua” plaque is named for the 


inventor of match books, Joshua Pusey 
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Left: John R. Gordon, who made things hum. Above 





Second of Two Articles 





Interior view of plant, showing lighting system 





When an Engineer Becomes 
A Printer, Things Happen 


e When John R. Gordon took over a run-down plant, the changes he made created amazing results 


e Winston Printing Company in Winston-Salem, N.C., now has top-notch production, good profits 


¢ Production control board, stock inventory system, other new methods sped up work flow in plant 


Editor's Note: Last month's install 
ment of this article told how John R 
Gordon, after university training in me 
chanical EN ZINEETINE and industrial man 
agement and a period of military service 
took over an outdated printing plant, re 
vamped its layout, replaced old equip 


ment, and set up a timekeeping system 


* To supple ment the job ( lock recording 
system, a study of the accounting systems 
used by many printing plants was con 
jucted. Letters were written to more than 
200 printing plants throughout the coun 
try. Many plants were visited in person 
by Mr. Gordon to observe each system 

Data were acquired on McBee, IBM 
and Remington Rand punch card account 
ing systems as well as numeric and alpha 
numeric machine accounting systems in 
cluding IBM, Remington Rand, National 
Cash Register and several others 

Mr. Gordon learned that statistical 
data on cost and general accounting sys 
tems for the printing industry are almost 
nonexistent 

Mr. Gordon, who is a trained systems 
analyst, has compiled and tabulated data 
to determine what type of cost accounting 
system is most suitable for a Riven | lant 
The company is planning to convert from 
a pen-and-ink accounting system to a ma 


chine accounting system very soon 


In June, the Winston Prinung Com 
pany had 34 employees. It now has 10 
presses, a 45-inch paper cutter and a new 
’Sx48 Baum folding machine 
Mr. Gordon's mother, Mrs. Lillian R 
Gordon, 1s chairman of the board. John R 
Gordon is in charge of plant operations 
and sales. Ingram Blair McLeod, a Car 
negic Tech 1926 graduate, is vice-presi 
dent, treasurer and estimator and does 
some sales work. Two salesmen solicit 
business 

One girl is a combination secretar 
receptionist, One girl 1s bookkeeper and 
another girl is a cost clerk. There is also 
a production service clerk. A’ full-time 
maintenance man as well as a full-time 
janitor who also does some delivery work 


ire on the staft 


Thurmond Griffith, Winston Printing Company 


pressman, operating a V-45 Miehle Vertical 


in the company’s modern, efficient pressroom 











Order entering is by the production 
service clerk. On repeat orders she writes 
up the jackets (production orders) and 
types the duplicate production control 
card (one COpy is a shox traveling CO} 
while the duplicate copy is filed alpha 
betically in the office ). The stock ticket 1s 
typed in duplicate and the job is entered 
in an order book. The same ordering in 
formation is rewritten, Salesmen write uy 
their own jackets On new orders 

A daily production meeting is held in a 
small room (formerly a hallway) at 9 
o clock cach morning. The three foremen 
meet with Mr. McLeod and Mr. Gordon 
Fach job in the plant is gone over, action 
is decided upon at this meeting for all jobs 
IN Process 

A production control board that pri 
vides for job locations and machine 
ress) load hangs on the wall The 
board consists of twelve IBM time card 
rack$S (2) pockets ca h) mounted on | J 


wood. The duplicate of the traveling jol 


card 1s filed in the department where the 


job 1s re ported at cat h morning : 


produc 
tion meeting. For machine or press load, a 
card with the estimated required hours for 


makcrcad 


and running listed thereon is 
made out 
Fach foreman checks the board during 


the da 


next department. The othice has a loose 


i 


and moves the job cards to the 

















ial notceDook Containing an aiphabetical 
Nie ol aii pops if) } roe ‘ I he accounting 
cpartment i numerical file of jo 
mimar sheets to which the la 
' ctu figures are | ted to the yx 
kach production card and fort 
rer f | if } iy f ‘ j vhen tr ‘ 
I cen shipped or ivered 
J hie present " gradually bes 
eloped from a schedule for one day t 
i iM ¢ for tw i then three da 
J if each ind jual will have h 
mw her issignments preplanned with 
the ind placed opposite the name 
lhe next change in order entering and 
luction control wi € tO adopt snay 
I ms and install an Acme Inde Vis 
Hoar Later,ad licating stem will 
ed. Th HesmMen v write an ordet 
form and the production service CierkK Will 
type the luUplicating master have it 
Kaycd lt the salesman and estimator, and 
then run off ce it for the lepartments 


} 


For certain reprint orders, all that 
would be required would be new vari 


ich as a new production order 


ible data | 


} 


number, customer order numbe r, date re 


ceived, promise date, quantity and pre 
vious job number. This variable data seri 
would enable the clerk to enter a repeat 
order, process all paper work in less than 
one minute by placing this variable stry 
over the previously used mastet 

Mr. Gordon has been making a detailed 
sales and operational analysis of all pro 
duction orders processed within the past 
four years. This 1s being done to ascertain 
alternate methods of production at lower 
cost, but, more importantly, to detect 
trend lines by product, by customer by 
dollar amount, by location, and to deter 
mine in what direction each customer 
pro luct and process 1s headed. It will then 
be possible to establish maximum and 
minimum points and return on invested 
capital once the equation or each trend 
line has been established, giving better 


control over seasonal fluctuations 


rOCessinyg mputer, will indicate, Mr 


that the company should 


not replace urge flat-bed cylinder presses 
CCAUSE notory pesetting May cna le the 
company to produce book work by offset 
more economically than t letterpres 

bor isiness form media and systems 


Mr. Gordon believes that the small mult 





color web-fed rotary presses are true com 
mercial pr ring presse whereas the high 
‘ t of sheet-fe presse offset and letter 
press is likely to make them obsolete. He 

ans to convert the applicable commer 

i} WOrK to rota! pre es over the next 
four i 

Since two-thirds of the Winston Print 
ng Company business is offset, a x4 
offset pre will probabl be installed dur 


iz the next fiscal year. Mr. Gordon 1s also 


if 
interested in web-fed offset presses 

The | lant « lose s down for vacation dur 
ing one week in August and one week be 
tween Christmas and January During 


these periods, the maintenance men 11 


spect and examine machinery for exces 
sive wear. All badly worn parts are noted 
and replacement parts ordered 

Prior to cach shutdown, a competent 
electrician, who specializes in motor con 
trols, examines the motors and drive sys 
tems on all machinery. Motor controls are 
checked and contact points and related 
contactor items are earmarked for polish 
ing or removal and replacement. Neces 
sary parts are ordered. During the shut 
down periods, the electrical parts are 
installed 

Preventive maintenance has saved the 
company many dollars by minimizing and 
practically eliminating machine down 
time due to mechanical defects 

A record of each machine is kept in a 
x5 card file to which a card ts added for 
each machine when a breakdown occurs 
The press number, make and model, jol 


on press, time out of commiussion, time 

























Glenn Thore, Winston offset pressman, is shown 
adjusting packing on ATF Big Chief offset press 
back in operation, total hours lost, total 
dollars lost, description of breakdown and 
the remedial action are listed 

Winston's management believes that 
automation and integrated data process 
ing are inevitable for the printing indus 
try. This will involve machine loading, 
order entering, production control, auto 
matic costing, and machine punch card 
accounting and tabulating. The electrical 
and lighting installations have been plan 
ned with this in mind. The use of radio 
active materials will likewise enter the 
graphic arts industry, Mr. Gordon now 
he lie vcs 

Mr. Gordon also thinks that integrated 
lata processing equipment, as soon as it 
is warranted costwise, will enter the print 
ing industry. Planning for remote indica 
tion and recording of each machine's daily 


activity is practicable now, he says 


Left below: Calvin Wooten is shown adjusting the lens on the camera in the platemaking department of Winston Printing Company Right below: Joe 


Brendle, foreman of Winston's offset department, clamps a plate in position on the Harris 17 x 22 offset press. Note the fancy shorts Joe is wearing 
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Right above: Vula Chamis, Winston cost clerk, checks a cost item on cutting with Carl Dymott, the cutter operator, while Alan Sink, bindery worker, 


lays out the stock for a job. Left above: Jim Swanson, bindery worker 


For accounting, the company plans to 
use source punching of tape for subs 
quent automatic punch tape to punch 
card conversion. Package labels will be 
made automatically from an automat 
graphotype at the same time the order 
entering clerk types the duplicating mas 
ter in the Friden Computyper machine 
This machine will automatically record in 
the accounts receivable ledger when the 
customer's order is entered in produc 
tion. Most printing presses, including off 
set, will be web-fed, Mr. Gordon predicts 

New processes such as smoke printing, 
ferromagnetography, Electrofax, and re 
lief (dry) offset by magnesium fast-etch 
are being watched closely 

Mr. Gordon believes that within 2 
years the commercial printer may use a 
nuclear-energized cyclotron rotary press 
that will use only one kind of paper whose 
characteristics will be changed as the pa 


per goes through the machine. Thus, a 


Here John Gordon is seated at the ‘‘Ebert-Gordon Mark 1 
only $150, and is used for making snapout forms. Gordon says it will do anything needed for snapouts 


safety paper, ledger, bond, etc., can come 
off the same web; characteristics will be 
changed by a moleculear rearrangement 
through nuclear power. Electronic color 
devices will project the image onto the 
web. All order entering and billing will 
be done automatically 

A personnel manual that outlines in 
detail the company’s personnel policy has 
been printed. Ideas, such as job evalua 
tion and wage and salary administration, 
were concepts borrowed from large com 
pany experience 

Mr. Gordon realizes that a printing 
plane must have well trained personnel 
and that new people must be constantly 
brought into the company. Accordingly, 
each year one or two apprentices are se 
lected from among several high school 
graduates for carcer training. The average 
age for all employees is about 31 

A sales training program is being 
started. One more salesman will be added 


tipping machine. It's homemade, cost 





is shown operating new Baum 25 x 38 folding machine. Bindery is well equipped 


to the two full-aame salesmen; he wall be 
come a ‘systems specialist’ and will han 
dle business form work 

I'wo books have been very helpful, Mr 
Gordon says, since his entry in the graphic 
arts field: “Management of Printing Pro 
duction” by Dr. Robert Roy and “(R) 
Evolution in the Printing Industry” by the 
Harvard Business School Printing Re 
search Group 

Mr. Gordon sums up his two years of 
experience in the printing business as 
follows 

I've made plenty of mistakes since en 
tering the graphic arts and I know I'll 
make plenty more, However, my adjust 
ment to the business has been easier than 
most because | have a vice-president, |. B 
McLeod, who knows the printing busi 
ness. With his printing knowledge and 
my engineering background, we comple 
ment one another in evolving a smooth 
running printing plant 

Just how smooth-running the plant is 
can be proved by a quick look at the most 
convincing data of all—the profit figures 
In 1951 , the 


as president of the company 


year John Gordon took over 


gross volume 


was just over §$ » OOO. The profie that 
year, before taxes, amounted to about 5.9 
per cent 

In 19 the year Mr. Gordon returned 
from military service to resume active 
management of the company, gross vol 
ume climbed to almost $ OOO, and 
the compan betore-taxes profit) pet 
centage was uy to 6.16 

However, the real proof of good man 
agement practices came last year, when 
the compan cyan to teel the effect if 
efhicient plant layout and first-rate busi 
ness methods. Gre VOIUMEe Was just Over 

' O00 if) i thi Irie \ ifi ti ! 
Printing Compan howed a protit clore 
tae ‘ pe pil 

John Gordon's Winston Printing Com 
pan tana iS cilective proot that better 
management practice 1 pay OF In «ae 
ims-an nts term 
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11f. SUBORDINATION AND EMPHASIS 


& We have already found that if we em 
phasize everything in display work, we 
lose our chances of gaining any distinc 
tions, one line competes with another and 
nothing stands out. If we cannot be satis 
fed with one or two strong lines in an: 
display, and place stress upon every point 
we will not only fail to bring out the latter 
but will destroy the strength of the for 
mer. As a result, the average reader will 
pass by the advertisement or whatever our 
lisplay is, for it will hold nothing as bait 


to attract or interest him 








MODERN 
DISPLAY 


——oy J. 1. Fane 


TYPE 














The moral is obvious: that is, strong 
emphasis and profuse emphasis are not 
possible in one form. Too much display, 
like none at all, makes print appear dull, 
uninteresting and difficult to read 

Obviously, one heading, as in Figure 
17, and one emphatic word or line, as in 
Figure 14 (preceding chapter ), is out of 
the question for any long piece of adver 
tising copy of a more or less complex 
character. Nevertheless, the principle in 
volved applies just the same, for the com 
plex forms, if intelligently handled, must 
be broken up into several divisions, each 
a counterpart of the simple examples we 
have shown 

The divisions, furthermore, must be 
logically related in the whole, as the var 
ious lines are related in our simple ex 


amples. Remembering that, when we are 


(CONCLUDED ) 


clearly recognized grades of emphasis 
causes the reader, while following his nat 
ural inclinations, to take them up in the 
order necessary tor the fullest apprecia 
uon of the writers ideas 

Bringing the most desirable points to 
the attention of the reader in the order 
of their relative importance may be 
likened to the magician who so presents 
the deck of cards to the spectator, for the 
moment his unconscious assistant, that the 
spectator selects the one card trom the 52 
of the deck which the sleight-of-hand at 
tist desires that he should remove 

Through display a compositor can do 
the same thing in his way; he can assure 
three, four, or even a half-dozen points 
being taken by the reader in an order that 
will most effectually interest and influence 
him. The largest or the boldest line, of 
course, will be seen and read first, the 
next largest or boldest will then command 
attention and secure a hearing, and so on 
throughout the display. The success of the 
advertisement will depend largely on the 
points being logically presented as regards 
their importance and possibilities for cre 
ating interest 

Figure 26 is shown to illustrate the 
point mentioned above. In this exampl 
the reader will note three lines of display, 
all set in much larger type than the eight 
point of the text. Of the three lines, “one 
thing’ will, as a general rule, catch the eye 
first and the other two will secure atten 
tion in the order of their size afterwards 
Furthermore, these three emphasized 
lines, or lines similarly related in practical 
everyday work, will, in the great majority 
of cases, be seen before the reader con 
siders subordinate matter in smaller type 

The same three leading points are also 
presented in Figure 27, though in differ 
ent order. Even now the reader is most 
likely to see and read the line “one thing 
first, because it is the largest, even though 
the second line in point of size has the 
advantage in position, being located 
where the eye of the reader naturally falls 
first. While the display is by no means as 
strong as Figure 26, it demonstrates that 
we are ateracted first by the things which 
are largest, boldest, or most different 


We manipulate farther and secure Fig 


logical divisions are to be found. Absolute 
order in their presentation must prevail 

In the opening chapter we found that 
display has a double purpose: to attract 
attention and to interpret the meaning of 
the writer, just as an orator makes his dis 
course clearer by supporting his spoken 
words with pauses or gestures. To say that 
type may “talk” is no idle boast. By sub 
ordination, permitting contrast and em 
phasis, we are able not only to gain the 
reader's eye but to cause him to see the 
important points almost instantly and in 
the order desired for logical presentation, 
on which such an appeal to his mind de 
pends for success. Further than that, by 
the various degrees of emphasis placed on 
different words we are enabled to make 
the reader certain of the comparative 
value we place upon them. For an illustra 
tion of this, refer to Figure 19 again and 
note the emphasis by size and the punctu 
ation by spacing shown there 

In summing up, let us repeat: The 
fundamental object in the use of type is 
to convey an idea or impart information 
to the mind of the reader. The force with 
which it strikes the mind depends pri 
marily upon the amount of interest the 
reader finds in the emphasized lines, or 
the interest those lines may create within 
his mind. Following that, forcefulness de 
pends upon how inviting and easy to read 
the details and particulars are made to 
appear through proper subordination in 
smaller type 

Subordination is worthy of careful con 
sideration if for no other reason than be- 








In the great majority of instances there is to be found 
hidden away in manuscript copy provided for display 


one thing 


which by reason of its explanatory quality or its value 
in creating interest is deserving of dominant emphasis. 


a second thing 


} should not be permitted by reason of its prominence 
to temper the force or the effectiveness of the one thing 
Furthermore, it is a serious mistake to exalt any of the 


| many lesser points 


called upon to handle complex copy, we ure 28, in which the order of arrangement 


will divide it into its logical and properly found in Figure 26 is reversed. The result which are sure to obtain attention and consideration 


related parts, place a heading of chiet line is a much weaker display because the em if the headings have awakened or inspired an interest 


over cach, and our difhculuies will vanish phasis is not arranged according to the | 


However, in order that one point may most natural progression, which is based Figure 26 


be taken up after another in proper s on the practice of reading from top to the 


quence for the most effective presentation bottom. For best results, the dominant dis cause a part to stand out must have some 


the headings over the several assem 'ed play should be at or near the top, as in thing to stand out from. In an orderly 


sections must be given distinctly varying Figure 26 parade, all of the marchers cannot be 


degrees of emphasis. Otherwise, the big In so far as the interpretation of the drum-mayjors or marshals of the day. Dis 


play, too, may be an orderly parade if type 


idea of the whole will not dominat matter by display is concerned, the same 


This feature of subordination which relative emphasis necessarily remains and is not permitted to gather like a mob, with 


demands the arrangement of points of in the sense can scarcely be misunderstood every line so emphasized as to indicate an 


terest into headings and display lines with In almost every copy for display, such effort to give all commanding positions 
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fo determine what pares of the copy PTA Self-Advertising Competition Honors 


leserve commanding positions and which 
should be kept in the body, the composi 


tor should place himself in the position More Than 50 Printers, Lithographers 


of the reader and ask himself what fea Winners in the 1955 Printers’ and Li More than 40 honorable mention cer 
tures of the subject hold the greatest in thographers’ Selt-Advertising Awards tificates were awarded 
terest to him. These, if he thinks logically, contest were announced during the Print In commenting on the 19 contest 
will provide the cues for his emphasis ing Industry of America convention in Dick Hodgson, chairman of the judges 
If he is uncertain, however, it is always Atlantic City laste month. The competition panel, said, “If any one thing was clearly 
safe to follow the advice of DeVinne, who is sponsored jointly by PIA and Miller evident from the entries. it was the fact 
quoted an old compositor giving advice to Printing Machinery Co, of Pitttsburgh that the industry is becoming more cog 
Awards are given in two categories: for nizant otf the need tor effective promouon 
the best adverusing Campaign and for the campaigns. In all classes of the competi 
Clarity in type display is best assured by presenting best individual pieces of self-advertising tion, the most result-getting entries were 
to the reader only one thing at a time. In any event McCormick-Armstrong Co., Wichita, those which weren't just ‘one shot’ pro 
‘ Kans., won $1,000 and a Ben Franklin mouons but showed caretul attention t 
a second thing statuette for the best ad campaign among planning and follow-through 
firms with more than LOO employees In several cases, otherwise excellent 
should not be permitted because of its prominence to Similar top awards were given to Lebanon advertising jobs fatled in the final scoring 
temper the force or to weaken the efectivences of the Valley Offset Co., Cleona, Pa., in the 20 because they didn't go far enough. ‘Pretty 
i ° 100-employees class, and to the Hub Off printing, the judges reasoned, isn't 
One C In set Co., Boston, in the less-than-19-em enough in most cases. It takes carefull 
ployees class thought-out and eftectively presented 
Second-place awards——-Ben Franklin ideas which will convince the prospective 
which by reason of its explanatory quality or its value statucttes—for advertising campaigns customer that he, too, has a real need tor 
| in creating interest is deserving of dominant emphasis. went to Herbick & Held Printing Co., en snntiasn altaial 
| Furthermore, it is 0 serious error to 7 any of the Pittsburgh, Ace Offset Printing Co., Los An interesting observation of the 
| many lesser points Angeles, and Hennage Lithograph Co judges was that many of the best ideas 
sali iii ta iin tliat eal netiliamilins | Washington came from the smaller shops—printers 
if the headings have awakened or inspired an interest. For the best individual specimen of ad and lithographers with 19 or less em 
vertising among plants with more than ployees. In many cases, the entries in this 
100 employees, Runkle-Thompson-Ko classification showed more originality 
Figure 27 vats, Inc., Chicago, was awarded a Ben more planning and more downright good 
> Franklin statuette. Midstate Offset Print salesmanship than those of the ‘big boys 
a novice as saying: “Read it = rst ing Corp., Syracuse, N.Y., took top honors This is an important observation, for it 
Understand what is wanted. Then ask, among plants with 20-100 employees, shows that it doesn't take a whole crew of 
Who? What? When? Where? The = and the Benham Press, Marion, Ind., won idea men’ and whopping big budgets to 
swers you get are your Cues to display first prize among the small plants do an effective promotion job 


In conclusion, a word of warning: If 
some artist is to have a hand in the printed 


Jury for PIA Printers’ and Lithographers’ Self-Advertising competition included (seated) George 

production he may want a prominent Rumage, Direct Mail Advertising Association, New York; Dick Hodgson, Advertising Requirements, Chi 
— plac ein the $} tlight If he is not watched, cago; (standing) Mel G. Grinspan, ad director for Black & White Stores, Memphis; Wilmer H. Cordes 
American Steel & Wire Co., Cleveland; Edward F. Royal of the Advertising Council, Inc., New York 


) ] wary y . 
| Ah { 


Assuredly, it is a serious mistake to exalt any of the 


many lesser points 


which are sure to obtain attention and consideration 


if the headings have awakened or inspired an interest. 


a second thing 


should not be permitted because of its own prominence 
to temper the force or weaken the effectiveness of the 


one thing 


which by reason of its explanatory quality or its value 
in creating interest is deserving of dominant emphasis. 


Figure 28 


his work may attract so much attention 
that the reader will fail to understand 
what the message is all abour. Also, if the 
writer is not endowed with rare self-re 
straint he will try to say more than the 
Space permits. It is the supreme duty of 


the compositor to correct these two tend 





encies, sce that he is not stymied 
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New Halftone Technique Is Needed 
For Better Silk Screen Printing 


¢ Traditional halftone methods limit potential of silk screen 


« New techniques must be developed specifically for process 


& In two preceding articles of this series 
| have surveyed various methods and 
roducts used in making photographic 
silk screen printing plates. In this install 
ment, I shall try to evaluate this great 
varicty, which is so confusing even for 
the screen man and much more so for the 
outsider. But before I get into the ticklish 
subject of discussing competitive prod 
ucts, | want to pose a different question 
altogether. It seems to be logical to begin 
an evaluation of photographic screen 
printing plates with the more fundamen 
tal question of what to expect, in general, 
from this type of screen printing plate 

Photographic screen printing plates 
are, by and large, certainly much less used 
than those made with knife-cut films. | 
do not deny that certain fields in screen 
printing use photo methods primarily or 
even exclusively. But, speaking of silk 
screen as an industry, | believe I am cor 
rect in saying that the knife-cut film tech 
nique is much more used than photo 
graphic methods 

The screen industry prefers the knife 
cut film technique over photo methods 
because of the great simplicity and reli 
ability of knife-cut films. What a skilled 
film cutter can make out of a piece of film 
using no other tool than a sharp knife is 
almost unbelievable. Add that you can 
make even the largest knife-cut film 
screen printing plate without any equip 
ment, and consider the cost of a camera 
department for even much smaller sizes, 
and you understand the great popularity 
of the knife-cut film technique 

But the assets of this technique are also 
indicative of its liabilities. For one, you 
need high skill, and highly skilled labor 
is scarce. Then, there are limits to the 
amount of detail that even the most 
skilled labor can produce, not to speak of 


the cost 


Detail Limits Knife-Cut Work 


The limitations of the knife-cut film 
technique are very obvious in work that 
requires many-uj screen Printing | lates 
of units containing very much detail 
Plates of this kind are needed in the de 
calcomania industry. This industry 
(which plays such an important role in 
the deve loy ment of screen printing ) was 
one of the first that applied photographi 
platemaking techniques to silk screen 
The decal industry is one of those that 
uses photo methods primarily, even 
though knife-cuct films too are employed, 
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and even though, for certain kinds of 
work—truck decals for example—the 
knife-cut film technique could never sat 
isfy the needs of decal printing. The 
amount of detail is much too big; the 
plates are made too many up; photo 
graphic duplication and photograph 
plates are the only sensible solution 

Generally speaking, we may say that 
the case for photo methods becomes 
stronger as detail increases or as multiples 
of the same unit are combined in one 
screen printing plate 

So far so good. But now to the detail 
itself. What detail do we have in mind? 
This question is similar to the old poser, 
How high is up?” How small is the de 
tail silk screen can print? To say it right 
at the outset, silk screen is, in my Opinion, 
still very limited when it comes to the 
printing of very small detail, particularly 
in halftones. Halftone printing 1s very 
important and frequently discussed. In 
the course of such discussions, one can 
hear the most contradictory opinions. To 
my mind, they mostly miss the real crux 
of the matter 


Halftone Quality Is Limited 


Many people believe that the quality 
of silk screen halftone printing is gov 
erned by the photographic material which 
is used in making a photographic screen 
printing plate. I disagree. To my mind, 
the limiting factor is not the quality of 
the photo material, but the nature of the 
screen printing plate itself. If silk screen 
could print the detail that it can obtain 
in the photo material, silk screen would 
be equal to any other printing process in 
halftone work. But this, unfortunately, is 
impossible, And it is impossible whether 
you use this, that, or the other material 
for making your photographic screen 
printing plat 

These materials basically may be vast 
ly different, but in their ability to repro 
luce fine detail they are all equally pow 
erless. As long as silk screen cannot print 
very fine detail, it matters comparatively 
little how much detail the photo material 
can retain beyond a certain point. Print 
ability is the first problem of halftone 
screen printing, and printability is a sub 


ject very little studied. I am referring 


as the readers of my past articles know 


to the nature of the screen cloth and to 


the mechanics of ink transfer 

Do I consider the nature of the screen 
cloth an insurmountable obstacle to bet- 
ter halftone printing? Decidedly not. |] 
am not advocating resignation, but its 
contrary: systematic development work 
The point I want to make is quite differ 
ent. I am convinced that silk screen can 
attain much better halftone printing than 
it is able to produce at this time. But | 
am equally convinced that these improve 
ments will come only if silk screen is 
willing to leave the beaten path of con 
ventional halftone printing and if it de 
velops techniques specifically its own 

Now silk screen uses for its tonal re 
productions the letterpress halftone. But 
the letterpress—and offset—halftone is 
definitely not suitable for silk screen. The 
reasons are rather obvious. The letterpress 
halftone corresponds to the nature of re 
lief printing and presupposes a solid base 
as its carrier. Silk screen works in an en 
tirely different manner, a manner that is 
contrary to the basic letterpress halftone 
requirement. As long as screen printing 
will be forced into the strait jacket of 
le tterpress dots, it will never come near 


its real potential 


Different Technique Logical 

It might be asked whether my demand 
for a different halftone technique is at 
all within the realm of the reasonable or 
just a pipe dream. As I see it, this demand 
is nothing but a logical application of 
halftone fundamentals. One day we will 
smile about the naive and primitive be- 
ginnings of halftone screen printing with 
its imitation of the letterpress dot. The 
basis of all halftones is the limited re 
solving power of the human eye. A con 
tinuous tone image must be disintegrated 
into such small units as can best be 
printed in the same color ink. These par 
ticles fuse into a tonal image if they are 
regarded at the proper viewing distance 
I cannot see why this result could not be 
achieved in a manner suitable for silk 
screen 

| hope that the giants of photography 
will at some time get around to studying 
these problems and the related one of 
ink transfer. Until then, we must work 
as best we can with the means at our 
command 

After all the limiting things that I have 
brought up in this article, | am happy to 
report one application of silk screen half 
tone printing that can be recommended 
without any reservation. In 24-sheet pos 
ter work, silk screen matches, if not sur 
passes, all other processes. Here the strong 
points of silk screen remain as powerful 
as in line work. The 24-sheet posters that 
are silk screened are seen first. The bill 
boards along our highways are convine 
ing proof for silk screen's powerful at 


tention-getting qualities 
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Working from coded copy, soldier can produce text in any of 50 languages on this Varityper machine 





Army Solves Language Translation Problem 
With Typewriter That Writes 50 Tongues 


®& From the Department of the Army The Research & Development Section 
comes news that a soldier now can write ot the Othice of the Quartermaster Genet 
over 50 languages on one typewriter-like al, working with representatives of the 
device without knowing the language he ottice of the Chiet of Psychological War 
is typing. The machine he uses solves a fare, found the answer in the Vari-typer 
serious problem that faced the Army: the ind its mate, the Coxhead-Liner, made by 
need for foreign language printing facil Ralph ©. Coxhead Corp., Newark, N. J 
ities in mobile field units used by psycho Interchangeable fonts on both ma 
logical wartare personnel chines simplified the typing of languages 
The problem was to develop a compos such as French, Spanish, and Italian, 
ing machine simple enough for operation which use 26-letter alphabets. But the 
by a semi-skilled person, yet versatile problem was different with Hebrew and 
enough to prepare copy in all known Arabic, Russian dialects using the Cyrilian 
tongues. The answer is a single machine alphabet, Indo-Chinese using Sanskrit 
with interchangeable type fonts and the 700-character Burmese language 


! 


Operator of “‘translating’’ Varityper works from copy like this to prepare the Armenian text at right 
Numbers denote Varityper keys; circle around number indicates cap shift, square means figure shift, 


slant line means word space, and hyphen indicates syllable divisions for word breaks at ends of lines 
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Now, however, the Army has a Cox 
head Vari-typer that “knows” even such 
exouc tongues as Devanagari, Turki, and 
Uzbek. A special model has a reverse 
acuion carriage for right-to-left typing in 
Hebrew, Arabic, Persian, Urdu, Malayan 
Jowi, and Pushtu. Many of these lan 
guages are spoken by mere handtuls of 
people, but the people live in areas of 
kreac importance to this country 

In processing copy for the new ma 
chines, a linguist writes the message in 
the desired language. Then he substitutes 
Code numb rs for the letters of Cac h word 

With the proper font in the machine 
the operator then strikes the keys accord 
ing to the coded message. What comes out 
is copy ready tor the camera and offset 
platemaking. Then printing begins on the 
spot, wherever the mobile units of the 


psychological wartare group are set uy 


New York Paper Firm President 
Announces Scholarship Awards 

S. T. Baron, president of Royal Paper 
Corp., New York City, has inaugurated 
tive Baron Scholarship Awards for train 
ing graphic arts students to serve the in 
dustry in executive posts. The scholat 
Ships honor Mr. Baron's father, Paul 
Baron, and his brothers Louis and Abner 
Baron, who devoted their careers to the 
printing and paper fields 

Recipients cach year will be graduates 
of the New York School of Printing. The 
will be selected on the basis of their rec 
ords, aptitudes and potential executive 
abilities. Amounting to some $1,000 pes 
year, the scholarships will enable the 
graduates to take New York Employing 
Printers’ Association printing manage 
ment COUrSEes 

First awards will be granted next June 
The program will be directed by Ferdy J 
Pagle, principal of the New York School 
of Printing, in conjunction with NYEPA 
president Don H. Taylor 


Touching numbered keys on Varityper accord 
ing to code copy at left produces this text, ready 


for camera, Operator need not know language 
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simple Cost Procedures Can Pay Dividends 


e Old-timer’s ways of figuring, in refined form, can be used in any small shop 


¢ This simple cost system is easy to install, easy to maintain, gives good results 


w® Many an old umer can recall the da 
when such a thing as a modern cost s 
fem was non-existent in the print sho 
et some of the owners had a way of 
hguring a way which has handed down 
to succeeding generations some of the 


most substantial, profitable and prods 


; 
gious enterprises in the industry toda 
These men recognized the infallible 


truth that sales must exceed the cost ot 


materials and labor, as well as other costs 


of doing business, else there will be no 


profit. Since labor is the predominant 


cost, they applied to each dollar so spent 
its proportionate part of all other buss 
ness expense, added materials and so ar 
rived at total cost. To this cost they added 
their profit 

On the whole, owners of the one- and 
two-press shops, employing four or fewer 
workers, are recruited from the ranks of 
} 


larger plant workrooms. They have been 


ible to put aside enough of their carnings 


to buy a few stands of type, a press or 


two, cutting machine, stitcher and per 
haps other bindery equipment 

They are craftsmen capable of turning 
out high grade printed matter, but as al 


ping as a hay fever 


lergu tf record kee 
victim 1s to ragweed. Many have been the 
attempts made by trade organizations to 
install hour cost systems, most of which 


fizzle out for lack of attention 


Grandfather's Way Was Simple 

Rather than have even the smallest 
shoy without some method of control 
let's hark back to that mentioned in the 
opening paragraph——the way your grand 
fathers did it, a plan which is simplicit 
personified. A plan which even the dyed 
in-the-wool figure hater cannot ignore if 
he has in mind any thought of bettering 
his financial Condiuon. So tar as forms 
are concerned, if our customer used 
fewer in his business, you would not need 
a printings press 


With four or tewer 


alternate between departments, it is dith 


workers, who ma 


cult and burdensome to expect a complet 
time record from each worker, But you 
must know the amount of ume the work 
er spends on any operation chargeable t 
an order. On the back of the job ucket or 
envelope which nearly every shop uses in 
some form or other tor each order print 
the torm illustrated herewith 

Allot each worker a number. When 
working on a job in any section, he 1s to 
enter his number tume of starting and 
finishing. In case of more than one press, 


the pressman should name the press and 
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oy MU. OD. Ginford 


give number of impressions run. In case 
the owner does work in the shoy on an 
order, his tume should be entered in the 
Same manner aS any other worker 

When the work has been completed 
and the order is ready for billing to the 
customer, all time is extended and priced 
at the hourly rate of the worker, then 
entered on the cost summary according to 
department. To the total labor cost is 
added whatever per cent is necessary to 


care for all other ex; 


penses 


lo this, add materials used on the or 
ler, including any outside purchases, such 
as Composition, clectros, ruling and bind 
ing, etc. Having now the total cost, add 


the desired margin of profit, insert the 


amount the sale should be, and also the 


actual selling price 


! 

Now for a look at another form, the 
Summary of Monthly Operations, which 
is written up on columnar sheets avail 
with name space 


able at any Sstationers 


and 14 columns to the right 

Thanks to our income tax system, it 1s 
required that every establishment file a 
early report of income and expense, $o 
from the records which must be main 
tained for this report, figures are taken 
to use as an average base or bu iget for 
Operations 

Item 8, shop wages of $1,167.00 at 80 
per cent chargeable, amounts to $943.60 
Chis amount, being charged direct to or 
ders, is deducted from line 9 to arrive at 


overhead expense in the amount of $1, 


Two forms below are printed on the reverse side of the job jacket. Actual working time is recorded 


as shown in the upper section; extensions are carried down to Cost Summary, cost of materials added 





o No Start Finish 


5 ] 8.2 9.3 
E ] 10.6 10.9 


$2 11.0 11.3 
$3 11.3 12.0 


2 + 
Cutter 


Totals 


TIME RECORD 


Time Rate Amount 


1.1 $2.00 $2.20 
3 ss .60 


a: 2.00 .40 


2.9 4.80 








EXPENSE ITEMS 
LABOR. Composing 


Presswork 
Cutter 
Binding 


TOTAL LABOR 
Add 114% for Overhead 


MATERIALS Paper 
Ink 
Binding 


Buy outs 
TOTAL COST 
Add 15% for Profit 
SALE SHOULD BE 
ACTUAL SALE PRICE 


COST SUMMARY 


Amount 


2.80 
1.36 
.40 
24 


4.80 
5.47 


2.00 
15 


120 
13.67 
2.05 
15.72 
15.50 
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062.40. Divide $1,062.40 by $943.60 
and the ratio of overhead expense is 
$1.138 to $1.00 of labor, or 113.8 per 
cent. As we do not care to quibble over 


fractions, we will use 114 as a percentage 


to add to labor cost 


In addition to a daily listing of | 


y 


orders at selling price, there shoul 
be listed the amount of labor and ma 
terials involved on billed orders, as a 
record for compilation of the summar 
of operations cach month. These may al 


so be handled on a stock form sheet as 


shown in the accompanying illustration 


Watch Expense Items Closely 


Watch expense items from month « 
month. If the 
from budgeted items, a checkup ts in or 


should vary too much 


der. Holiday and vacation pay, shop ex 
pense such as press rollers, extra adver 
tising in office expense, will affece the 
total 

If you are using one of the published 
price lists for printing shops, you will 
probably find that your selling rate does 
not agree with the list. The publishers 
cannot bring out new sheets each time 
there 1s a wage change in any particular 
section of this country. Notice is some 
times given to raise or lower certain prod 
ucts by five, ten or fifteen per cent. Check 
your Own cost against all prices quoted 
from the list and mark the exceptions 
page by page. Better sull, rely on your 
own cost. If you cannot depend on your 
self, on whom can you depend? 

If you prosper and natural expansion 
takes place in your enterprise, such a sys 
tem as herein outlined will hardly prove 
adequate to give you the information to 
carefully handle the growing youngster 
However, you have laid the proper foun 
lation in your search for cost knowledge 


so that an expansion of your own desire 


11 
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Rand McNally & Co. of Chicago, pio 
neer printing, publishing and map-mak 
ing firm, will observe its 100th anniver 
sary next year with 
ecial publishing 
events and centen 
Niai programs An 
{rew McNall ii 
company president, 
announced that the 
centennial observ 
ance will include a 
two-day program 
in Chicago Jan. 5 


and 6 The pro 


Andrew McNally Ill 


gram will have as 
its theme “The Challenge ot A Changing 
World 


ture leading speakers from the fields of 


Sessions of the assembly will tea 


government, the graphic arts, transporta 


non, banking, and education 











Expense and Income 
Rent 
Insurance and taxes 
Depreciation 
Office expense 
Shop expense 
Power and light 


Salary, owner 


ONO MB WH — 


Wages, shop 
Total expense 


Cost of materials used 


oO fl 


Total cost of sales 


Sales billed 


Profit (or loss 


wo n— 


Percent overhead to labor: 
Expense (line 9) 
Wages charged to sales 
Balance to distribute 


Ratio expense to labor 





SUMMARY OF MONTHLY OPERATIONS 


Budget February 


75.00 
50.00 
75.00 
42.00 
132.00 
55.00 
400.00 
1167.00 
1996.00 
900.00 
2896.00 
3128.00 


232.00 


January 


75.00 
50.00 
75.00 
35.00 
116.00 
54.00 
400.00 
1200.00 
2005.00 
890.00 
2895.00 
3135.00 


240.00 


2005.00 
936.00 


1069.00 
114.1 


1996.00 
933.60 

1062.40 
113.8 








Monthly operations can be summarized in form above, compared with budgeted figures for period 


Sample entry in sales record (below) shows how jobs are entered. Totals are carried into form above 





Date Customer 


Totals for month 











RECORD OF BILLED ORDERS FOR JANUARY 
Job Number 


75 Badger Company 582 


Labor Material Sale 


4.80 3.40 15.50 


3135.00 


936.00 890.00 








McNall 


will publish a centen 


In addition, Mr 
that the compan 
nial edition of the Rand McNally Co 
mopolitan World Atlas; a 


Atlas of the West lepicting the West 


} 


announce 


Centennial 


in the | Os with some of the first Rand 
McNall maps; two new maps of the 
United States, which will be the first of 
their kind; and a commemorative Abra 
ham Lincoln brochure 

The centennial will ce observed 19 
Rand McNally plants in Hammond, Ind 
Nashville, Tenn., Decatur, IL, and Os 
sining, N.Y. The compan headquarters 
and principal plant is in Skokie, Ill, a 
( hicago subur and it has offices in Chi 
igo, New York, Washington, and San 
Francisc 

In addition to maps and Map products 


Rand McNall 


activities include 


§ printing and publishing 


timetable and ticket 









Rand McNally Sets Plans for Centennial Next Year 


printing for railroads, air lines and bu 
compans The company also produce 
textbooks, adult nonfiction, and million 
of juvenile books each year. It 1s the pul 
lisher of Banker Banker 1; 


rectory, and the annual Commercial Alla 


Month / 


The company was founded in Jun 


6, when William H. Rand, a printes 


from Boston, set Up a printing office 


Chicago, In | Andrew McNally, then 
came to work in Kand’s shop, and the 


roOnuowimng cal the DUSINCSS Wa COMMS 


lated with the Pre ind Tribune which 


became the Chicago Tribune in 60 


McNally became foreman of the Tri/ 


snes pot printing lcpartment in Lae 


vhile it was under Kand’s management 


Six years later, the two men irchased the 


job department and tormed Rand Me 


which established a reputa 


Nally & Co 


f11iON aS 4 falifroad printing SpPccialist 
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Beware of Human Factors in Pricin 


¢ Too many printers and buyers tend to regard printing as a production-line product 


¢ In overlooking the “custom” aspects of printing, they underestimate its true value 


¢ Here’s how one printing firm educated its customers to demand a “custom” product 


compeung in the printing 
xday realizes that there are man 

aknesses that can destroy the price 
structure. Some of these weaknesses ar 
hidden or unavoidable—sharp changes in 
raw material costs, tor ¢ xXampic, OF an un 
expected change in local wage rates But 
other weaknesses in pricing practices are 
far from unavoidable. For the most pi 
the are human weaknesses, and the 
be controlled | a realists approach to 
the problems of pricing 

One of the most common weaknesse: 
is the tendency, on the part of both print 


ers and printing buyers, to regard printing 
as a mass-production item instead of the 
custom-made product that it really is. The 
printing buyer, placing an order tor 10 
000 letterheads or 40,000 pamphlets, too 
often thinks in terms of production-line 
techniques and demands an impossibl 
LOW price 

In the same manner a printer faced 
with the prospect of landing a big order 
may be overwhelmed by the size of the 
job. He may teel that he cannot go wrong 
in taking it at almost any price 

How, then, can it be possible to set a 
fai price for a custom mace product 
when many of the “custom” teatures are 
not considered 

I have often been given the opportu 
nity to work with top executives and sales 
managers in making studies of printing 
sales, On one occasion, | made the sug 
gestion that all customers could he classi 


hed into four groups 


Four Classes of Customers 


(lass A customers are those who treat 
their printer with the same respect they 
would accord to a good tailor They re 
spect the printer's skill in his craft, respect 
his good yudgment in matters of style and 
taste, and expect him to offer suggestions 
that will be of benefit to them. And above 
all the 


tion of an expert in his field 


respect his price as the fair quota 


Class I customers are those who plan 
their own printing ideas in detail and 
merely wish their ideas reproduced. The 


ex] nothing much creative from the 


printer, but they do demand good crafts 


manship and are willing to pay for it 


( lass C. customers are ; pecial breed 


they have expensive id t do not want 
to pay for them. These are the custor 


who may ask for ls. and then try to 


on rider ab another in an eft 


No. 7 of a Series 


Sy Ole A. Ottaway 


Executive Secretary 


Toronto Graphic Arts Association 


are those who buy 


solely on as rice. They either 


fo not know or do not care about differ 


and workmanship. The 


lers 


ences in qualit 
lowest bid will always win their or 
After | had 


could be classified in this way, the sales 


suggested that customers 


manager put his staff to work on their 


accounts. Principall they 


concentrated 
on two groups, the Class A and the Class 
D « istomers 


Phe Class A customers got special treat 


ment. New ideas, promotional material, 


special layouts, new stor ks and colors all 


presented to these customers first 


were 


“Bidness” of Poor Quality 
Kills Sweetness of Low Price 


The above logan appears on the 
trucks of a manulacturing company 
near our plant--and we wish every 
buyer of printing could have it hung 
shove his cle h 

ot that we mind bidding; we're 
happy to quote when the specifica 
tions leave no loophole s for some less 
particular printer to substitute cheap 
er paper, substandard plates, slap 
dash makeready, or other cut-price 
ingredients 

But only too often, the printing 
buyer discovers that the low bidder 
has queezed down the « xpected qual 
ity of the job, so he can “come out” 

hi weager and too-hasty “bar 

iin basement quotation 

When you get a quotation from 
CORNAY PRESS, we're proud to tell 
you exactly what youll get for your 
money, Bee «, dollar for dollars 
CORNAY 
our money « buy--anywhere! 

And—-on “open price’ 

nd over backward 

If it Distinguished Printing 
int, CORNAY will produce it 
fair price. Th ind see 


you the most qu ility 


orders, we'll 


to make you 


Any printer can use this promotion copy from 
ad of the Press of H. N. Cornay, New Orleans 


The Class D customers did not receive 
much attention. For these cus 
tomers, the company offered quotations 
only on run-of-the-mill jobs—work that 
” ganged with other jobs for the 
most economical production. These cus 
tomers were given no creative ideas for 
promoting their businesses. They received 
no special consideration from salesmen 
It wasn't long before the sales manager 
had a complaint from one of the cus 
tomers in Class D. “I thought printing 
salesmen were supposed to be creative 


this customer said, ‘but all I can get from 


our men are straight bids 


Production Is Departmentalized 


The sales manager explained, “We 
have departmentalized our production 
To some work we are trying to apply pro 
duction-line techniques. This is to serve 
some companies like yours, which do not 
wish to utilize our ‘custom’ department 

When the customer asked about the 
custom” department, the sales manager 
explained that this was for the use of 
customers who were willing to pay for 
creative ideas, extra attention and sugges 
tions from the salesmen, and a job of 
high-quality craftsmanship. The “custom” 
department, the sales manager said, was 
for those customers who were willing to 
place their work at an Open pric 

The result of this discussion was that 
the customer asked to be given special 
consideration. And recently, a vice-presi 
dent of the printing firm told me that this 
customer and many others have lost the 
habit of questioning prices. “We never 
overcharge them,” the vice-president said, 
and we have convinced them of this 
They have confidence in us, and we in 
turn give them the best service and qual 
ity that we possibly can 

Granted, the human elements affecting 
prices cannot always be controlled as 
easily as this. Often, the customer cannot 
be swayed by either compliments or ay 


peals to his vanity. Often, too, the printer 


fails to realize the full significance of his 
own actions in lowering prices 

However, whatever their cause, the 
human we aknc sses that de stro price 
{ ] 


be recoRniz and some 


effort must | maa¢ control them 
Orherwise, n¢ icing policy, no matter 
how realist rou if an succeed 

Living the cus 
price anc printer a fair 


his eftort 
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COATED pooK 


Satin Proof Enome! 
Refold Enamel 
Falcon Enamel 


Format Enome! 


Wedgwood Coated Offset 


Templor Coated Offset 
All Purpose Litho 


cast COATED PAPER 


Kromekote Enamel 
Kromekote Label 
Kromekote Litho 
Kromekote Cover 
(Cast © coated 1 Side) 
Kromekote Cover 
(Cost ¢ oated 4 Sides) 
Kromekote Postcard 
(Cast ¢ oated 1 Side) 
Kromekote Postcord 
(Cast ¢ oated ¢ Sides) 


Kromekote Box Wrop 


DRUM FINISHED PAPER 


Colorcast Box Wrap 
Colorcas' Gift Wrap 
Colorcast Label 


COATED COVER 
Hingefold Coated Cover 
Refold Coated Cover 


pULL COATED pooK 
Dullofold Coated 


UNCOATED pook 
Garamond Antique 
Garamond English Finish 
Garamond Text (W M.) 
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Ariel Cover 
Cordwain Cover 
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Ne'er Teor Envelope 
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Imitation Pressboard 
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Cigarette Cup Stock 
Food Container Stock 


Stencil Bo 

Pattern Board 

End Leaf Paper 
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Let’s Improve Platemaker-Lithographer Relations 


e Functions of trade platemaker and lithographer complement each other 


e Each has specific responsibilities to observe in this trade relationship 


e Here, a trade platemaker tells how to keep this relationship strong 


By William T. Stevenson, Stevenson Photo Color Separation Company, Cincinnati, Ohio 


As the lithe 


ment © } 
the trade shop and the lithe 
ferences of ¢ if n have arisen 
he relationshiy f these two operat 
but the differences often are the result of 
misunderstanding. They can be resolved 
looking obyectivel at the functio 
these two segments of the industt 
Before tackling the actual relationshiy 
between the lithographer and the trade 
sho} if might ( well fo cstal lish the 
positions of both 
Lhe trade shoy Organizath 


| y f 
Spccializing | mM j ictual repr 


ction 1} too mci 
The lithos raj her has the pr 


of operating 


I 


lithograph pl 


yw the purpose of this 


( 
lichographers 


which 


Trade Shop Is Supplementary 


The most common use of trade 
the m 


ant that 


Pacilitue 


that thers 


George |. Delacorte, Jr., president of Dell Pub 
lishing Co., New York, gets gold Honorary Citi 
zen card from Mayor Robert E. Stevens of Pough 
keepsie. Presentation was made during a dinner 


held by Western Print ng & Lithographing Co. in 


Poughkeepsie to honor Dell company officials 


metal plate that ar 


Can “Farm Out’ Photocomposing 
instance the lithographe 


im frame plat 








Promotion committee for sixth annual Lithographic Awards Competition and Exhibit sponsored by Lithographers National Association includes (seated) 


Ralph D. Cole, George P. Hughes, chairman, and John M. Wolff, Jr 


standing) W. Floyd Maxwell, Edward K. Whitmore, Edward E. Peterson, Howard C 


Minnich, Gordon C. Hall, George J Walsh, and Herbert W. Morse. The committee met in New York City recently to get plans underway for competition 


find them more profitable. But they occa 
sionally run into a difficulty. A good cus 
tomer insists On having SOO or 1,000 
proots or advance samples Natural] it 
would Not pa fo put such a run on a 
6-inch press Ihe answer, of 
course, is the trade platemaker. He oper 
ates a production press for proofing, and 
instead of furnishing a half-dozen proots 
he can run off several hundred copies in 
just a little extra turme 

Phe merits of press proofing cannot be 
overemphasized. To my knowledge, there 
are several lithographers who do not have 
their own color de partments but who are 


combining color 


successtully positives 
from different trade shops on the same 
press sheet. This is principally successful 
because press proofing is done to estal 

lished color standards and because proof 
submitted for the customer's approval is 


i realistic One 


Proofing Is Not Successful 


Many large lithographers who do their 
own plate work also have gone into pres 
prootng However, man of them find 
that because the proof press really 1s a 


production press, it s00n 18 used for pro 


luction, and the proofing schedule go« 
t the window 
I rack shoy Operators as a whole real 
ize that the have obligations to the li 
thographic industt A price quoted t 


one lithographer on a particular yob must 


be the same price quoted to an other 
lithographer providing that the specifica 
Hons and requirements are not changed 

Ic is the duty of the trade shoy opera 
tor to treat his customers we rk as a con 
fidential matter The lithe grapher must 
have the assurance that a yob placed with 
i trade platemaker 1s as Safe as if it were 
being handled in his own plant. Ther 


fore, it is imperative that salesmen for a 
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LNA Starts Ball Rolling 
On 6th Awards Contest 


Lithographers National Association has 
started the ball rolling toward its sixth 
annual Lithographic Awards Competition 
ind Exhibit 

George P. Hughes, vice-president, Kin 
dred MacLean & Co., Long Island City 
N.Y., has been named chairman of the 
1955-56 Lithographic Promotion Com 
mittee, which will have charge of the 
competition to select the most outstand 
ing pieces of offset lithography produced 
in 45 classifications 

The contest will be open to all mem 
bers of the lithographic industry, adver 
tisers, ad agencies, Commer ial designers 
and artists, and to all other creators and 
producers of litho material. More than 
100,000 entry blanks, plus rules and reg 
ulations brochures, will be distributed 
carly in January. Blanks will be available 
from LNA at 420 Lexington Ave., New 
York, or 127 N. Dearborn St., Chicago 

Winning entries in the fifth annual 
competition were displayed last month in 
Cincinnati, Racine and Milwaukee. Spon 

rs were the Miami Valley 
Association, Western Printing & Litho 
graph Co., and Graphic Arts Association 
{ Wisconsin. The third November show 
ing is timed for the 16th at Normand 
Hotel in Minneapolis 


Lithographi 


p not be allowed to flash around 
proots hot off the proof press. The lithog 


rapher, although he may be interested in 


these samples, will realize that here 1s a 


ob that has not been treated with the 


roper conhacnce 
The princi il bone of contention be 


tween lithographers and platemakers is 


the platemaker who does commercial 
work direct with the buyer. This is a prac 
tice that most platemakers abhor, but it 
is one that continues to crop up from time 
to time. The lithographer is offended by 
it, and blames the trade shop 

However, I believe that the lithogra 
pher who takes a commercial job with the 
POSITIVES furnished is just as much tO 
blame as the trade shop that made the 
positives. If no lithographer took the job, 
this practice soon would cease. If you say 
that the lithographer needed the job to 
keep his presses going, then it is just as 
fair to say that the trade shop operator 
needed the job to keep his own men busy 

I am not defending the practice, but | 
know that if it grows, more and more 
shops will be forced to engage in it. The 
trade platemaker then will operate as the 


photoengraver does today 


Trade Shop Helped Industry 


Undoubtedly, it is true that the growth 
of the lithographic industry has been en 
hanced in some measure by the trade shop 
Yet there is an effort being made at this 
very moment to subjugate the trade shops 
and discriminate against them. To sepa 
rate the trade shops trom the lithographer 
and to penalize them for their contribu 
non to the progress of the industry seems 
without reason 

The trade shoy , to do its job effective ly, 
must Operate hand in hand with the li 
thographer. Any move to differentiate in 
the working conditions of the two would 
be detrimental to the industry. Through 


working closely with lithographers for a 





number of cars, trac shoy operators 
have found that a better job can be pro 
fuced if minor variations are made to suit 
the individual lithographer. The loss of 
this “custom-made” feature would hurt 
asa whol 


quality of lithograph 
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Planographic Letterpress Plate 


Is Announced by Huebner Labs 


William C. Huebner, inventor and 
technician who heads Huebner Labora 
tories in Mamaroneck, N.Y., has an 
nounced the Metalmist plate as another 
in the progress of printing. He de 
scribes it as a flat plate for letterpress that 


St 


takes ink where it should and repells ink 


where none is needed 
Ihe idea is not new,” said Mr. Hueb 


ner. ‘It was tried 30 years ago by Trist in 
England. To replenish plate mercury used 
p during printing he used mercury on 
the plate and in the ink. Health author 


u 
ities stopped this use of mercury because 
of its poisonous reactions 

The Metalmist | late without mercury 
is new. So is the method of producing the 
ink-repellent surface. The end result is 
better impressions by letterpress 

Che original heart of letterpress print 
ing is the photoengraving plate. The du 
plicate hearts are clectrotypes and stereo 
types. These three bases of letterpress 
printing are substantially the same toda 
as they were 60 years ago 

Fifty years ago I tried to interest pho 
toengravers in the use of photocomposed 
images on copper plates and for zinc etch 
ings. Stripping wet plate film seemed 
easier then, as it does now 

Fifty years ago stone lithography was 
used in a comparatively limited field of 
color illustration. A few offset presses 
were being tested on black commercial 
work. We tried color on offset plates, and 
the photocomposed press plate did the 
job 

Today we look at letterpress and se 
the same steps that were employed 50 
cars ago. Today's volume of color oftset 
far surpasses the dreams of a half-century 
back 

Color separations from color copy aj 
| lied for offset could be used to far better 
advantage because halftone negatives cat 
ried the corrected valucs on the press 
plate 

Ihe need for flat halftone negatives 
with large highlight dots to permit relief 
etching for letterpress was ¢liminated in 
the offset negative 

Here is the crux of color separation 
1dvantages. If perfect color separations 
ure attained, the advantage 1s with the 
rraphic offset plate, not the photo 


because relief 


engraved Ictferpress plate 


lots and images are presently needed tor 











gical step 1s the Me tai 


lane plate The ileimate goal 
lion impressions. The immediate 


' 
0 O00 








attain 29.000 to 








A ] 
ressions, before Metalmuist offer 


We are engaged in testing the dur 
ability and maintenance of fine quality of 
ink impression. One publisher, after sec 
ing the Metalmist | late made, believed in 
its ultimate usefulness, and will receive 
the equipment needed to go into commer 


cial performance 


Platemakers and Pressmen 
Offered Three New Books 


Lithographic Technical Foundation has 
announced three new technical books for 
platemakers and pressmen. All can be ob 
tained through the LTF office at 141 1 

Oth Sct, New York 16 

Offset Platemaking—Deep-Etch Pros 
é (No. 504), by Robert F. Reed, is a 
»25-page revision of LTF’s training text 
published ten years ago. It explains the 
original deep-etch platemaking tech 
niques developed by LTF and covers all 
levelopments of the past decade. These 


include improved desensitization, non 


blinding lacquers, simplified developing 
procedures, and other time-saving tech 
niques. The author deals with the prepa 
ration and handling of platemaking ma 
terials, and there is a chapter on safety 
Phe price is $1.68 to LTF members, $ 1s 
to nonmembers 
Lithographic Offset Pre 
No. 505/6), by Charles W 


a COM} let revision of two volumes on 


Ope rating 


Latham, is 


preparing, starting, adjusting, and run 
ning the press. Its 262 pages are designed 
to provide 5O years of offset knowhow 
in compact form for the use of begin 


ners, trainees, journeymen, and office per 


Washington (D. C 








A. R. Tommasini, International Craftsmen presi 
dent, joins Joanne Dru, Warner Brothers’ star 
named 


Miss International Printing Week,’’ in 


reminder of dates of the observance next year 


sonnel. Information includes plate hand 
ling, inks, papers, paper conditioning 
safety, and all materials, techniques, and 
equipment that have come into use since 
the original volumes were published in 
1945. The price to members is $1.98, to 
nonmembers, $6.40 

Offset Stripping 
by Bernard H. Halpern, is due for publi 


cauon about Nov. 28. The book, which 
ears, will 


j 
Color (No »12 


has been in preparation for five 
be a 172-page compilation of the best 
current practices, ranging from simple 
line work to the most exacting color prov 
css reproduction Discussions will cover 
all commonly used materials from golden 
rod to glass and from strip-film to regular 
film. The cost will be $1.68 


$5.18 to nonmembers 


fo me mbe rs 


® Although evidence shows that Chinese 
were the first to develop movable types 
they had to abandon the process because 


of the complexity of their language 


Litho Club awarded Senefeider busts to its nine past presidents at a recent meet 


ing. Those honored were (seated) John J. Laverine, Paul A. Heideke, Charles Storey, and William W 
Heintz; (standing) F. H Mortimer, J. O. Blades, Robert E. Rossell, C. W. Cook, and A. R. Materazzi 








































LESSON OF MONTH 
FOR COMPOSITORS 
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above is shown because slight changes can 


When 


Enclosure 
effect 


quires inordinate word spacing as in second, give up 


great improvement squaring lines re 


the idea, “Rivers” through groups, as in 5-line product 
listing, are unsightly and confusing. Consider, now 
the reset below. While type is no larger, the listing 


still in comparatively hard-to-read caps— is more read 


eliminated 


able with “rivers Bold figures are more 
logical at end of line above signature and, there 
counterbalance illustration in the upper left corner 


\ 


\ 
\ 
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By J. L. FRAZIER 


Big Circle in Color Catches Eye 
PRINTING COMPANY, Winnipeg 
Your plastic-bound and nicely 


HIGNELI 
Manitoba 
indexed specimen book is excellent and of 
fers a very good selection. However, knowing 
the nature and quality of your work, we re 
gret that you don’t have some of the later and 
better-designed styles, like the Lydian series 
for example, in your cases. We note that you 
do have Lydian, along with other smart and 
characterful styles, for Fototype production 
We believe most layout men using the book 
vould appreciate more extensive showings 
especially complete alphabets of the larger 
izes. [he cover of the book, featuring a large 
olid circle printed beautifully in orange on 
stock, is decidedly striking. The 
color holds its brightness, which 
Ihe big title, “Type 
bac in part overprints this orange circle 
in black, and black also the rest 
of the type on the page. The circle symbolizes 
the hulls-eye the eye to the 
spot it should go. Here, in addition, the circle 
reducing the severity 
Considering the blue 


medium blue 
light orange 
is unusual two-line 
is used for 


leads direct 


erves a8 an ornament 


of an all-type design 


tock, and the fact that most of the design 1s 
in black, the plastic binding had to be black 
also. The front cover looks very, very good 


August No Month for Hot Colors 


MiL_terk PRINTERS, Great Bend, Kansas 
Aside from the solid panel across your blot 
tel We'll Be on Vacation,” and that over 
printed with an illustration in red and yellow 
the latter producing green for the trees be 
tween which a hammock is hung, everything 


on the blotter is in warm red and _ hot 
yvellow—-not so “hot” a combination for any 
thing having to do with a cool vacation 


Warm colors such as red and yellow should 


be used only in small areas for other reasons 


also. Tests have shown they are not as agree 
able to the eye as cool colors for extensive 
use in printing. The figures of the calendar 
block and the small type in the signature 
group are not as clear as they would be in 
green—-which is really good for summer use 

to say nothing of black, which would be 
best of all, for the sake of legibility. The 


warm colors are weaker in tone than the cold 


nnouncement 


of Importance... 


an 


Fresh 


pographers Inc 


yet conservative layout features folder titles reproduced above 


colors and black. Consequently, the band of 
blue at the top of the blotter—printed, by 
the way, the short way of the sheet—makes 
the setup as a whole decidedly top-heavy 
Space is wasted between the block of calen- 
dar figures and the signature, while the lines 
of figures are spaced so closely that the effect 
is confusing. Your work heretofore has been 
better. Try again 


Key Is Symbol of Greeting 
HENRY BETTMAN, Burlingame, California 
We've holding your 1954 holiday 
yreeting so this review would appear at the 
best time to help other readers in the pinch 


been 


of grasping for something new and novel 
Your idea of using a seven-inch door key 
die-cut from “silver” card stock, surely rings 
the bell. You didn’t make the mistake of 
ye R RANDOLPH KARCH 
Just dial POplar ere 
RI { F K ¢ 7 he PENNSYLVANIA 


With type printed in medium brown and band in bright, 


light yellow, the original of this card is decidedly 


more pleasing, appealing, and impressive than shown 


printing your greeting on the key. You made 
the effect better and the impact stronger by 
printing it On a separate piece, a white card 
shaped and eyeletted to simulate a conven 
tional shipping tag, held to the key by a loop 
of string. The finished effect is like that of 
hotel room keys attached to plastic plates 
Your ‘The Bett 
mans are full of wishes for holidays and cheer 
and send this little thought to you as the key 
to a Happy New Year.” Whittier or even you 
(present might better, but we 
wouldn't be above using the idea for a change 
We surely would if the family V.-P. in charge 
of sentimental di doesn't 
clude it is too different 


greeting on the tag reads 


reader ) do 


sbursements con 


/ 
a MeTLEr. 


The designer, G. H. Petty, Service Ty 


Indianapolis, has knack for forceful effects with smaller type than some would consider using 
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Items submitted for review 
must be sent flat—unfolded, 
not rolled. Replies by mail 
cannot, regretfully, be made 


Action on Moving Notice 

THE SEQUOIA PReEss of Kalamazoo, 
Michigan.—-You do excellent work 
Even the smallest items often are pleas- 
ingly unconventional, yet they func- 
tion in a practical way, as all printing 
should. We are particularly pleased 
with the Clark-Goss moving announce- 


ment. In the center of the 12- by 9-inch 

vellow sheet, the word “Moving,” in 

| i \ 
ea 

A . 

\* ~~ / | 

a eK Nes 


WIDE LATIN | 


The intriguing illustration and decidedly stimu 
lating heading of this blotter, creation of Sol 
Malkoff, Atlanta, just about guarantees reading 
by all who get it. Original is printed deep 
brown on coated India tint steck. We'd add 
space above and below heading, maybe also 


between lines, especially since space permits 


rather ornate 60-point caps, reads from 
top to bottom. The same word in the 
same type is printed aslant on the sheet, 
crossing the vertical line near its center. 
Ihe type of the announcement proper 
fits up closely on both sides. The hand- 
ling of the two words obviously sug- 
gests motion, and therefore is proper 
here. We're impressed by the sharp and 
clear way the smallest type is printed 
by offset. This reminds us of something 
you wrote shortly after you set up for 
lithography—that you could reproduce 
specimens of printing in this depart- 
ment, often of necessity greatly re- 
duced, sharper by offset than could be 
done by letterpress 


Novel Idea for Cover 

THE ToLepo PRINTING COMPANY ot 
loledo, Ohio.——It has been two years 
or more since we reviewed your in- 
teresting company magazine, “Ex- 
PRESSions.” While composition of 
the text is just fair, and short items are 
crowded more than they should be, the 
cover is excellent. Printed on blotter 
stock, it features a halftone that bleeds 
off on all sides, with an irregular panel 
cut out near the bottom where the 
August calendar appears in black. Just 
a few paragraphs ago we mentioned an 
inconsistency in a blotter for July dis 
tribution—the use of red ink, which 
seemed certain to aggravate the effect 
of too much hot weather. You have 
used a dull, bronze green for printing 
the halftone on your cover, and the 
effect, in contrast to the other item, is 
cooling and refreshing. The halftone 
continues onto the back cover, and 
there, in a rectangular open panel near 
the bottom, we find appealing copy un 
der the heading, “Cool Off.” The fea 
ture that we consider justifies this re 
peat review is that recipient 
finishes reading your magazine, he can 
tear the cover apart at the fold and have 
two standard-size blotters, one carrying 
the calendar for the month, the other 
containing a stimulating thought, in 
this case, “Cool Off.” We're surprised 
no others have adapted your idea. 


once a 


Best Place to Go Wrong 

SHETEROM PRINTING COMPANY of 
Saxton, Pennsylvania._-With the type 
styles in different parts of the copy so 
varied, and with copy scattered without 
pattern about the small tag, “Buy 7 
Up.” the piece is anything but pleasing 
design-wise and typographically. For 
anything but a price tag, we'd say “ter 
rible,” but we must admit it serves its 
purpose. Even so, the space between 
“Buy” and “7-Up” is so great that it 
breaks these elements into two groups 
when there should be only one—even 
considering what the item ts. The func 
tioning of the tag certainly would not 
be sacrificed—quite the contrary—by 
bringing the two parts of this line of 
related words closer together. The use 
of green ink on this one-color job ts 
endorsed. Practically no one-color item 
wouldn't be improved by the use of 
some color other than black. Habit is 
the only reason for the use of black on 
such items, except of course when small 
type is involved. As a rule, however, 
typographical display forms should be 
of the smallest) possible number of 
parts; separation should be made by 
means other than wide spacing 


The Twain Do Meet 


Ravpu Grier, Jacksonville, Florida 

Using the vertical form and employ 
ing the vertical axis for organizing copy 
elements are sound modern devices 
functioning usually without associated 
disadvantages. A block of type which 
is narrow and deep ts better in most 
than a wide, shallow one—the 
first suggesting something standing 
erect; the latter, lying down. The verti 
cal is the line of strength. Your card 
makes use of the idea by having the 
line “Today's Lettering,” in sans serif 
caps, read upward. Placed approxi 
mately one-third of the way from left 
to right on the card, it organizes the 
copy well. The telephone number ts 


cases 





A CHRESTOMATHY 
OF 


FREDERIC W. GOUDY 








ee ee 





Cover and, below, title page of charming keepsake brochure, notable 


18 point 


in one special respect. Only one size of a single type 


Goudy Thirty-was employed, even for the colophon in which we 
learn type was set in the composing room of the Rochester Institute 
of Technology by Alexander Lawson. Title label of gray stock is 
glued on in die-stamped panel on the rich and rather deep brown 
Bands of 


are in light, dull orange 


stock 


paper of heavy weight, deckled along front ornament 

flanking rule panel and type in black 
providing a pleasing slight contrast with cover Ornament 
on original of title page is in dull, deep blue, what's in our second 


color is orange, the rest black on gray paper, deckled along front 


| | 


| ( | 
| F FREDE Being 
A Few Selected Comments on His Art 
by One of the Great Practitioners of | 

| 


the Ancient Craft of Typefounding 


The Press of the Good Mountain, in 
Rochester, New York 
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on the smaller left section, with — styles can be. True, the copper than it is usually seen in such _ type is added to explain the qual 
the name, address, and service plate engravers established the cases, and the Copperplate as ities. Now, the purpose of the 
on its right, all of these, of vogue long ago, but even they small as it can be made, the lack item—promotion for offset li- 


course, in horizontal lines. At are getting away from the habit, of harmony is minimized, be thography—is powerfully ac- 

the right of the vertical line, all and habit is all that has kept the cause the difference in width of | complished. Tipped onto pages 

lines are properly flush left. We practice alive. Everything con letters and thickness of elements two and four—the outsides of 

have a suggestion on the Annette nected with the two type styles is _ then is less pronounced. The thin the center spread—are prints of 

Kolos card. Wedding and other utterly different; one is graceful ner more condensed type four-color illustrations, the same 

scripts and Copperplate Gothic and delicate, the other wholly se should be in the big size, of — picture printed on coated paper 
or any monotone sans serif are vere and mechanical. Of course course. We do not endorse the and on offset stock, a remarkable 4 

a8 inharmonious as any letter if the script is very large, larger combination, even in such cit comparison. The print on the 

cumstances as these coated paper is brighter, but it is 

ee surprising how well fine detail is 

Dramatic, Simple Cover held in the softer print on the 

GAZETTE PRINTING COMPANY rough stock. We can think of no 


of Montreal, Quebec.—It is sel better way for an offset lithog 
dom we see so much power _ rapher, especially one new in the 
packed in an essentially simple line, to advertise the process 
item of printing as there is in 

your folder, “Quality, Flexibil Better Type Needed 

ity, Accuracy.” Though the sim GRAPHIC PReEss of Waymart, 
ple, graphic manner of handling Pennsylvania.—We are confident 
characterful lettering and type you are handicapped by very 


plays a part, the big factor is size, _ limited type equipment. We real- 
something every reader should — ize that the faults to be found in 
keep in mind. Regardless of how “Farview Graphic” stem natu 


important a message may be, it rally from that. We'll offer just 
will not seem so if presented in a few thoughts, hoping to see 
tiny size. Your piece, a French- these faults overcome and to 
style folder, has six I1l- by 11 have a later issue to go over for 


Two title pages and a spread from three of a set of seven 7'2- by 5-inch folders 
publicizing “types’’ available for composition on Intertype’s Fotosetter. Designed 
by Ed. Shaar, of Intertype Corporation, the series was produced by Warwick 
Typographers, St. Louis, already operators of four of the typographic machines | 
Copies in quantities are supplied Fotosetter operators such as Warwick to be im | 





printed with their names and distributed to buyers of and prospects for typography 





he lines at the left, ; types for advertising 
Catabinn lettres samiole \olead, sme. thonsigh the Vine hos mprondad. st in 12 point trom the 12 ‘ 
point matrix size, show how Catalina 


115 possible to yustity Catalina 
Cotahine tatters sarniie joiaad, une though the line hos mpondad ond still maintain joming of 





Catolinn letters amole \olond nm though the Ver hot mponded. OEE PGS 3 N ; y r p to the minute to e in desig 
place lang, The third, nception, but it offe { the first time a unique 

Cotolian letters amole joined, wee though the Une hos oponded. fourth and fifth lines respec: ee eee eee eo ee ee 

12, 16 ond 24 points. Thus ee ees wets 


Catalina permits an expansion 
of as much as 10% of the line. 
length in any size, 


Cotalian letters amala Jotend umm though the Vine has esqromdad. 





tert tosette 
the ertype F 


Batre Corporation — 260 Furman Ctuet, Brooblyn |, New You 





Five folders are printed in three colors, only those about Baskerville and Century 
being done in two. Colors on the two striking and original title pages we show— of 
sound modern character, by the way—are, respectively, pale green and light 
blue. Spread of o third, reproduced above, was printed in black, light blue, 
and yellow~-the latter for the word ‘‘Catalina’’ on the second page. More extensive 


and effective use of the yellow was made on the Catalina title page, not shown 


inch pages of heavy white cover — further suggestions. Making the 
paper, deckled across the bottom. — large “F” (starting the name) out 
On the front, the title appears in of rules failed. We didn’t see the 
black in # giant-size brush-script rule-made letter at first, partly 
lettering, the three lines square because there is so much space 
on and aligned at their right ends. between it and the rest of the 
Life and action are introduced word “Farview.” The rest of the 
by long streaks of red and yellow, word is in letters about eight 
these in a crayon technique, not — times smaller and, unfortunately, 
solid, coming in at angles from — in one of the most maligned types 
the right side of the page. Red is ever cast, Broadway. Even 
used between “Quality” and though the name line is widely 
‘Fleaibility” and yellow between — letterspaced, there is still far too 
Flexibility” and “Accuracy.” much space between the words 
This motif of the slanting red and ~~ Really, the maximum desirable 
yellow bands is repeated on pages space between words is just 

three and five, but on page three enough to make it possible to 

the copy in comparatively small read them as a unit. In view of 

















the size of the page, the type 
throughout is entirely too small 
to be in proper porportion, a fun- 
damental never violated with im- 
punity. The whole is scattered, 
lacks unity—the quality of seem- 
ing one, as such things should. 
We find the date in very small 
type near the bottom of the page, 
reading upward close to the ver- 
tical rule band near the left side. 
No one is likely to see it unless 
he looks for it. Generally speak- 
ing, the heads on the inside pages 
are too crowded—in fact, the 
pages themselves are crowded. 





for the first, beauty and charm of 
the picture and type for the sec- 
ond. Another booklet, “A Quack 
Doctor,” also is nicely done ty- 
pographically, but without bene- 
fit of art, it is less interesting and 
inviting. The use of very deep 
gray cover stock was a mistake: 
type and border don’t stand out 

not, of course, that a border 
necessarily should. The red of the 
decorative part of the combina- 
tion border is dulled measurably 
and the benefit of color consider- 
ably lessened because it doesn't 
cover the dark stock well. Inks, 


Another notable series of folders, this by the Thos. P. Henry Company, Detroit 
advertising typographer, long high on our roll of leaders in the field. As the 


one spread appearing here between two title pages shows, each folder serves 
two purposes: (1) to explain and endorse one basic design principle, and (2) 


sample one style of type. Readers must conclude that Henry craftsmen work 
“by the book,’ and in no hit-or-miss fashion, and be impressed in consequence 


imes 


by Colhers 


for its use 


Roman 


Originally designed for the London Times by 
Stanley Morison 
magazine. Times Roman in today 
lug-cast interpretation has many qualification 
in modern advertising literature: A 
design of forthright simplicity giving maximum 
legibility with minimum use of space, Times 


Roman brings fresh vitality to printed material 


it was later adapted for use 


The “Movement” title (right, above) in pleasing brown and black on white 
paper simulates effect of black and white on brown, represents a recognized power 
ful color application. Type featured on page two (not shown) is Times Roman 
One of the most interesting spreads among those of the series of twelve folders 
is reproduced above, copy on Contrast being eminently worth reading. Color on 
original is soft, dull orange; it is light apple green on ‘Type Variations’ folder 


You waste space on the front, 
probably because you don’t have 
type that is large enough, while 
you need more space on the in- 
side pages. Maybe, if there is no 
other way to get it, some one will 
give the print shop workers of 
Farview Hospital some much- 
needed good type in an adequate 
size range. 


Force With Grace 

PRINTING DEPARTMENT, 
NORTH-WESTERN POLYTECHNIC, 
London, England.—The work 
you submit, especially the book- 
lets, is wonderfully pleasing, we 
think, especially coming from a 
school shop. “Pleasing” doesn’t 
imply anything weak or drab. In 
support of that view, we could 
cite the cover of “Not All Boys 
Are Boys.” Its feature is a rela- 
tively large line illustration, in 
copperplate etching technique, 
printed at just the right spot in 
a soft orange on the pale green 
paper. The title and author's 
name are printed in Caslon Old 
Style directly below the illustra- 
tion, in black. What you achieve 
is a combination of force and 
restraint, size being responsible 


especially colored inks, must be 
opaque to a high degree to cover 
such dark papers. The sate pro- 
cedure is to avoid stocks with 
deep tones, as far as possible. The 
text composition of all the book- 
lets is exquisite. You use measur- 
ably more space between lines 
than ts common, at least in this 
country. In consequence, the ap- 
pearance is infinitely more pleas- 
ing than if type is set solid or with 
only slight line spacing, and read 
ing 1s tremendously easier. 


Ilogical Display 

Marks Press, Buffalo, New 
York.-There is much wrong 
with the tithe page of the 
“Thanksgiving and Honor” fold 
er to Which you invite our special 
attention. Too many different 
styles of type (six) are used on 
the 4'4- by 7-inch page, and this 
would be true even if the page 
were double or triple its present 
size. Of these types, the extra- 
condensed Onyx and the Engrav 
ers Old English are the most an- 
tagonistic, not so much because 
of differences in width but in 
their design characteristics. There 
is not one design characteristic 
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common to both. Contributing to 
the same effect in some respects 

especially in diverting the 
reader's attention—is the fact 
that there are too many separate 
elements of eye appeal. Counting 
the two relatively large orna- 
ments used as dividers, there are 
five parts, and with the relatively 
large condensed style between 
lines of less eccentric and lighter 
type in the large final group, it 
could be said there are six. Re- 
member, these are so separated 
that each has individual appeal 





The eye ts not held to the whole 
Variety, they say, 1s the spice of 
life. Lo separate parts of a de 
sign equally, to center ornaments 
between groups of type as you 
have done, results in monotony 
This is the antithesis of variety, 
and variety ts the core of one of 
the most important design prin 
ciples, proportion. The larger 
lines are not enough larger than 
the smaller ones for adequate 
contrast. Making some lines larg 
er than necessary and arranging 
so many elements with so much 
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the first two main lines off-center 
when all the others are centered 
affects balance adversely and 


LINO SLUGS 


makes the distribution of white 
space unpleasing. So much for 


T eis the angles of design. In the top 

trimmed by the Curle Slug display, just referred to, you 
Correctors combine “Thanksgiving and 

ove Honor” as the head and use “be 

unto our God” in different and 

SQUARE smaller type in the manner of a 

subhead. Unless all that copy is 








& ee ee in one size and style of type, the 
Several years ago Cecil H. Wrightson phrase and Honor be unto our 


inc., peomneered here in the Bast, Curle Slug Cor | 


rectors for the Linotype This ingenious, aimont | (j0d" should be in the same size 
human device assures positive squareness top lo . : ‘ 
oncom of chugs. it shee sutometicelly sows to and style. Such related copy 


measure and low slug routs in one operation The should not be separated by hay 
ing part in one and part in an 


other size and style 


hours 1 seves on the stone end press are indetermi 
nabie § These correctors ere just one of the many 
features of this modern end progremive trade type 
| setting plant 


| wely @ dieinctive | Pastel Hues Well Used 


TYPESET Ting Stey 
GUILDFORD SCHOOL OF ARTS 


AND Crarts, Guildford, England 

We feel a bit mean pointing out 
} something we think is below par 
is os im the work you recently sub 
mitted largely for our own enjoy 
ment. There are so few flaws we 
can ever point out for your bene 


CECIL H. WRIGHTSON, Inc. | 
14 india Street, Boston 10, Mavs 
WA ncock 61196 | 


Frank Lightbown, of Wrightson’s, 
ingenious as he's enthusiastic. Here, on 


a post card size piece, he utilizes geo 


metrics mn a highly effective moanner 
fit. It is seldom we receive from 
space between required setting one source work that ts as fine as 


both the conventional 
and without 


yours in 
and modern modes 
a hybrid in the lot. This bespeaks 
the best of teaching, and under 
standing teachers. On the modern 
side, your 1955-56 prospectus 
scores. The inside pages have a 


the group just below the top dis 
play so small that few, we're sure 
can read it with comfort or cet 
tainty. Simplicity is another car 
dinal design principle, and sim 
plicity requires the fewest pos 
sible different elements. Setting 





Charming and yet striking cover from annual report brochure of Sveriges Lito 


the back 


no garish hue 


Stockholm, Sweden. On 8'o by 12'a-inch original 
ground of repeated decorative units is terra cotta or brick red 


Effect is further enhanced by soft and rich tone achieved by lithographic printing 


grofiska Tryckerier 
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the copy in comparatively small read them as a unit. In view of 
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Pe when thep were come into the hous saw the 


poung child with Warp his mother, and {cil down and wor 





shipped him: + and when they opened r treasures, thep 
presented onto him gifts d, and frank { 


Instead of conventional greetings, a number of top-flight printers remember friends 
typography often 


being reminiscent of some great 


at Christmas with what amounts to gems of and printing, 


bearing quotations from the Bible often, too, 
period of the craft, usually, for sentimental reasons, long past. Page above and 
one across gutter are from the center spread of large French-style folder executed 
Scudder, Stockton, 


and sent out just before Christmas last year by Harvey E 


California. Production data appear opposite under the reproduction of page three 


modern look, what with major danger of confusion runs high. 
headings bordered by heavy pat A notable feature of your con 
allelograms in color, illustrations ventional work are the borders 
bleeding off, and small subheads — of several announcements. These 
in panels of repeated dots. Our are wide and made up of re 
criticism is with the cover, which peated ornaments in interesting 
is reminiscent of the earlier ty patterns, alternate units being in 
pographic designs emphasizing — different colors. Because the bor 
cubism. Our reaction would be — ders are wide and naturally heavy 
different if the inner pages re in tone, they would dominate the 
flected some motif of the cover, type more than they do if they 
in more delicate fashion, even were printed in any but the deli 
though we'd prefer seeing acover — cate pastel hues you employ. 

which in some way tied in with 
the inner pages as they are now 
Ihe base of the cover design 1s 
a reverse plate, bleeding off all 
around, printed in a very deep 
blue. The reverse shows, in white, 
the letters “abe,” outlined and all 
but filling the page; five groups 
of three diamond shapes, in part 
overlapping the big letters; and 
strips with angular left sides 
placed along the right of the cov 
er to frame “1955-56” and 
“Printing.” These two lines are 
in black, which ts also used for 
the letters “a,” “b” and “c” in 
the open diamonds. A third col 
or, pink, is used as shading in the 
diamonds and in the large “abe.” 
It is cubistic, sure enough, and 
has power. But if such a treat 
ment is to be given, it is better on 
the cover than inside. There are 
so many things to look at that the — the 


Freshman Is Fresh 

Victor CONTRERAS, Los An- 
zeles.—We know you're a young 
ster without a lot of experience, 
but we also know you've a world 
of natural talent for unusual ty 
pographic effects, accomplished 
without sacrifice of those qual 
ities required to do the job. In 
effect, you show you realize that 
form must follow function. You 
avoid centering, or anything for 
mal in layout, which is a good 
thing. Centered layouts are static, 
inactive; off-center ones suggest 
movement. Your use of Studio 
type for display gives some of 
your business cards a bit of an 
exotic look, but it also gives them 
character, because the type has 
that quality and isn’t seen at every 
turn. We wish you had dignified 
name of Barney Freed by 
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AND THERE WERE IN THE SAME COUNTRY 
shepherds abiding in the field, keeping watch over 
their flock by night. + And, lo, the angel of the Lord 


came upon them, and in the glory of the Lord shown 
round about them: and they were sore afraid. + And 
the angel said unto them, Fear not: for, behold, 

| bring you good tidings of great joy, which shall be 
to all people. + For unto you is born this day in the 
city of David a Saviour, which is Christ the Lord. 
+ And this shall be a sign unto you; Ye shall find 
the babe wrapped in swaddling clothes, lying in a 
manger. > And suddenly there was with the angel 
a multitude of the heavenly host praising God, and 
saying, Glory to God in the highest, and on earth 
peace, good will toward men. *& And it came to 


pass, as the angels were gone away from them into 


heaven, the shepherds said one to another, 


Let us now go even unto Bethlehem, and see this 


thing which is come to pass, which the Lord hath 
made known unto us. *& And they came with haste, 
and found Mary, and Joseph, and the babe lying in 

a manger. + And when they had seen it, they made 
known abroad the saying which was told them 


concerning this child. +k + > 


Generally, the Scudder keepsake is reminiscent of the work of William Morris, 


idealist artisan who early this century profoundly influenced several crafts aside 


from printing, furniture for one 


The print on page two is from an old woodcut 


by Albrecht Durer (1471-1528), perhaps the first great artist to engrave on wood 


and whose technique seemingly influenced Morris 


It harmonizes with the robust 


Troy type of Morris, the effect of which is reflected in Goudy Thirty used by Scudder 


for page three. Hand-made paper with deckled edges completes the picture properly 


starting the two words with caps 
We can't endorse the practice of 
avoiding caps, although using 
all lower-case in an advertising 
heading containing only a few 
words in very large type can be 
justifiable, depending on the 
copy. Your naturally keen eye 
for effect sometimes isn't so keen, 
however, with respect to certain 
details of line spacing. “Viticul 
tor” is too close to the name on 
the card of Jose Galiano; the two 
small final lines of the Minjares 
card are too tight, especially con 
sidering the large amount of 
space above and below; and there 
is no justification for not center- 
ing the line in red between two 
lines in black on Freed’s card 
These are simple things, much 
more simple than achieving over- 
all shapely form. 


Points on White Space 


BUFFALO TYPE SERVICE Cor- 
PORATION, Buffalo, New York 
The calendar block on your Sep 
tember blotter might well be 
larger, first so the figures would 
be easier to see from a distance 
and second because the calendar 
might be shaped to conform more 
nearly to the wide open space at 
the right of the text, leaving the 
white space more properly bal 


anced. This would necessitate 


setting the two columns of copy 
at the left in narrower measure, 
which could be done nicely, since 
there isn’t much copy. As for the 
present short calendar block, we 
believe it would be better 
to the headline across the top 
than near the bottom band, over 
which the signature lines are 
printed in black. The awkward 
blank space is preferred under, 
not over, the block. The July 
blotter really stopped us. Printed 
the long way of the stock, the left 
half, except for the reverse-color 
signature logotype near the bot 
tom, is printed in red. On this left 
side, the calendar block for the 


close 


month appears aslant near the 
bottom and under the word 
‘Hot” in big, “steaming” caps 


On the right, the word “Cold 
and the reverse logotype near the 
bottom are in that coldest of all 
colors, blue. The text copy, in 
four lines of small type between 
“Cold” and the logotype, ts 
printed in red, believe it or not 
Too bad, we think. The right side 
isn't “cold” like the left side 1s 
“hot,” and what’s more, the small 
type is hard to read. With the red 
which 1s weaker in tone than the 
blue, there is less contrast be 
tween the printing and the paper 
We see printed things only be 
cause of the contrast between 


them and what they're printed 
on; there is decidedly more dif 
ference between blue—nearest of 
all colors to black—and white 
than between red—among the 
weakest of tones—and white 
Except for this one point, the 
blotter is excellent, and because 
it should be effective publicity 
wise for others, we quote the 
text: “Regardless of the season, 
we can express the mood of your 
message appropriately. The big 
gest selection of type in the city, 
plus camera control and know 
how, make this the logical place 
for one-stop composition,” 


Let Novel Papers Show 
BROWN & BIGELOW of Saint 
Paul Suede-finished stock pro 
vides a characterful, quality cov 
er for any booklet, especially 
good where page—like that of 
your Il- by &8!2-inch brochure, 


Thirty Years of Distinguished 
Service’—is large and felt-like 


surface shows adequately, While 
the page rule panel and three too 
tightly spaced lines of ttle, for 
which rule is broken near lowe 
right-hand corner, are printed to 
simulate “gold,” the effect isn't 
at all that of gold-leat stamping 


which the item deserved. While 
considering tone of deep blue 
cover surface, a bold type was 


you could have easily 
more attractive one 
Bodoni, On what 


essential, 
selected a 
than Ultra 


- 


ec halelctatatets 


2 


P O 
or oes 

Ot cours, it's only a stunt to get fhe com 
plete cap alphabet in a 6point gyuare. It 
does, however, prove the degree of pertec 
tion in type casting Well maigtained ma 
chines and\ correct metal fomgmula mean 
time saved fy makeready and Curle Slug 
Correctors aaqure squareness, thereby elim 
inating work«lps at high syeeds Allslug 
typesetting is geared to modern presses 
When checking the cost of Aypesetting. also 
think of time sdyed in ofher departments 





C€ECIL H. WRIGHTSON, Inc. 


truly a distinctive TYPESETTING service 
| 74 India Street, Boston 10 HAncock 61180 


| 





Another of the series of mailing cards 
issued weekly by progressive Boston ad 
typographer, Tri 


vertising and trade 


angle frames head and leads to name 


should be a dignified item, fur 
thermore, words of tithe should 
be capitalized, Most serious errot 
involves tip-on of white paper 
bearing Mr. Ward's portratt 
around which margins are too 
wide. The sheet blankets the 
characterful material 
seems 4 thing apart. Inside pages 
are well handled 


covel 


\/ "4 
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introduc ing our latest addition 


LGMONT 


now available for reproduc tion 


Ce 
(ie 
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OX 


Like the S. L. T 


o Vira 
XO 


% 
RS 
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design opposite, this front from self. covered booklet of Toronto's 


sy fN/ 


XN 
x 
SOON 
4 
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progressive Mono Lino Typesetting Company demonstrates merits of backgrounds 


of repeated decorative units 


8'- by 


Color on 


ll-inch original is a quite light 


orange whic h, evenon coated paper doesn't seem too strong, as normal orange might 
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BY GEORGE M. HALPERN 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Letterpress Can Compete With Gravure and 


e Charges that letterpress is antiquated and noncompetitive can be defended 
e Letterpress process offers quality features that customers always demand 


e Here are the reasons why letterpress can coexist with gravure and offset 


ication cadaitofrial ae 
cried the use of current makeready tech 
niques as antiquated, profitless, and not 
compeutve, The editorial writer evident 


ly ha 1 good sense Of humor. Although 


he acknowledges that the description 
f the Operation involved 1s perfect] AC 


curate of what 1s going on in perhay the 


majority of letterpress printing establish 
ments throughout the land he impli 
that letterpre printers should scrap all 
of their reciprocating flat-bed presses hn 
ause they cannot compete with rotar 


ress printing 
Let us face up to some important fact 
regard 


Letter] ress opera 


ing letterpress | 


non has produced a craft of pre sswork. A 


craft involves special hand techniques on 
the it of man. In this case, the press 


mans major function 


fo compcnsate 


for variables in press, form, ink, and pa 
per, so that all are compatible and pro 


duce work that 1s as nearly uniform as 


possible. In many areas of industry toda 


hand crafts are being replaced by machine 
operations However, this trend does not 


necessarily spell the doom of letterpress 


Always a Demand for Quality 


There has been and will always be a 
lemand for quality typographic printing 
which only letterpress is capable of giv 


ing. Due to the nature of the photo offset 


and rotogravure processes, printing 1 


' 
lone from a reproduction of original type 


forms. Clarity and fineness of character 
forms are lestroyed through uansfer to 
other media. Any reproduction of an 
original iS neve quit “as pertect A‘ the 
original 

Lett rpress Rives better t poRral hic re 
production, because it utilizes the original 
type form in the printing process. W her: 
plates ire required the are 
molded from the original type form, With 
ill other Processes plates are made from 
printed proofs or negatives taken from 
original type forms. The farther removed 
from the original a reproduction is, the 


Oorer 18 1S Quality 
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Offset 


through a number of pre-planned, repeti 
tive Operations 

In the three major processes of the 
graphic arts industry, perfection has not 


Lj 
et been attained in assembling the com 


Critics of letterpre have maintained ponent parts of each process. Man still 
that the other major processes are cheaper must compensate for this lack of machine 
for larger runs. This may be truce, but the precision. Each job differs, and each jok 

istomer sull prefers letterpress qualit presents different problems from the pre 
Wh OUNCT wise are almost all books ccding one The Operator in the printing 
newspapers, an magazines stull printed industry must exercise independence, int 

redominantly by letterpress? trative, and have ‘seat-ot-the-pants 

Some segments of the printing indus know-how, in order to produce a qualit 


tf scem to feel that in the gravure and roduct 


} 


This requires ears Of training 


Hiset processes the industr has attained and the training produces i skilled crafts 


line technique similar to that man, not an assembly-line operator 


in the automotive industr This would While makeready in the letterpress 
mip that instead of skilled craftsmen field 1s a time-consuming operation the 
ve have assembly-line workers in these gravure field is saddled with its battery of 
two areas. In my Opinion, this is a grave negative retouchers and its complex maz 
misconception. All of the printing pro of operations. The offset people who spe 
esses are in the hands of skilled crafts cialize in color work require the services 
men. Printing 1s a craft, and not an as of many dot-etchers who are constantly 
sembly-line operation correcting negatives, and the pressmen 
In an assembly-line operation, the who continually attempt to reach propet 
worker is given a precision-machined part water and ink balance 
to be put together with a similar part. The The function of this column is not to 
worker 1s not called upon to exercise in perpetuate antiquated methods, but to dis 
lependent judgment and initiative in the eminate information and advice to men 
performance of his job. He follows ngaged in a skilled craft. What is pre 


Produced to show weatherproof qualities of Sunstorm sign board, demonstration piece (left) undergoes 


startling change when dipped in water. Picture is printed with combination of water-soluble and oil 


base inks. Demonstration sample can be had from Mead Board Sales, 118 W. First St., Dayton 2, Ohio 
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sented here is an attempt to distill the 
essence of the finest techniques developed 
by masters in their field through long 
practice and association. No substitutes 
for many of the present practices exist 
The articles which have been appearing 
monthly in this column have consistentl 
emphasized the need for improvement ot 
current skills, materials, equipment, and 
personnel—in order for letterpress to 
compete with other processes 

For imprinting, letterpress is still the 
leading process. It is more economical 
and more rapid. Letterpress also has an 
outstanding asset—its rapid get-away 
This is particularly true for small runs 
It is difficult to imagine producing letter 
press rotary plates for 1,000, 5,000, or 
even 10,000 impressions of a form letter, 
brochure, or other advertising specialty 
The cost of the plates would be prohibi 
tive, and the plates certainly would take 


roo long to manufacture 


Why Scrap Flat-Bed Presses? 


The premise that all reciprocating flat 
bed presses should be scrapped is highly 
unfeasible. The fact of the matter is that 
the majority of letterpress printers in this 
country are small, not large, and can ill 
afford to change over their plants com 
pletely. It would represent a fantastic loss 
of capital outlay. But even more impor 
tant is the fact that it is completely un 
necessary to entertain such a ridiculous 
notion 

True, letterpress is not the sole printing 
medium of major importance these days, 
but it has its valid, irreplaceable function 
along with the other processes. The trend 
toward the combination shop (letterpress 
and offset) is proof that the small plant 
owner has recognized that customer de 
mands are so varied that they can only be 
met economically and profitably by com 
bining the offset and letterpress activities 
under one root 

Gravure plants, because of their many 
complex operations and the large capital 
outlay required for equipment, specialize 
in the one particular kind of printing 

Chose plants which have not as yet 
combined offset and letterpress activities 
find it necessary to farm out work in the 
process they are not yet equipped to han 
dle. It is not too uncommon to find even 
gravure plants farming out required let 
terpress work 

It is an increasingly common practice 
to find the unions in the printing indus 
trics making training available in offset 
work to those of their members who are 
primarily associated with letterpress, and 
vice versa 

Ihe industry ts learning to accept let 
terpress with its limitations. Time has 
taught the industry that gravure and off 
set also have their limitations. There 1s 
room in an industry of our size for all 
three processes tO Exist harmoniously and 


} 


meet the needs of the public 





L. W. “Lex’’ Claybourn, pioneer in letterpress and electrotyping fields, receives the first Letter 


press Award of the International Association of Electrotypers & Stereotypers from association presi 


dent Carl N. Becker. Mr. Claybourn has been under medical care in Milwaukee since earlier this year 


Avoiding Warped Chases 


‘oiding Warped Chases” = LW. Claybourn Honored 
warped and won't lie flat on the bed of With Letterpress Award 


the press. What ts the cause of this trou 


ble, and how can we avoid it? L. W Lex” Claybourn, a pioneer in 


the letterpress and electrotyping fields 


A Warped chases usually result from has been given the first Letterpress Award 
any or all of these causes: (1) applying of the International Associanon of Elec 
unequal pressure to the quoins, | )) yust trotypers and Stereot pers 
fying forms on the stone; (3) failing to Mr. Claybourn, credited with develo; 
lock chases onto the bed sideways; and ing the basic principles of modern lettes 
(4) holding locked forms for several press color printing, received the award 


days before a press run Sept. 28 in Milwaukee. The presentation 


When pressure is applied equally to was made by Carl N. Becker, president of 
the quoins, there 1s no chance for undue IALS. A $500 check trom IAES to the 
pressure at any one point on the chase Claybourn Fund accompanied the award 
Unequal lockup pressures create a bulge Mr. Claybourn, who has been under 
in the form, in response to this, the chase ’4-hour nursing care since carlier this 
ZIVES year, sent his personal greetings and 

Forms that have to be justified by the thanks to all members of the association 
stonchand sometimes produce warped The IAES award was established to 
chases because the stonechand resorts to nve recornition to persons who contri 
the use of “Flying Dutchmen,” inserting ite to progress in the letterpress printing 
small bits of card and lead in an effort to field. Mr. Clavbourn’'s plaque cited him 

ty I aybou s plaqu 1 
get the form to hold. When the quoins for outstanding contributions to the let 
are tightened, the form often gets thrown terpress printing industry by the effective 
to one side, ever so slightly. When fol use of electrotypes and stercotyp« ind 
pes , { } 
lowed continually, this practice warps the for his insistence on precision 


chase 


All chases going onto the bed are 


Wrap Stored Rubber Plates 


} 
opened by the pressman, who locks the o4 , 

; : ‘ : 9] What kind of talc should we use 
chase with clamps and replanes the form 

} on rubber j lates that are pul into storage 
the doesnt at y corr t pressurf Ww 
| loesn pp! seared. ; hen for future use 
relocking the form, he also can cause the 
chase to warp. To minimize warp and to A.—Rubber plate engravers do not 
insure perfect register, it 1s best to place recommend putting anything on these 
furniture on either side of the chase plates in storage. The general opinion 1 

Finally, if a form is kept in a chase rack that powder might damage the plate | 
for several days, the weather can affect the ictingg aS an abrasive Rubber | late 
wood furniture, causing it to swell. This should simply be wrapped in paper for 
swelling may cause the chase to bow in storage. Ordinary newsprint commonly is 
the center sca aS 4 Wrapping 
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THE COMPOSING ROOM 


BY ALEXANDER LAWSON 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST 


Scripts and Cursives Widen Typographical Horizons 


e Wide range of sizes and styles gives typographer more leeway in design 


e New designs offer small printer chance to achieve “hand-lettered look” 


. Key to « lassifying scripts and cursives lies in historical development 


During the last tev cars, the typ 


foundries of the world have been remark 


ably busy in producing new script type 
Undoubtedly, this pol ularity has resulted 
from the success of hand-lettering and 


photole trering, both of which have cor 


tributed to the present interest in tree) 


iawn pen of rush hand 


Kefore discussing the current crop of 
ew typ in this genre, it might be ad 
able to outhne the classification of 
cripts in general. While some printer 


} } 


rill use the term script’ for all the tac 


in thus 4 ip, a broad break A m 
ible f | my cat 
tis now mi nm t | t pt 
iS types in which the letters are connect 
i tl fern rsive t if { 
a type which retains the script form | 


ith separate characters. Although thi 


ivision | ittciaent im most instance 

typographers prefer to classif till far 
ther ft lifferentiating between those let 
ters which are drawn with the broad en 


ind those with brush stroke 
Historical Background Important 


Such a system of Classification will | 


tluable to the person secking an intr 


HucTION TO Types but he will soon learn t 
lig deeper for a more rapid method of 
| pomting any script under considera 


ton. kor that, it 18 necessary to turn to the 
histori levelopment Of scripts and cur 
», although only a hint of the inv 
irce material can be outlined her 


} 


From the ver eginnings of the craft 


inf 


rinters have made attempts t | 


| y Ci 
the treedom of handwriting Ihe first 


ut for the House of Aldus in 


SOL, endeavored to capture the grace of 


italic typ 


} 


the slanted humanist hand. In the present 


' 
lay this has been most successful in types 
which are rely italic rather than script 
Ihe name given to this fifteenth century 
Italian manuscript hand was Chancery 


Under that term we can list a number of 


ent cops of that letter available 
la ha Arrighi and the italics of 
Palatin I rajanu Dec} len Lutetia 
i Ww 
| m the Chancery hand, writing went 
through a period of change im various 
parts of kurope, reverting trom the broad 
i flexible point which gave a closer 


imitation of the engraver's tool. The first 


cursive type on record, the Civilite of 
Robert Granjon, was produced in Franc 
bout 1560 


Writing style was set merchants 
who employed clerks to copy all business 
transactions. As a writing hand becam« 


I 
pular, it was frequently copied by type 
itters. Well into the seventeenth centur 
Dutch scribes influenced writing styles 
In England, this writing developed into 
English round hand. Here is an important 
source Of Many contemporary script faces 
1 as Typo Script, Bank Script, and 
Commercial Script 
With English round hand, the histori 
cal influence on script types Comes to an 
id. We can therefore organize our script 


ind < i vi intk these rather loose $e 








Currently popular script and cursive designs in 
clude (1) Brody, (2) Repro Script, (3) Thompson 
Quillscript, (4) Heritage, (5) Admiral, (6) Bou 
levard, (7) Caprice, (8) Palette, (9) Derby, (10 
Dynamic 11) Reiner Black, (12) Diskus, (13 
Balzac 14) Salto, (15) Saltino 16) Stradi 
varius 17) Rondo 18) Reiner Script, (19 
Mistral, (20) Mercury Bold, (21) Francesca 
Ronde, (22) Youthline, (23) Copperplate Bold 
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Facully & Staff Dunne 
Thompson OQuillscript, 
~ 
Jade is used mostly jor Jewelry ol 
Shey are successful and help 
Soulemard ime nil se hen <M 


(S/ <A eee ie 
y 


Amie be 


Palette feom Bezthold 


Das Genie tragt im Geiste ein 


News of Sport -Match 


In der neuen Werbeschrift 


Designs for Teobes 





Modern Architecture 


4 


a and Paslict 
Black Horse 


Cniver val 2 ach ) 


7 < 
¥ ondon Tnotitutes and 


A real A npreciation of fine 
There i an answer 
clothes for the —_ = woman 


Oxford Vniversity Ctrt Club 


22 


Youth line AAS a UNG MO fOUNMMTE 


Sa Bl Cc Dil Ec 4/ 








THE INLAND PRINTER for November, 1955 














H 
f 
i 
| 





ions: Chancery, broad-pen or calligraph 
ic, and round hand. Many of the smart 
styles of today derive from the inspiration 
of the artist rather than from a particular 
source. They are formed, of course, by the 
tool used for the lettering. Because mod 
ern hand-letterers use brush-drawn char 
acters a great deal, type founders have 


issued many types with this characteristic 


New Interest in Calligraphy 


Revival of interest in calligraphy has 
contributed materially to the | 
of script types. From almost every foun 
iry the steady stream of new designs con 
tinues. The small printing office, since it 
can seldom afford hand- or photolettering 
in a short-run job, is most interested in 
script types. With them, the printer can 


I 
match the smart appearance of advertis 
ing done | first-rate lettering art 
This discussion 1s therefore directed to 
ward the small printer who ts interested 
in the variety of types now availal 1 
In the United States, American Type 
Founders has added, within the last few 


ears, four new designs to the catalog of 


scripts: Brody, a bold-weight letter in a 
popular hand-lettering style Repri 
Script, an interesting monotone medium 
weight script; and two calligraphic types 
Thompson Quillscript and Heritage, the 
latter of particular interest to the printer 
of announcements 

Despite the fact that slug-casting ma 
chines do not lend themselves to the script 
form, the Ludlow slanted matrix gives 
that firm an Opportunity to offer script 
letters occasional] The most recent of 
these is Admiral, designed by the creator 
of many successful Ludlow types, R 
Hunter Middleton 

From the European foundries we have 
a veritable flood of new designs. Some of 
them will appeal to American printers 
others will be regarded with little en 
thusiasm. It must be remembered that the 
prevalence of good hand-lettering in this 
countr has made printers here realize 
what constitutes a good script letter Ot 


course, novelty types will always be in 
demand, but they will have to conform to 
American standards if offered for sale in 
this countr 

The Berthold foundry in Germany ha 
roduced in the past few years some halt 
ozen new cursives in a wide range of 
styles. Boulevard i type which follows 
the French Batarde types of the eighteenth 


century. Caprice 1s a light broad-pen cur 
Sive Palette a DOld-face type iS ClOSE 
em hi form ¢t ¢ almost a bold ver 


well-drawn. Reiner Black the newest 
Berthold type in extra-bold letter with 


no particular interest, | believe, to Amer 


The famous Stempel foundry, also in 
Germany, has issued a freely penned cur 


sive called Diskus and an irregular brush 


letter, Balzac, neither of which will ever 
have the favor of such Stempel Chancery 
italics as Palatino and Trajanus 

The German Klingspor foundry lists 
two designs, Salto and Saltino, which are 
really one, the difference being only in 
the capital letters. Salto caps are large and 


overdrawn while in Saltino the caps blend 
with the lower-cas« 

The only postwar script from Bauer 
best known of the European foundries, 1s 
Stradivarius, a cursive with great contrast 
of stroke, notable tor the square ettect ot 
the round letters and for the swash capi 
tals. This type is already well-known in 


America 


[wo cursives widely accepted here are 


the Amsterdan indry types, Ron 


lo and Reiner Script, of which Rondo 


} 
the more popular. Amsterdam has recent 
marketed one of the most unique script 


types now available—Mistral, cast 


by 
Fonderie Olive of Marseille. It 1s an umita 
tation of ordinary, none-too-regular hand 
writing, and definitely distinctive 
Stephenson Blake of Shetheld, Eng 
land, has four postwar types in this classi 
fication. Mercury, available in two 
weights, is a cursive with flaired capitals 
Francesca Ronde, a cursive of monotone 
weight, and two English round hands 
Youthline Script, of medium weight, and 
Copperplate Bold, complete the list 


Ot course, the future devel pment of 


script Of Cursive types i impossil le t 
forecast. However, it is) probable that 
some of the new forms will not be based 
ipon any paracular historic model { 
will be inspired | hand-letterin t 
vhich are both tunctronal and mart 
Cre h to warrant th tin ind expen 

t their evel cent 





Mr. Brewington will answer questions on machine problems. Write him in care of The Inland Printer 


Auxiliary Mouthpiece Vent 

Q | recently heard a machinist men 
tion cutting an auxiliary vent in a Lino 
type me ithy iece. What does this accom 


plish ind how if dom 


A At one time, each metal pot 
mouthpiece on the Linotypes in the Neu 
York Herald-Tribune plant was provided 
with an auxiliar vent crease The idea 
was to improve the air displacement as 
metal was pumped into the mold cell 

Briefly, the auxiliary vent was merel 
a horizontal groove in the mouthpiece 
bisecting the jet The groove was .0O 
to .O0O6 dee Ir connected adjacent jets 
and extended beyond the extreme right 
and left jets a distance equal to the center 
listance Of the jet diameter 


Such a groove can be made with a 


milling cutter before the mouth 1c ¢ is 
installed, or any convenient scribing tool 
can be used to score the mouthpiece 

In experimenting with the horizontal 
vent at the H dd Tribune in equal 
number of slugs from the same machine 
was cast and weighed before and after the 
vent was cut. The additional ventung pro 
tuced slu t 10 per cent heavier 


Special Keyboard Buttons 
Q Of what use are the Bell” and 


PF” buttons on the Teletypesetter per 
forator keyboard? 

A These ke § are used Oni im the 
case of wire transmission. Thi Bell 


signal rings a bell at the Teletype printer 
in the receiving station. The “PI (Pa 
per Feed ke iS used tO space Out the 


paper on the Teletype machine at the end 


of an article 


Treatment for Sticking Metal 

2 What causes metal to stick in the 
mold? | cleaned the mold well and ay 
plied graphite. The mold has no nicks of 


scratches that | can see 


A Follow this treatment ind ‘ 
should reduce or eliminate the trouble 


Remove the mold from the liSk l« 


the mooth end of a piece of soft wood 
if pl some crocus powder and oj Rul 
the body of the mold and the Cal intil a 
fair polish 18 evident Avoid t ny the 
mold near the tront or back edge Polish 
tt old with iphit i 
it in the isk 

I here if¢ Ome Com f i hit 
| iratie that A i ¢ lient 
[ if 


Trouble With Spaceband Ears 
2) W hat cause weband cars t 


bent to the right 


4 Spacepand cars ire bent Whiet 
the ind in crossing the joint between 
the delivery channel and the right end of 
the first clevator jaws. Set the first eleva 
slide $0 the clearance 1s no more than 


J\OS-inch, of wut the thickness of a 


ece of book paper 
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THE PROOFROOM 





BY H. D. BUMP 


The Seekers After Errors 

QY I like my work, but I'd like to hear 
from othet rootreaders if the are har 
assed | cople who seem to make a Ca 
reer of finding picayunish errors in print 
ertect on this earth 


I've found nothing 


} 


| don't expect to, until I get on the Other 


le. Why do the pick on printers and 
proofreader: 
A We once proofread everything 


that appeared in THE INLAND PRINTER 
very month, after the issue was off the 
press, we were visited by a reader who had 
gone over the magazine with a magni 
fying glass. He was ecstatically hapy 
when he had a minute error—real or 
fancied——to report. Between issues, he 
spent his time in the pe riodical rooms of 
libraries hunting for material to write in 
lignant letters to erring editors. He was 
our prize in that department, may his soul 
rest in peace! They never did track down 
the one who VaAV«e his he ad its final bash 
We like peo} le who tell us about our 


mistakes in a friendly fashion. Burt this 


i 
rotessional clan must go 


“A Fall Off of a Tree’ 


8) Is it ever correct to use the words 
off of” together? Peoy le ay them to 


ae ther every da 


A Peo le do say them together, but 
they are not approved of by grammarians 
We are always hearing about good old 
Dick falling off of the wagon, about the 
same time his wife fell off of her diet 

Shakespeare wrote about “a fall off of 
a tree But the “of” is unnecessat 
There’s only one way to fall from an 


thing, and that ts off 


Who Does the Indexing? 


) Should the wuthor or the editor 
the indexing of a book We have a 
real prot moon our hand \ r i 
A hd wpe ited 
\ Any OO sod for reter ee 
i i I The iuthor 
hy i be the authority on the ject 
hence the ik {tl nad Most } 
hers require him t 1 at r hav t 
q nader h ! na cry n The 
if § part { this arrangement 1 that 
{i i rat \A ter who has th t hnig 
f ind 1 y KNOW our writt Pet 
ha {Ww herter ft t an <« ' | 


pert t fo the indexing if the writer 
hows signs of gying down. We assume 
that the robkem wouldn't be sticking 

t af the writer had indicated that he 
knows how t © with an index 


Hyphens Silently Fading Away 
YQ Would you kindly comment on 
the following wisdom first seen by me in 
Editor & Publisher? This ts it 
let us reflect on the fact that hy 
phens have a strong tendency to fade 
away. In certain common uses, they are 
called on for a time to link ordinarily 
separate clements. After a while peopl 
seem to get used to seeing those elements 
together, and the engagement, so to speak, 


} 


is followed by a wedding It seems a 


good idea to get rid of hyphens when 


sage has sanctioned it to the extent that 
the dictionaries agree 
A What comment could we make 


t to agree? We believe that a study of 
The Proofroom” pages of this magazine, 
going back well over half a century, 
would disclose that the hyphen has caused 
more grief in more editorial offices and 
roofrooms than any other factor in the 


| 
business. (And we believe that to be one 
of the longest sentences our typewriter 
ever turned out. Anyone stay with it to 


the end 


Jacky West, 12, may be country’s youngest cyl 
inder pressman. He's been working in his dad's 
shop, West Publishing Co., Apollo, Pa., almost 
three years, mostly on week ends and vacations 


Wages are supposed to go toward college edu 


cation, but most go toward ponies—he owns six 





THIS DEPARTMENT WELCOMES PROOFROOM QUERIES AND COMMENT 


Something About Periods 

QO If you list several phrases in 
lented, as 1, 2, 3, 4, and 5, without pe 
riods on any of them, when you come t 
the end of the listing would it be proper 
to show a period there? Otherwise, as | 
sce it, you would lead off into the next 
sentence which is usually an indented 
paragraph. I do not see that this is right 


therefore I stick and hang tor the period 


A.—We can see your point. If the final 
listing breaks badly, confusion in read 
ing can result, along with unattractive 
typography. But the Manual of Style ot 
the University of Chicago Press tells us 
to omut the period after items in enu 
merated lists unless one or more items are 
complete sentences. To maintain the de 
sired consistency, if there are one or more 
complete sentences, periods should be 
used after all entries; if there are no com 
plete sentences, omit periods. That's what 


the book Says 


Use Comma With Thousands 

Q.—I notice a growing tendency to 
drop the comma in indicating thousands 
when only four digits are necessary. Has 


this become accepted practice 


A Che comma should be used to in 
dicate thousands, except in astrophysical 
and botanical publications, which do not 
use a comma with four figures. Another 
excepuion is in Spanish and German 


where the period is used instead 


Uppercase Government 

Q.—Our proofroom insists that in a 
customer's job the word “government 
should be lower-case when standing 


alone. The customer wants it always Capi 


Vi 
talized. We understand about proper 
nouns t what should we do in this 
cans 

\ Get a new t r, Or agree with 
tl re have rour pf ofroom 
crect. of cout 


O How in I tell whether the com 
1 or colon is correct before i quotation 
A On! brief direct quotation 
sl | e separated from the precedin 
irt of the sentence by a comma. Long 


formal quotations call for the colon 


THE INLAND PRINTER for November, 1955 














Prospect Is Living in the Past 


Q.—-I am frequently met by the objec 


tion that prospects see no need tor print 
ing outside the usual office supplies. The 


contention is that the job printing does, 


} 


or may be assumed to do, can be better 
done by telephoning or sending out sales 


men What's the answer 


A If this is the case, the direct mail 
industry is merely a myth The hundre 1s 
of millions spent in magazine and news 
paper advertising, the inserts, the bro 
chures, the millions of posters and bill 
boards—all this has not been heard of 
and awaits incepuon. In fact we're back 
in the gay nineties, with everything de 
pending on the traveling man with his 
trunks and samples 

This prospect has to wake up. He must 
be brought into the present where his 
competition is, not in the middle of the 
19th century. Sit down and figure it out 
with him. Compare even the costliest bro 
chure or mailing with one or two sales 
men on the road who may or may not 
produce orders. Mind you, don’t knock 
the salesmen; in fact, never knock an 
thing. But get it down in black and white 
Show the prospect where he errs and what 
vast potential in sales printing holds out 


to him 


Soothe Cranky Customers 
Q What should be my procedure 


with a customer my company respects and 


wants but whom I, personally, find to be 
objectionable? 
A Tread softly here. If your compan 


respects the account, then the customer 


lespite faults, must pe ess solid qualitic 
Check thes ilities. Th will hel ( 
in talk ind in res ! 
of the ¢« if 

Le irn which thing irritate th cu 
ft r or flict with his mak Iry t 
c tt tI i ( teri trot ! 

t nt. Th t far-fetched, it point 

Ml in ta rintir i 

lent t hurdle to s¢ i 

| ifik ( for nN 

t ‘ ( Nn a tron Wa tl 
! | ( if if 11Sar n 





Printing salesmen interested in having Mr. Irving 
Sherman, who prepares material in this depart 
ment, answer special questions, may address him 


in care of The Inland Printer 


possible the simple statement that 


ever 
the salesman depends on the account's 
good will 

It is not necessary to be s« rvile; the re 
quirement is to be forthright. Such an 


approach often wins. Salesmen agree that 


the “Grouchy Joe is the occupational 
hazard of selling: but they also admit that 
once “Joe” is sold, he stays sold for a long 


time 


Check All Doubtful Accounts 


Q.—I have solicited certain accounts 
which our credit man rates as poor risks 
My feeling is that if these accounts were 
handled 


yield considerable business. Should | 


properly they could be made to 


ise to the front ottice or forget 


A Don't forget it. get the facts. Have 
ou evidence contrary to what the credit 
man has checked? If you have such evi 
lence or know where it may be had, by all 
means go to bat for these doubtful ac 
counts. But if you have no such evidence 


} 


ind merely would like the extra business 


get it. You'll be a better salesman and 


for 


i happier man in the end 

Clyde E. Kellogg (right), president of Stanford 
Paper Co., Washington, D.C., was honored for 
20 years of service with the firm. Presenting a 


gift from employees is salesman R. D. Mitchell 





No Need to Take Insults 

Y Occasionally, I run 1 
customers who become insulting and abu 
sive, through no faule of mine. What am 


I do to do in such instances 


\ No printing salesman should 
stand tor insults. If the salesman is certain 
that he has given no offense, there is noth 
ing in the lexicon of selling that either 
justifies or calls for tolerating insults. It 
is his dut to 0 the best yok he can 

In order that he may fully and honest 
carry out his duties, with his obligations 


to every employee of the company clearl 


| 
considered, many forbearances are re 

quired of him. However, if his attempts 
merely are the butts of ridicule and his 
est efforts end only in abuse, there is ne 
reason why he should tolerate this kind of 
treatment. A customer who is guilty of 
ibuse should be putin his piace Im the 


long run, he’s probably not worth the 


Plant Personnel Can Help You 

Q.— How about calling on personnel 
other than the sales manager, to help me 
close? For example, production men 
know what it's all about and can make 
| 


some complicate point clear to an ae 


count whe n | cannot 


A In this case the best procedure i 
to clear through the sales manager. Ac 
quaint the sales manager with your prol 
lem and how you think it might be solved 
It’s perfectly okay to do this, and if the 
| roduc Hon man is not he ing overrushed 
there can be no objection to using him 
But remember to clear this commitment 
first 

Most of the trouble in these plant re 
ferral cases by salesmen arises when sale 
men fail to clear with their superiors 
Management wakes up one day and finds 
vut that instead of the salesmen making 
their pitch they are leaving it to the pro 
fuction man or other technical personnel 
to carry the ball Jobs have pale {uf he 


cause the technical men have to ta 


ICCOUNTS V hich the s: lesme nN shoul 1 have 


Salesman Needs a Strong Back 


) How much par hernalia h } 
i ntin ilesman cart 
\ (art is many ¢ t ‘ 
f inf a wil f { 
f th , Is of 
rf ' | ‘ 
il ‘ ‘ 
| tl! r r cor { 
} i 
} | rl f f { 
net vorTk | 
H{ the essent fact ( t f 
th ‘ if 
fily t f ‘ 
\ r} F t r} ot 
' ‘ } f t 
» tl ti? -. 2 if fr 











Automatic Silk Screen Press 


ress has 


An automats | DCCN ACVCIOy. 
for the ik screen printing Of DOOK Covet 
! imilar material. Called the General! 
1 oratol Pres SCTICS Bi the machine 

if lM } ifti iat) idapote 1 t pr itis 
pr Te) j cm ‘ 4 | over; 

Hbasicall the pre consists of a re | 

ming One-prec cd t red rocatiny 
tencil frame, and a stationar squcezc 
1 hv NOT hand registercda tt xe 

ios that are position 1 pree scly On the 
i m bed of the re 

Vhen printing embossed covet th 

embossing die 1s fastened to the bed 
Ihe cover 1 place over the du NhaCH 

rve ot aS a register guide and a i 

pporting ¢ nter during the printin 

Che press will Operate cither at a c 


tant cycle or On an adjustable intermiut 


With the standard model, one 


roemoaves the sheet 
from the front of the press. A rear ce 


livery 18 offere {as optional equipment to 


' 
permit straight-line production, feeding 
work through the press direct to a drying 
stem 
I he Series B) press 3s buslt if) three 


ives. Maximum sheet sizes range from 


to 1Y»x 
For inte 


General Research & 


Division Ave 


wm alion 
Grand 
Mich 

screen press is said to be 


Automatic silk partic 


Skid truck turns a full lift for backup printing 
Stacker-Turnover Materials Truck 
1 Versatile matcrials 


the JackStacker, has been 


lual-purpose machine: it can be used for 
tackin Kids OF paper in storage ind if 
can also turn Skid loads at the press be 
! ( ic K j 

I he JackStacker has two clamping 

ms independently Operated by hydrau 
i Cylinders one above the load and the 
other below. In use, an extra skid 1s place i 


mn to of a load of printed sheets, the 


irc Clamped, raised about 


foot. and rotated 180 degrees. The 


vlorly adapted to printing of embossed book covers 





70 





C4 | 





paper then is rca for the acKUP run 
on the pre +S 

Capacity of the truck QOO pounds 
at a load length of 56 inches. The clamy 
ing arms can handle loads trom to 60 
inches high, including the bottom skid 


When used for stacking, the machine has 
| height of 84 inches 
Inc Watertown, Ma 


Small Folding Machine 


\. B. Dick Co. has introduced a new 
folding machine, designed primarily tor 
office use but capable of handling man 
mall commercial jol The machine 


Model can set for six 


Fold plate stops are set 


Standard 
from oper 
ating attached to the ma 


chine I he 


instruction 
machine 1s said to be Ca} able 
eces pet minute 

Dick Co., 5701 


of specds 1 t© 190 
For intormation: A.B 


( hicago () 


Controlled Arc Lamp 


Sputtering and bouncing in are 





lamps long troublesome to platemakers 
ire said to be eliminated in a lamp just 
introduced to the trade. Called the Hi 
Lite, the lamp is equipped with an auto 
matically controlled arc. Carbons burn 
steadily and maintain uniform intensit 


ind color temperature, according to the 
manufacturer 
Phe Hi-Lite lamps are Made in several 
both 


lel H-66 is designed for 


mod 


is for 
frames. Me 
1} thre ugh the ,] 
Model H-22 
Printing frame lamps in comparable sizes 
had 


and floor 


( cameras and printing 
cain 
size, and 


cras | inch 


is for Cameras up to 17-inch 
ilso are available. Both model: can be 
leck lamps 


stands for the doubk eck arrangement 


Western Ave., Chicago 12 


Fixed-Height Shop Stools 


bor composing room and general plant 
inew shoj stool has been designed 
to give a range of seven fixed heights trom 


sfrools are Of all-steci 


onstr tion, arc welded and riveted QO; 
nonal it extra cost irc leatherette orf 

ber cushioned seats; special finishes 
ind an adjustable back rest made of either 
metal or j lywood 


Adjusto Equipment 
i4 Madison Ave., Toledo, Ohi 


wmtormatlion 
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Ad Material Handling 

A combination of equipment especial 
ly designed for the assembly and dispatch 
of advertising material in newspaper 
plants has been announced by Hamilton 
Manufacturing Co 

When used with a new dispatch tray 
truck, the equipment 1s said to speed and 
simplify the processing of all ad clements 


{ 


from copy layouts to composition and 


makeu| 


lab] | 
avallaDle in several 


The cabinets are 
styles. Some of them are designed for ver 
tical filing, and some are for horizontal 
filing of cuts and mats. Ample identifica 
tion facilities are provided on all storage 
cabinets 

The focal point of the dispatch room 


{ 


system is the dispatch tray cabinet. This 


is designed to hold trays of assembled ma 


| 


terial until the composing room is ready 


for makeup. Ad copy, cuts, and logotypes 


are all in one place, indexed, identified 
and easily located. The dispatch tray truck 
which has space for 20 loaded trays on 
numbered shelves, is used to transport ad 
material from the dispatch station to the 
composing room 

All of the units in the dispatch system 
are designed to be adaj table to installa 
tion in existing floor space 

For information: Hamilton Manuta 
Iwo Rivers, Wis 


turing Co., 


Hydraulic Molding Press 


A new hydraulic press has been de 
ve lope 1for rubl cr and } lasti } late mold 
ing. Featuring a two-stage hydraulic 
pum} that automaticall switches from 
low to high pressure, the press develops 
up to 40,000 pounds on the platens 

The upstroke on the hydraulic control 
lever is used for low-pressure work to 


raise the ram rapidly, and the downstrok« 


is used for high-pressure work. Individual 
switches permit accurate temperature con 
trol up to 600 degrees FF. in each of the 
plate ns. Cast-in electric heaters operate 
on either 110 or 220 volts ac. or du 
Water cooling is provided for with cast 
in steel coils. The coils also may be use 
for oil, steam, or air heating 
Called the KM-2, the press 


and four-platen models in 


is available 
in two-three 
both the 8x8 and 9x12 platen sizes 
fraulic Div 
624 Lexing 
Calit 


For information: Hy 
Kingsbacher-Murphy Co 
ton Ave., Hollywood 


Litho Press Roller Solvent 
for-| ¢ opper Wash 


is being offered to the lithogray hic trade 


A new solvent 


pper-coat steel rollers and 


Designed to « 
to clean rubber and composition rollers 
the solvent 1s said to end stripping prol 
lems and to improve ink receptivit 
Other features claimed for the solvent 
ire that it removes material embedded in 


the | 


ores of rollers, reduces washuy time 


as much a 


OO per cent, and makes it 





let 


ors in 1O minutes, with only one appli 





Three New Paper Stocks 


© change trom light to dark col 
} 


Introduction of a new | ver 
cation. The solvent is said to be nontoxi stock and two new §] ecialty pers has 
ind nonflammabl been announced by Sorg Paper Co 

For information: Harry H. Rogers C Equator Antique ts the name the 
1S. Cicero Ave., Chicago 32 bristol cover. Made trom the Dase 
is Sorg’s Equator Index, it differs only in 
Production-Line Edge Gilding that it has what the compan ch 
A new trade service, edge gilding ot velvet-textured finish.” Equator Antiq 
books at production-line speeds, has been is available in three weiehts and siz It 
announced by a New York tirm. The com is made in tour colors and white 
pan reports that if can turn out as man [he two new Specialty papers Ni 
as QO0 books a day using the new 110 Translucent, a whiteprint mastet 
process. A wide variety of stock can be copy paper, and Mask-Rite, a special krate 
vilded, including books of mixed stock leveloped as a masking paper wut 
The process Uses carat gold leat painting 
For mformation: Houston Edge Gild For mformation: Sorg Pay Mid 
ing Corp., 229 W. 28th St, New York | Herown, Ohu 





Vandercook 
Power 219 


with the 
adjustable 
bed—is 
shown here 
equipped for 
proving 

on acetate 
or other 
transparent 
materials. 








— for Reproduction Proofs 


and Transparent Proofs — Quantity Proofs and Reprints 
— for Engravers Proofs — and for Quality Galley Proofs 


Here is a machine so versatile, it can be used for pulling 


practically any kind of proof. It has an adju table bed, and 


this makes 1t possible to pull proofs of plates and materials 


varying from .060” to .300” in thickne or forms in galleys 


by merely raising or lowering the bed. This adju table 


feature also enables an Operator roinstantly chanyve the im 
pression On a | late or form, thereby hel; ing to eliminate the 


use of underlays Completely power operate { the Power 219 


will pay for itself by giving you more production per man 


VANDERCOOK & SONS, INC. 


General Offices, Research Labor Demonstration Room & factory 


3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 


Eastern Office & Demonstration Room Vin 


323 E. 44th St., New York 17, NY 
Western Ollie 


3156 Wilshire Bivd., Los Angeles 5, Calif 


Phone: MUrray Hill 4-4197 


Phone: DUnkirk 68-9931 


ady 








Kodak Listomatic Camera 
To Speed Catalog Work 


Fastman Kodak Co. has produced an 


electronic Camera unit to $ Gd the pro 


j i 
luction of listing-+ty biCations 


hirectories, price ana 


j srt sists rosters 


p 
na Cataiows 

Known as the Kodak Listomatu 
ta, Model 1, the device operates 
inction with the Justowriter 


crated typewriter 


matic, tap | 


} ‘} 
Original copy 1s converted 

«¢ on the Justowriter recor 

Writet 1evVice I he 

the Justowriter 

the de signals 
the copy on brom on 
ines, justiied or unjustified, can 


fun cach & listing, and the 


is automatically placed on cach card 
in the proper position tor photographing 
Uneul publication, the cards can be main 
tained in regular file form, and changes 
in the list can be made by adding or re 


moving cards 


Film produced automatically by Listomatic com 


era can be used as ne jative in platemaking 


Automatic feeder perforator is said to be capable of perforating as many as 12,000 sheets per hour 


Publication of the list simply requires 
running the cards through the Listomati 
camcta The machine automaticall pho 
j 


togral hs the listing portion of cae h card 


either same-size or reduced, in columns 
of predetermined length. The rated speed 
is 2430 cards per minute. Listings are pho 
tographed on a continuous 400-foot roll 
of film which is given ordinary photo 
graphic processing, cut into column 


lengths, made up into page formats, and 


used as the negative tor oftset plate mak 
| 


ing. Cards are returned to the files, where 


any changes can be made betore the next 
publication date 

As an additional teatu the fil 
may be punche } except for the Spact 
which typing appe: for mechanical 


IBM machines. This speeds 


list maintenance and corrections b al 


handling 
j ’ { | } 

lowing the machines to put Cards in alpha 
betical order or separate them into what 
ever Catalogs categories are desired 


Commercal Con 
Rochester 2 


mation 


Leighton Ave 


New method for preparing list-type publications uses Justowriter units (left) to produce the copy on 


file cards, Cards are run through Listomatic camera 





right) which makes negative for platemaking 


Combination Feeder-Perforator 

A new automatic slot perforating ma 
chine 1s said to be the first of its kind in 
which both teeder and perforator units 
are mad one manufacturer 

The Rosback 


rating machine is built in two sizes to 


automatic slot 


handle sheets up to 30 or 46 inches. Rated 
speed of the machine 1s up to 12,000 
sheets per hour, depending on sheet size 
The feeder unit is of the vacuum wheel 
type and is provided with a patented ele 
vating mechanism that is said to be ex 
tremely sensitive and does not require use 
oft the 
Only one 


isual pile height counterbalance 
pile height adjustment is neces 
sary to compensate for any difference in 
stock thicknesses 

Vacuum and pressure controls and 
stop-start switches are grouped in front 
of the operator's station. A special vacuum 
valve is provided to enable the operator 
to switch quickly from strike to continu 
ous perforating During continuous per 
forating, sheets may be fed as close in 
succession as the operator desires 

A teature of the new machine ts 
louble air pump—-one unit for pressure 

| 


and a separate unit for vacuum. This ar 


rangement 18 Said to give more positive 
service than the usual arrangement of a 
single pump for vacuum and pressure 
Separate controls are provided for adjust 
ment of pressure and vacuum 

For information: the F. P. Rosback Co 


Benton Harbor, Mich 


New Size Air Diffuser 


A new “modular” size of the Mula 
Vent air diffuser was announced recently 
Phe panel is similar in appearance to per 


Multi-Vent is said 


the only air diffuser design that 


forated acoustical tle 


makes draftiess conditioning possible 


} 


It has been applied in many pressroom 


systems where drafts must be avoided 

ven though a high num ot air changes 
per hy ur is necessal 

Vent Div 

National Ce i N. Kostner Ave 


Chicag 
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When you plan 


al Report 


u 
“our Ann ; 
y remember 





This full-page advertisement has been seen by the 
readers of Time and of U.S. Newa & World Report 


ADVERTISING THAT HELPS YOU SELL 
Mead Papers mean business . . . for merchants, merchant-salesmen, printers, 
lithographers and advertisers. Making Mead Papers unforgettable in the minds 
of your customers all who buy and specify paper products—is the job being done 


through our national advertising. Remember, Mead Papers mean business for you. 





Fast, Automatic Machine 
To Band Pads, Envelopes 


An automatic machine has been intr 


is, ENvVeloOpes, Sta 


that of 


ing fillers trom 
tirection. with bands 


) inches. The 


from 
manufacturer § the 
yachine automaticall 
w different filler thicknesses 
perfect work on a sing) 
to two inches thick 


Requiring only one operator, the ma 


be changed trom one 


chine can 
size to another with only a 


fhusements. Change-over time 


ut 15 minutes. Qutput ts 


} 


lonly by the speed of teeding ma 


mite } 


terial to the mac hin 

lor mformation: W. O. Hickok Mfg 
Co., 9th & Cumberland Sts 
Pa 


Harris! If 


All-Metal Fly Sticks 


Pressmen can now get all-metal fl 
sticks that are said to have several advan 
tages over the commonly used wooden 
sticks. Called Econostix, the are Stati 
free, burn prool, warp-} root and guaran 

against all breakage under normal 
operation, according to the manufacturer 
Foonostix are available in nearly all sizes 


Fconomic Metal 
North Baldwin, 


lor information 
Products Co Box 2] 


Ar 


N17 


Portable Skid Lift Truck 

An electric-hydraulic skid life truck ts 
available to case paper handling at presses 
and cutting machines. The new unit al 
lows the operator or pressman Co raise oF 
lower skid loads smoothly and quick 
The load can be held at any convenient 
working height, even with the motor off 
Front and rear casters are widely spaced 
for stability 

The new truck ts available In Capacities 
from 2,000 to 5,000 pounds. The low 


Portable skid lift truck eases handling problems 





in cither 


Banding machine is automatic, requires only a single operator con take a wide range of filler sizes 


ered height is about 614 inches above the 


oor, and the clevated height is 44 inches 
n addition to the portable skid lift, a 
new stationary lift also is available. This 


init is designed for in-plant materials 


handling as well as truck loading 
lor information: General Sales & En 
gineering Co., 4525 N. Clark Se, Chica 


iO 


Leveling platform adjusts truck height to dock 


Truck Leveling Device 
A new model in the line of truck level 
Rowe Methods 


Inc., has been especially designed to save 


ing devices produced b 


loading dock space 

Known as Adyjust-A-Truck, the unit ts 
buile into the pavement in front of a 
loading dock. By means of a heavy-dutn 
hydraulic system, it raises or lowers an 
truck or trailer untul the bed 1s even with 
the dock 

The new model has a capacity of 
QOO0 pounds. The standard unit is | 
long, with a choice of either nine- o 
foot widths. The plattorm 

inch nonskid steel floor plate mou 
on a welded framework. The ram 
uoned by push-button control operat 
from the loading dock 
Rowe Methods, Inc 
Ohio 


/ or mlormatlion 


} Detroit Ave 


Cleveland 14 


Office Offset Duplicator 

Ditto, Inc., has introduced what it calls 
the world’s first completely automatic off 
set duplicator for office use 

The ke fO automatic Operation, ac 
cording to the company, is a remote-con 
trol regulator. Mounted on the machine 


or even across the room, the regulator 
governs electrically all Operations that 
Once the 


machine is loaded, the operator sets the 


normally require an operator 


regulator for the number ot COpics 
needed, and starts the duplicator. The ma 
chine turns itself off at the end of the run 

Inking, moistening, paper feeding, and 
impression control are governed from the 
push-button keyboard, A self-regulating 
paper teed ts provided to eliminate the 
need for adjustments when changing 
trom one weight of stock to another 

The machine is rated to produce from 
1,500 to 8,000 impressions per hour. It 
will print from paper or metal plates 
ranging in size from 8*,xll to 12x141l4, 
and no readjustment is needed for run 
ning different plate sizes 

For information: Ditto, Inc., 2243 W 


Harrison St., Chicago 12 


Magnesium Plate Coating 


A special coating has been developed 
tO protect Magnesium printing plates 


Known as Miracle Mag 


Top Protector, the compound is a liquid 


while in storage 


that is brushed on the plates either before 


or after printing. Under storage condi 


tions, the coating is said to prevent mag 


nesium plates from Oxidizing or pittung 


The manufacturer also says that a coat 


ing Of Miracle Mag-Top on an undercut 


zinc Or Magnesium plate will enable the 


clectrotyper t get good mold releases 


trom Tenaplate, especially in screen por 


tions of the plate The product also ts said 

to be a good rubber mold release agent 
For mformation: Gencral Plate Makers 

Supply Co N. Kedzie Ave., Chi 


CAR 
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Adhesives for Special Uses 

Two adhesives for special applications 
have been added to the McLaurin Jones 
gummed paper line. One is a peelable ad 
hesive which strips or peels away easil 
from textiles without leaving a stain or 
any residue. It is intended primarily for 
labels to be used on fabrics 

The other special adhesive is a tropical 
gumming developed for use on paper that 
is Shipped to regions of high relative hu 
midity. Developed originally for the ex 
port trade, the tropical gumming is said 
to resist blocking under relatively high 
humidity, resist absorption of moisture 
which causes curling, and eliminate the 
need for slip-sheeting in many instances 
Samples of both types of gumming are 
available for inspection 
For information: McLaurin-Jones Co 


Brookfield, Mass 


Two-Color Art Service 
Two-color printing for the price of 
one” is the claim made for a new art serv 
ice available to offset printers. Subscribers 
to the service receive a growing ‘library 
of 40 to 150 comprehensive two-color 
layout sketches. Adaptable to catalog 
pages, circulars, and similar items, the 
sketches are used to hely printing cus 
tomers visualize the comple ted job 
When the customer decides on a pat 
| 


ticular piece of artwork, the sul 


printer orders finished art mechanicals 


scribing 


The supplier also will furnish special pro 
motion material that can be used by the 
printer to advertise the artwork service 

For information: © & B Advertising 
201 W. 89th St., New York 24 


Scuff-Proof Ink Additive 


Glazcote is the name of a scratch-resist 


ant ink conditioner that ts said to offer the 


first practical solution to problems of ink 


scuffing. When added to regular ink in 
very small amounts, Glazcote provides a 
rough, scratch-resistant finish, according 
to the manufacturer 

Other advantages claimed tor the prod 
ict include easy blending with all inks 
climination of crystallization, control of 
chalking, and better color trapping. In ad 
lition, the compound is said to hold inks 
press ume and to allow 


berween 


open during idle 
overprinting after long delays 
press runs 

For inf 
ing Cx 1S N. Damen Ave 


} 


Central Compound 


Chicago 


wmalion 





Redesigned Steel Hand Trucks 
American Pulle vy Co. has comy le ted re 
lesigning |7 sizes and models of its 
American two-wheeled hand trucks. The 
trucks, previously of bolted construction 
now are being manufactured as complete 
ly welded units. Wheel sizes and axle lo 
cations have been changed in some models 


1 easier rolling. In 


for better balance and 


addition, the trucks now have smooth, 


pressed-steel noses for greater strength 


For information: American Pulley Co., 


1200 Wissahickon Ave., Philadelphia 29 


Redesigned Vacuum Pumps 

Leiman Bros., Inc., has redesigned its 
line of rotary air pumps, reducing the 
over-all height of the units as much as 34 
per cent Other cnginecring imunprove 
ments resulted in increases in vacuum t 
as low as 0.4-mm. mercury. The line in 
cludes pumps in many sizes 

For information: Leiman Bros., In 


102 Christie St... Newark 2; N. J 





Web-Splicing Adhesive 
A new adhesive for splicing rolls of 


al 


per on the press is said to form splices 


Known as R 


S88-T, the adhesive has an casy-to-brush 


! 
stronger than the paper 


consistency and 1s colored red tor eas 


identuhication 

The manutacturer says it will not soak 
through | aper, needs no diluting and will 
not evaporate of become gumm as quick 
ly as other adhesives when stored tn an 


} 


open container. Samples are available on 


' 
request 


lor information B. FF. Goodrich Ce 
1348. Main St., Akron 18, Ohto 
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speak with 





VIE 


RAN 


COLORS 


Every job printed with S&V ink 
speaks for itself, no matter what printing 


i 
' 
i 
e 




































process you use. Successful printers know that the 
vibrant colors of S&V inks actually bring their 
jobs to life! Reflecting the superiority and consistent 
qualities of S&V inks, color by S&V will help you guarantee 
an effective job every time! 





_ OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 


inclair and Valentine Co. 


Main Office and Factory: 611 West 129th Street, N. Y. 27, N. Y. 
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PIA Holds 69th Meeting; Elects Jackman President 


Rumford 
clected presi 


of America 


Jackman president of 
Pre Concord, N. H., was 


ent of the Printing Indust 


Ire at the organization's 69th annual 
onvention in Atlantic City Oct. 17-20 
During the past year, Mr. Jackman served 
is vice-president Of PIA. Previously, he 
Nia active n many OMctal Capacits in 
the association 
Reucl D. Harmon, president of Wel 

i ishing Cx St. Paul, Minn Wa 


Harm ni 


national 


wumed PIA vice president Mr 


i former vice res 


} ident and 


resident of the Union Employers Section 
{ PIA. He is a past president of the 
Printing Indust ot the Iwin Cit A 
Harmon also 
chairman of PIA’s executive 
William H, Sleepeck, Jr., president of 
Printing Co., Chicage 
surer Of PIA. This will 
term in that office. He cur 
t i resident of the Graphix Art 
Association of Ilinosw. Previously, he had 
} 


is amember of the board 


become 


COM Mitte 


cUr He Wan 


reciccted trea 


lirector 


Hirst icc- president ¢ { that association 
Ther v PIA national secretat is Har 
N. Cornay, president of the Press of 
i .. Clorna Ir New Orleans. He 3 
hamman of the PIA Production Manage 
t Comenittee and has given much of 


PIA affairs. Mr. Cormay is a 


ident of the Southern Graphi 


hig tise tt 
! cr pore 


rt 1 cation and member of the boar 
of the Master Printers Section 


! reator 


lithographers of New 


york City and Phila lelphia under the 
idership of York 
Printers Association and Printing Indus 
tries Of Philadelphia 
'00 of their colleagues tor the 


vention which began Monda 


the New Employing 


were hosts to some 
four-da 


Oct. | 


PIA’s 19 convention theme was 
Progressive Aggressive Management 
Means More Profit.” PLA now has a mem 
enhip of more than 5,000 companies 


which do an estimated 85 per cent of the 


‘ 


nduser innual volume of nearly 


There are 55 local graphic arts 


associations, including three in Canada 
iffiliated with PIA 

Agenda of the opening session included 
1 report by the PIA returing president 
William H. Walling, president of Rogers 
Kellogge-Sullson, New York, another re 
port | PIA Vice-President |. R. Jack 

Rumtord Press, Concord 

and on PIA new building 
{ by Elmer G. Voigt, Western 
Printing and Lithographing Co., Racine 
W is 

Ke note 
ortunity 


len Years 


A 


man, presi lent 
N.H 


royect 


on the 


address, entitled Your Q; 
Obligation for the Next 
Peter 5S 


and 

was presented by 
Nagan, managing editor of Report on the 
Buses: Outlook, Bureau of National Af 
Washington, D.C. Mr. Nagan pre 


licted an increase of about 25 per cent in 


fairs 


the printing and lithogray hing business 


by 1965, and urged printers to be pre 


ared tor it with investment in new and 


modern plant equipment 
Harry A. Porter, vice-president of Har 
ris-Seybold C 


was presented 


(Cleveland { 


76 





New officers of PIA are (seated 
Harold N 


Cornay 


with the A. F. Lewis Memorial Award as 
The Man of the Year in the Graphic Arts 


Industry” by Elmer G. Voigt who received 
it last year. (See THE INLAND PRINTER 
October 1955, pages 68-69 

Other first-session business included 


PIA board of 


6, and a re port by the 


announcement of the new 


directors tor 19 
Busing $s 


Hall 


chairman of the Committee on 
Controls by Col. H. R. Kibler, W. 1 
Printing Co., Chicago 

Atter new officers were 
Monda 
LaBlanc, Research 
New York, presented the 
Salesmen's Wives (Questionnaire, circu 
lated tor PIA | RIA See pages 40-41 
i2 of this issuc 


After 


inducted at the 
Charles W 
America 


results of the 


afternoon session 


Institute of 


hearing several PIA committec 


reports, delegates then listened to an ad 
iress on “Checking Production Costs” | 
James Perkins, Wallace Press, Chicago 


ind a talk on “The Why, Where and How 
of Lower Production Costs” by Donald 
LE. Sommers, PIA’s technical director 
morning Opened with the Selt 
Breakfast at 


Tuesday 


Advertsing which winners 


in the PIA Self-Advertising Exhibition 
and Awards were presented by Pegg 
W ood, stage and lV personality In pr 


is Mrs. William H. Walling 


immediate past presice 


vate life, she 
wife of the n 


PIA, The 
{ Milles 


t of 
PIA 


Pitts 


contest was conducted for 


Machinery Co 


Printing 


burgh For list of major winners, se 
page 4/ of this issuc 

All day Tuesday and Wednesday morn 
ing, the Master Printers’ Section and th 


PIA held 


story on page 


Union Employers’ Section of 


concurrent sessions $cc 


OP POsite 


national secretary; and William 


Revel D. Harmon, vice president 


J. R. Jackman, president; (standing 


H. Sleepeck, Jr., who was reelected treasurer 


main PIA con 
afternoon 
John 


resi 


General sessions of the 
vention resumed Wednesda 
with Robert H. Cafte 


ton Co 


William G 


Pittsburgh, a former PIA 4 


residing 
Robert | lirector 


Rossell, managing 


of the Research and Engineering Council 

{ the Graphic Arts Industry, Washing 
ton, D.C., presented a talk enutled, “Prog 
ress Through Informed Management 


d A Dis 
Affecting 
in the Printing and Lithographing 


{1 the Wednesday at 


A ancl dis entitle 
cussion of the 


loda 


Industr 


Isslon 
Factors Protits 
conclude 
fornoon session 
Thursda 
round-table discussion on the 
Visual 
ot che 
A session on private printng 
with ©. ©. Means, executive director of 
the Graphic Arts Association of Michigan 
PIA Private Plant 


Committee, presiding, closed the session 


heard a 
LTF-PIA 
Economics Program and a report 
PI A resolutions Commiuttec 


morning, delegates 


plants 


ind chairman of the 


Features of the private plant session 


included an address Mark Shaw, Dow 
(Chemical Co., Midland, Mich., on “Ideal 
Relationship Between the Buyer and 


Meet 
Duplicator Competition” by Paul Samy 
Detroit 

A demonstration on The Type of 
Service a Printer Must Give to His Cus 
Meet the Duy hicator 


discussion 


Printer and a talk on How to 


son, Sampson and Johnston, Inc 


tomer t Competi 


ron’ closed the 
sections of PIA 

Forms Section, Trace 
Web Offset Section and 


section 


The tour special 
Rotar Business 
Binders’ Section 
Ficket Printers 


held meetings 
t their 


own to discuss specialized pro 


fuction and t USINCSS | rot lems 
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Walter F. McArdle was elected presi 
lent of the Union Em lovers Section of 
Printing Industry of America, Inc., dur 
ing the national association's annual con 
venuon in Atlantic Cit 

Mr. McArdle is president of the Mc 
Ardle Printing Co., Washington, D. ¢ 
He is a past president of the Washington 
Graphic Arts Association, a member of 
the Commercial Printing & Lithograph 
ing Industry Advisory Committee of the 
National Production Authority, and a 
member of the Washington Club of Print 
ing House Craftsmen 

After graduating from St. Francis Col 
lege in Brooklyn, Mr. McArdle was em 
ployed for five years at Dun & Bradstreet 
Inc., in Brooklyn. During this time, he 
took most of the evening courses in print 
ing offered by the New York Employing 
Print rs Association 

After leaving Dun & Bradstreet, he 
joined the staft of the Government Print 
ing Othce in 1942. He became chief of 
the Ration Unit, supervising production 
and procurement of the printing needs of 
OPA daduring the Wal In 19 it, he I cCcamc 
manager of the New York warchouse of 
the Government Printing Othice, which 
handled the general printing needs of the 
government purchased through commer 
cial sources in that area 

He resigned that position to hecome 
production director ot United State Neu 
and general manager of Business Printins 
Co. On Jan. 1, 194 he organized his 


own compan 


Trade Association Executives 


Members of the Graphic Arts Trad 
Association Executives elected Olive 4 
Ottaway, exccutive secretary of the Toron 
to Graj hic Arts Association, as their new 
president at the annual meeting of the 
organization in Atlantic City Oct. 13-14 

Miss Ottaway succeeds R. A Dick 
Stout, executive director of the Printing 
Industry of Atlanta, Inc., who served two 
terms 

The election of Miss Ottaway was a 
tribure to the ability of one of the tew 
women graphic arts trade association 
managers, and also a recognition of the 
international character of the organiza 
tion, which has three active member 
groups in Canada 

New vice-president is Arthur L. Fohn 
son, executive director of the Graphic 
Arts Association of Wisconsin, Milwau 
kee. W. Floyd Maxwell, executive dire 
tor of the Lithographers National Asso 
ciauon, Inc., New York City, is the new 


rer 















secrctary-trcasu 
Elected directors include Charles P 


Hackett, Memphis Printing Industries 
Ira F. Hurlburt, Printing Industry of 
Seattle, Inc.; Eugene H. Salmon, Printings 
Industry of the Carolinas, and the imme 
past president, R. A. Stout 

Guest speakers and panel discussions 


a full program. Reuel W. El 


! 
ton, executive vice-president of the Amer 


I 


liate 


comprised 











Union Employers, Master Printers Sections Ee ee 


F.C. R. Rauchenstein, Cavanagh Print 


Elect Officers During Annual Convention ing Co. St. Louis, is new fitst vice-pres 


dent of the MPS; second vice-president is 
John S. Williams, Williams and Marcus 
Philadelphia. Fred Bowman, Smyth 
Bowman Prinung Co., Oklahoma City, 
is the new MPS treasurer. John H. Does 
burg continues as secretar 

During the PIA convention, MPS and 
UES held concurrent sessions all da 
Tuesday, Oct. | ind Wednesday morn 

; 


ing, Oct. 19 


Tuesday morning, MPS members heard 


president Harold S. Hutchison 
Mack Printing Co., Easton, Pa., present a 


retiring 





Walter F. McArdle Donald B. Thrush welcoming address. High point of th 
morning was a two-hour feature called 
Good Human Relations,” conducted | 

Donald B. Thrush, president of Thrush Dr. George D, Heaton, Myers Park Bay 
Press, Inc., New York City, was elected tist Church, Charlotte, N. ¢ 
president of the Master Printers Section The Tuesday afternoon MPS session 

Mr. Thrush entered the printing busi heard John H. Doesburg speak on “The 
ness in 19 as a delivery boy and print MPS Tools Which Help Fulfill Em 
cers devil. Two years later, he became a ployees’ Human Relations Needs,” and 
salesman tor the compan Upon the David J. Goldberg on “What Can an 
feath of his tather in 1946, he became Employer Do After He Has Lost a Labor 
resident of the Thrush Press blecuon 

He is a past president of the Master The UES Tuesday morning session 
Printers Section of the New York Em ifter concluding section business, launch 
ploying Printers Association, and a mem Pinto a panel discussion on Negota 
ber of the NYEPA executive committee non and Administration of Contract 

New UES vice-presidents are (first During the afternoon, two more panel 
Francis N. Ehrenberg, Blanchard Press Manpower and Manning ind “New 
New York Cut second ) Oscar Hoft Processes were held 
man, Superior Pypesetting Co St. Louts Concurrent sessions on imdustrial re 
third) Ralph Shepherd, Bryan-Branden lanons were held by both sections Wed 
irg Co., Los Angeles. Treasurer is Men nesday morning 
lel Segal, Stein Printing Co., Atlanta Phe Wednesday luncheon of UES fea 
Edmund J. Flynn will remain as UES tured George Meany, president of th 
secretary in PIA Washington headquar American Federation of Labor 





Hit an International Note, Elect Canadian as President 


ican Irad Association ixecutives, W ash tertained delegates at the Oct. 14 | inquet 
ington, LD. ¢ spoke on “You and Your with a talk on U. S.-Canadian relation 

Association’ at the kickoff luncheon Oct Spring GATAI meeting will bein Chi 
| Ly nN Henshaw sMMIOr ACCOUNT CXCCU CARO Ma prior to the Lithogr i} her 

tive of McLaren Advertising Agene en National Association convention 


New officers of Graphic Arts Trade Association Executives include (seated) Arthur Lb. Johnson, vice 
president; Olive A Ottaway president R. A. Stout past president and ex officio board member; W 
Floyd Maxwell, secretary-treasurer; (standing) board members Noel Rippey, Eugene H. Salmon, tra f 


Hurlburt, and Charles P. Hackett. Officers were chosen during annual convention held in Atlantic City 










































PIA Sets Tentative Program for Presidents’ Conference 


Printing Industry of America an 


nounced last month a tentative program 


for ts Professional Conference for Presi 
lents, which is timed for Jan. 24-27 at 
oca Katon Hotel in Boca Raton, Fla 
Topics for speakers and round tables re 


ite to various problems faced by chief 


ecutives of printing companies 
birst-day subject is family planning for 


the corporate executive. This means ar 


rangements for passing on the busine $$ 
ind for estate planning in terms of em 


loyee benefits, new life insurance and 


innuity Opportunities and pitfalls, gifts 


trusts, and other financial factors 


Compensation for executives and em 
liscussed on the second 


lay. Sub-topics include sharing in busi 


‘ 6 will | 
ployees will be 


ness growth, extra-monetary returns 
preading compensation, and the presi 
dents concern with selecting, training 
compensating and stimulating his sales 
force 

Organizauon of the president's job and 
his division of executive responsibilities 
be studied on the third day. Slated 
for the final day is a session dealing with 


levelopment of company 


will 


policy and spe 


problems of the president's job in 


cial | j 


mall COMPAanics 
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Joseph W. Powell, Jr., 
of Harris-Seybold Co., Cleveland, was named to 


finance vice-president 


company board at recent shareholders’ meeting 


Press Manufacturer's Report 
Notes Growing Color Use 


The annual report of Harris-Seybold 
Co., Cleveland, covering the fiscal year 
ending June 40, contained some interest 
ing sidelights on trends in the printing 
industry 
headed 
You See Color, 
indicates that colored inks represented 
Q per cent of the dollar volume 


One section of the report 
Everywhere You Look 


nearly 
and about 45 per cent of the total pound 
age of all inks used for commercial print 
ing last year. According to the re port, 4) 
per cent of all commercial printing and 
lithographic work now ts done in more 
Multicolor machines a 
counted tor 68 per cent of Harris offset 


than on color 


press sales and for 100 per cent of Cort 
trell letterpress sales 


Harris-Seybold’s consolidate 1 net shi 
ft S 1 28,8 were about 11 per 
cent above the dollar volume for the pre 


ments 


vious year. The consolidated net carnings 


ifter taxes were $4,007,558 


Printing Equipment Manufacturers 
Fail to Approve Exposition Plans 
Members of the National Printing 


Equipment Association tailed to approve 
plans tor the Seventh Educational Graphic 
Arts Exposition scheduled to be held in 
New York or Chicago in 1959 at their 
annual meeting in Atlantic City Oct. 1% 
19 in conyunction the GYth PIA conven 
tion. Leaders indicated during discussion 
that the organization promoting the ex 


osiuon was not tully prepared to pre 


sent concrete proj osals As s00n as More 
lefinite plans are available, further con 
sideration will be given 

The NPEA reelected officers as fol 
president, Richard B. Tullis, Miller 
Printing Machinery Ce vice-president 
Martin M. Reed, Mergenthaler Linotypx 
Co., treasurer, James W. Coultrap, Michle 
Printing Press & Manutacturing Co.; sec 
Bennet. Harry L. Gage 


was reelected adviser to the educational 


| 
1OWS 


retary, James | 


committee. Mr. Gage was associated with 
the Mergenthaler Linot 


cars 


pe Co. tor man 
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SMALL OR LARGE 


LETTERPRESS OR OFFSET 


The expanding Miller line now includes letterpress machines 
from 144% x 20% to 27x 41, and offset presses from 22 x 34 
to 40 x 56. Whether you need a small job cylinder, or a big 
multi-color offset, there is a Miller press to fill your needs, 


Write for booklet describing the complete Miller line. 


MILLER PRINTING MACHINERY CO. 


MILLER PRINTING MACHINERY CO, OF CANADA LIMITED 
730 Bay Street Toronto 2, Ontario 


1115 Reedsdale St. Pittsburgh 33, Pa. 
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the ONE busine gilt 


fon every customen level / 





PRESIDENT 


GENERAL MANAGER 


DEPARTMENT HEAD 


What to give? Some 


f 

| 
| 
ih 


Something lasting j ‘ size 


thing spec ialized 





That's the new, j j 
remarkably versatile 
NORMA Pen and 

3-Pencil Combination Ne 


lt is the ideal customer 
CLICK 


} / Biack 
/ CLICK 
J Blue Pe 


/ 
for mechanical per l/ CLICK 
fection by NORMA, Z — Red Per 
makers of quality \. CLICK 


IT’S A PEN! 


gift that speaks F 


well of you for years 


to come. Guaranteed 


Multikolor writing 


instruments for over 


The NEW 


norma 


pen and 3-pencil Ombiatation 


25 years 


Retail value — in chrome, $5.95 
ink refill 49c 
introductory Offer extra ink refill FREE! 
Other models from $4.50 up. 


NORMA PENCIL CORP., Norma Bidg. Dept. T 
| 137 West 14th St, New York 11, N.Y 
| Please send quantity rates on NORMA f 
good w business gifts 
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APA Convention Draws Record Attendance; 
Delegates Choose R. C. Walker as President 


By Hal Allen ond vice-president 1s 
commiutteeman E. Bartlett Brooks, Wayn« 


former executive 


American Photoengravers Association $ 


Jth annual convention, held Oct. 9-12 Colorpiate Co, of Ohio, Dayton 
in New York City, racked up a new high Succeeding C. G. Rohrich, secretar 
registration of | men and 495 women treasurer for 40 years, is W. K. James of 
who came from 159 cities in states Philadelphia-Weeks Engraving Co. Mr 
plus Canada, Cuba England, France and Rohrich, from Akron Engraving Ce Ak 
German ron, Ohio, is now on the executive com 


mittee, to which the convention chairman 


Kenneth FE. Coole the Reliance Repro 


Enthusiasm and optimism generate 


ct-Tacing taiKs proved that 


the get-together was the best as well as juction Co., New York Cut was rr 

the biggest in the association’s long his elected. Frank J. Schrieber continues as 
tor Executives of 2¢ member firm: executive secretary, and Louis Flader ot 
went home fortified | a wisely tempere (Chicago as consultant 

appraisal of the present status and future The lead-off session featured four let 
pre ts of the har han hotoen terpress entric Thomas FE. Dunwod 

graving and letterpress businesses president of the International Printing 


Pressmen and Assistants’ Union of North 


in J 
Photoengraving and Letterpress on 





the March was the convention them«¢ America, told wh r faith in letter 
Implementing that forward-looking slo press remains unshaken.” Rol 

gan was naniuinous approval Of a resolu VIS, Vict resident in charge ¢ 

tion directing the officers and executive turing for Davis, Delan 

committee to set up a program for in York Cit liscussed rotary letterpress 
vestigating and exploring the possibilities printing. “What's Ahead in Letterpress 
of expanding letterpre printing deve Equipment was forecast Ren R. Perr 

opment at home and abroad. This action vice-president for sales, Harris-Seybold 


Wa ised on these premises Co. A report on run-of-paper color print 
from Georve B. Dearnley, chair 


Letterpress printing, principal outlet ng came 
and market for relief printing plates, an man of the Joint Committee of the Amer 
wcounting for approximately 95 per cent ican’ Newspaper Publishers’ Association 
of photoengraving sal has been “dor and American Association of Advertising 
mant principle and practice for over 50 A gvenc 

in cannot now compete success Taking a forward look at photoen 

full ith rival printing proc ‘ in graving and letter] ress was Wilfred 
makcrcad ind printing speeds Connell president of th International! 

Domestic printing press manufa Photoengrav Union of North Am 
turer content to market their conven ca from London England where he 
tional established proaucts have shown heads the Federation of Master Process 
little interest in Originating and develo; Engravers, came A. N. Hunter with a re 
ing cquipment to enable commercial jol view of the Federation ICTIVITICS 
etterpress printers to survive in competi Dr. Marvin ©. Rogers, director of re 
tion with rival process search for R. R. Donnelley & Sons Ce 

bormer first vice pre lent R. ¢ W alk ( hicas I i seminar that brought the 
er, Southwest Engraving Co Pulsa, Okla registrants up-t late on research and {¢ 
was elected president, and retiring presi velopment rORTCS Serving with Dr 


ie ' pth? > 
National Engraving Rogers were Michael H. Bruno, Litho 
Oakland, Calif., was graphic Technical Foundation: Keith 


Famulener, Ansco; Lester E. Goda, Jr 


ent D. H. Murnik 
1 Gravure ¢ 


named tirst vice-presidcnt The new se 


New leaders of American Photoengravers Association include (seated) F. J Schrieber, executive sec 
retary; W. K. James 


dent: E. Bartlett Brooks second vice president 


secretary treasurer; R. ( Walker, president D. H. Murnick, first vice-presi 
standing) C. E. Whitaker, C. G. Rohrich, Harold 
M. Towne, executive committee members; C. A. Bostwick, director of the cost, accounting, and statis 


tical department; C. A. Mawicke, C. A. Stale Arthur Meidling, K. E. Cooley, executive committee 
t y j 
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Eastman Kodak Co.; Dr. Samuel W. Le 
vine, Fairchild Graphic Equipment, Inx 
and H. | Dow Chemical Co 
How a small plant uses public relations 
build sales was toid by Howard Car 
Carroll Photoengraving 
Cal 
vice-president of Acme 
NEA Service 
NEA 


etching process to turn 


Swayze, 


fo 
roll, president, 
Service, San Diego 

Meade Monroe, 
Telectronix division of 


told how uses the 


Inc., Cleveland 
Acm«¢ 


large 


on bite 
out quantities of zinc-coated mag 
nesium | lates to meet deadlines 

A 3 
Chemco Photoproducts Co., 
N.Y 
European techniques on what he saw at 


IPEX in London last July 


Get-awa featured a 


vice-president of 
Glen 


mans 


Powers, Jt 
Cove 
hOOK at 


based his journe 


night sumptuous 


list of enter 
The of 
ficial banquet host was the Photoengravers 
Board ot ot New York. There 
no formal speeches 

Detroit will be APA’s convention cit 


banquet climaxing a long 


tainment and sightseeing affairs 


Pradc were 


next 


BMI Elects S. G. French, 
Hears Report on Reading 


Book Manutacturers 


president, succeeding Jose} 


yvCar 


Institute's new 


h I Wesol of 


Robert O. Law Co., Chicago, is Stank 
G. French ot Riverside Press, Cambridge 
Mass. He was clected at the rd annual 


convention Oct. | l in W hit Sulphur 
Springs, W. Va. John Phillips, Vail-Bal 
Press N.Y., was raised 


lou Binghamton, 


from second to first vice-president, suc 
ceeding Mr. French. B. D. Zevin, World 
Publishing Co., New York City, is now 

vice-president, and Frank D. Fort 
ney, Russell-Rutter Co., Inc., New York 
Attendance of 200 


second 


continues as treasurer 
ssociation § histor 
From Dr. J. Victor Berger. assistant 
superintendent of the New York Cut 
Board of Education, came a report on a 
plan for children t 


cenco schor 


books 


ifaving 
read more Sixteen classes in three 


schools are competing tor pins, badge 


line with the 
BMI set uj 
of America to promote 
es, if the New York test: 


nation-wiae 


and certificates awarded in 
number of books they read 
the Librar Clut 
the plan and hoy 

|, tc make it a 
illiteracy 


are successful 


project for combating and 


venile delinquen and for expanding 
yf DOOKS 

orted tor the 
talk by Dr 
School of 


Institute 


the demand f{ 

Don C. Brook rey 
shi commuttee. A 
Glen | lean of the 
Printing Management, ¢ 
of Technolog 


scholarship set up | 


scholar 
awards 
Compton 
iImMecepic 
related to the Carnegu 
BMI to further the 
training of students for graphic arts ex 
CculiVe POSITIONS 


Other talks dealt with the value of the 


work done by the Education Council of 
the Graphic Arts Industr textbook 
Standards and specifications the guaran 
teed annual wags | iropean bookbind 
ing machiner sales policies and account 


adhesives for high qualit 


production of quality books 


ing methods 


trade Cu 


toms, and new issucs on the tarifi 


as they affect the book industr 


cussed 





Business Forms Volume Jumps 15 Per Cent Over Last Year 


f letailed problems experienced I 


A discussion of economic conditions at 
the Business Forms Institute's tall meet 


ing disclosed that sales volume of mem 


er companies for this year’s first eight 


months was 15 per cent above the figure 
for the same 1954 period. Members be 
lieved that business would probably con 


tinue good through the f resceal le furcure 
SESsiOns 
N. J., were 


Institut 


Sept. 22 and 23 in Absecon 
short to allow tor recreation 


projects COMM ITCCE iCTIVITICS 


and routine matters 
Walter I. Flocken 


tions engineer in the American Telephone 


DUSINCGSS were dis 


COMMUNICA 


and Telegraph Co. commercial depart 
ment was among. the speakers, along 
with H. V. Lauer and C. O. Harris, heads 


Co. Mi Lauer 


applications and spece ial 


National Cash 
and Mr. Harris reviewed 
in NCR “carbonless” coy 


the 


lepartments of 


products 
Register 


nprovements 


b*) 
Vaart 
ae 
\ 
Nov 


us converters, and told what was be 


planned to solve them 


accoOUnTINgZ seminal 


New York Cit 


lone of 
cost timed for 


ind | in wis 


called tor bringing up to date the chart of 
ic ints and the cost accounting manual 
which the Institute issued several years 
Journeymen Offered Job Service 

Graphic Arts Employment Service, a 
placement agency for the printing and 
illied industries, recently announced ex 
pansion of its services to include journe 
men. Previously, the agency had concen 
trated on providing placement service 
onl for executive personnes! Helen M 
Winters is manager of the service, which 
has othices at ) I Fourth St Cincin 
nati Oh 
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SO 2 OTHER 
TRIMOSAWS 
THE GLIDER 
AND THE 
MERCURY 





KALAMAZOO, MICHIGAN 


1616 DOUGLAS AVENUE 
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Christmas 1955 










INICE that wondrous night of 
long ago, When an angel of the 
yy Lord appeared to the startled 
shepherds tending their flocks, 
—and said,‘ Fear not, for J bring vou good tid- 
Ings of great jou,—Christians have paid homage 
to Christ, the Son of God, on his natal dau: 

And so, again, as this festive dav approaches, 
lec us all prav and give thanks to our 2 caventu 
Father for his great gift to mankind. > In our 
devotions this Christmas, let us thank Yum for 
his blessings upon us and Upon our great coun: 
tru, where Americans of all faiths and origins 
have equal opportunities and rights as free men. 
SLet us continue to reaffirm our faith in God, 
and to follow the Golden Kule*+Let us prau 
to Hum for Divine Guidance in our daily lives 
and to gibe strength and wisdom to our leaders, 
to further lead the wau towards world peace+ 
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McEwan Heads Goss, Ltd. 


The board of directors of Goss Print 
ing Press Co., Ltd., of London and Pres 
ton, England, recently elected Alex Me 
Ewan as the firm's 
managing director 
The company is a 
subsidiary of Goss 
Printing Press Co., 
Chicago. Mr. Me 
Ewan joined Goss, 
Lrd., in 1948 as 
production manag 
ef. and he served 
subseque ntly as 
business manager 
and general man 
Alex McEwan ager before his 

election to the to} 





post. The Preston plant manufactures 
the Headliner newspaper press, the Goss 
Speedry rotogravure press, and the Michl 


Vertical press for the European market 


Open House in New Headquarters 
Held by Philadelphia Printers 
Philadelphia, 


Inc., staged an Open house party Oct. 7 in 


its new $160,000 he adquarters building 


Printing Industries ot 


Sixteen members of the staff played host 
to representatives of 240 PIP firms, the 
Philadelphia Club of Printing House 
Craftsmen, and the Junior Executives 
Club of Philadelphia 

PIP’s new home 1s a two-story brick 
structure with 8,500 square feet of space 
tor offices, conference rooms, and a li 
brary. Present requirements do not call 


for full use of the space 


R&E Committee Sets Meeting 


The executive committee of the Re 
search and Engineering Council of the 
Graphic Arts will hold its quarterly meet 
ing Dec. 8 at Chicago's Edgewater Beach 


Hot | 


the third-quarter session heard project re 


Twenty-five members attending 
ports on materials handling and print 
ability; elimination of string tying of 
type; standardization of controls and sig 
naling devices; Operations and maint 
nance; painting and lighting; composing 
room operations, and a listing of research 
and engineering programs 


Phillips Heads New Roller Plant 


Ideal Roller & Mfg. Co. has appointed 
Leslie Phillips to head its new manufac 
turing plant in Chamblee, Ga. Mr. Phil 
lips, who former! 
was aSsiStant super 
intendent of the 
companys Chicago 
| lant fOOK OVCT as 


superintendent ot! 





the new plant when 


it was opened last 
month. Previous| 
Mr. Phillips had 
worked in the com 
tor 


pany $s ba 
research, and mold 
ing departments in Leslie Phillips 
addition to helping 


supervise manufacturing Operations. He 


has been with Ideal for ten years 


Chappell, Designer and Illustrator, 
Honored By Friends in New York 


Warren Chappell, master draftsman 
illustrator, and designer of books and 


ypes faces, was hailed as one of this coun 


1 
trys leading graphic artists when a grout 
of his triends staged a dinner for him 
Sept 14 in New York 

The dinner was arranged | a com 


mittee headed by Dr. Robert L. Leslie of 


the Composing Room, Inc., and the toas 
master for the evening was Paul A. Ben 
nett of Mergenthaler Linotype Co 
Among the speakers were Alfred A 
Knopf, for whose publishing house Mr 


f 
Chappell has designed many books, and 


Dr. Fritz Guegenheim, collector of works 
Rudolf Koch 
and designer in whose Oftenbach work 


shop Mr. ¢ hay pell learned to cut type 


German calligrapher 


Cite Inventors of Photon Machine 


On Oct. 19 the Franklin Institut 
Philadelphia awarded John Price Wether 
ell medals to Rene A. Higgonet and Louis 
M. Me 


velopment of the Photon type-composins 


roud tor their conception and cde 


machine. Nine other scientists in various 
fields received awards. The Benjamin 
Franklin Medal, highest honor bestowed 
| | 
by the 


Institut will be iwarded at a 


special Mecting Jan 



































On the NEW C & P Craftsman 
Automatic sheets as small as 
1%" x 3%" (No. 88 card) 
and envelopes may be fed 
automatically just as readily 


as large sheets. 


Notice in the photograph above 
how the slot in the feed table 
and the long arm extending 
downward hold the small 
sheets in place, so that the full 
14-inch capacity of the feed 
table is utilized. The feed table 
holds a full box of envelopes. 
Practically any type of en- 
velope may be printed since 
a special feed table for died 
out envelopes is furnished as 


an extra, 


THE NEW 


(: y tafman 


THE C&P NEW 


WITH SIDE DELIVERY 
10 X15 12X18 


HANDLES SMALL SHEETS 
AND ENVELOPES 


NEW SIDE DELIVERY 


PRINTS ONION SKIN TO 12-PLY BOARD 


eS 


HAND-FEEDING PRACTICABLE 


THE 


CHANDLER & PRICE 


COMPANY 


6000 CARNEGIE AVE. + CLEVELAND 3, OHIO 





Builders of Printing Machinery for 
Nearly Three Quarters of a Century 
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Rosy Future Is Surveyed 
By IAES Conventioneers 


Confidence in the future of letterpress 


printing keynoted the 
vention of the International Association 
ot I le« trotypers 


and Stereotypers 


S#th annual con 


The convention 
was held Oct. 19 
12 in Washington 
DPD. ©. Chosen as the 
52nd president of 
the association was 
Elmer M. Schwartz 
president of the 
United Ele troty jx 
and Stereotype Co 





Chicago. He suc 
ceeds Carl N. Beck 
er of Milwaukec 
who was association pre sident during the 
past year. Mr. Schwartz has been active in 
[ALS affairs for cight years 

Other othicers clected were Walter ( 
Deye of Cincinnati, first vice-president 
James FE. Thomas of Albany, N-Y., second 
vice-president, and Charles H. McNellen 
of Toronto, third vice-president 

Delegates to the 
unanimously to expand the IAES publi 
relations program in 1956, utilizing di 
rect mail and advertising to supplement 
the educational program it began last 


Elmer M. Schwartz 


convention voted 


spring 
IAES members decided to publish two 
independent reports as part of the publi 
relations program. One is “The Present 
ind Future of the Printing Processes,” by 
I. D. Robbins, New York consultant to 
buyers and producers of printing. The 
other report is a summary of sales and 
sources Of business for IAES members 
Ihe summary shows that the total sales 
volume of clectrotypers and stereotypers 
in 1954 was more than $90 million 
Members of the association accounted for 
about $67 million of this total. Both re 
ports will be published in January 
Retiring president Carl N. Becker set 
the stage for the convention with his 
opening report, in which he said, “Letter 
press printing is strong and becoming 
stronger. This is true not only here at 
home but on the European continent as 
well.” Mr, Becker added that “other print 
ing processes stall are using and will con 
tinue to use letterpress quality as the guide 


for printing perfection 


RIT Department of Printing 
Has Record 280 Enrollment 


The Department of Printing at Roches 
ter (N.Y Institute of Technology has 
rolled up an all-time record enrollment 
of 280 students, according to Byron G 
Culver, who heads the department. This 
total tops by 56 the previous high record 

Printing department courses lead to 
the Associate in Applied Science degree 
for two years of work, and to the Bache 
lor of Science degree for four years of 
study. By polling the students, Mr. Culver 
found that approximately 90 per cent 
plan to study through the four years lead 
ing to the B.S. degree 
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CONVENTIONS 


WHAT - WHERE - WHEN 





OVEMBER 


Advert ng Trade Institute Advertising | 
entia Show, Hotel Biltmore, New York, Nov 
JANUARY 

International Printing Week International 
Printing Fducation Week, Jan. 15-21 

Printing Industry of America, Profe onal Con 
ference for President toca Raton Hotel, Boca 
Katon, Fla, Jan 7) 

Plant Maintenance Fngineering Show and 
Conterence, Convention Hall, Philadelphia, Jan 

6 

Great Lake paper Mechanical Conference 

~hroeder Hotel, Milwaukee, Jan. 296-41 


vational Advertising Industries Exposition 


Morrison Hotel, Chicago, Jan. 2g-Feb. 1 


FEBRUARY 


Gravure Technical Association, annual meet 


ny, Hotel Biltmor New York, Feb. 1 


Winners Announced in Canadian 
Direct Mail Leaders Contest 
W inning entries in this year’s 25 Cana 
dian Direct Mail Leaders Contest reflected 
a rising standard of quality and a high 
degree of careful planning and skillful 
production, according to Provincial Pa 
per, Ltd., Toronto, which sponsors the 
competition. Producers of the winning 
entries were as follows 
Montreal—Pierre des Marais (2) 
Federated Press, Ltd., (2); Metcalfe Rob 
inson Printing Services, Ltd.; Barwick & 
Son, Ltd.; Cambridge Press; Plow & 
Waters, Ltd 
(2): and the Canadian Printing & Litho 
graphing Co 
loronto—Saturday Night Press (4) 
R. G. McLean, Ltd 
Ltd.; Bridgens, Ltd. (2); Rous & Mann 
Pre SS Ltd 
Vancouver—Grant-Mann Lithogra 
phers Co 
Ottawa 


(— ™” 
Answers 


to Its a Quiz 


Here are the answers to the qui. 
on page 42 What is your score 


Runge Press, Ltd 





1. False. Total daily cireulation was 


up by 600,000 to over 55 million 


n 1954 

’ No. But reflected noise can be cut 
hy acoustical tile hatte and the 
like 
Prue 

1 True 

» False they are made by the 


bourdrinier process 
6. True. But litho inks are heavier 
bodied and more firm 
An interlay 
England 


9. One of vellow and one of gold 


Gazette Printing Co., Ltd., 


Rolph Clark Stone, 








Po d; almost 400 Ibe ) 








Bank Stationers’ Session 
Draws Record Attendance 


A record number of the nation’s bank 
Stationers turned out last month for a 
two-day workshop sponsored by the Bank 
Stationers’ Section of Lithographers Na 
tional Association 

Meeting in Lov «ville, Ky., 53 mem 
bers of the industry, representing 32 
firms, discussed such current problems as 
bank automation, budgeting, and billing 

The effects of bank automation on the 
stationers’ business occupied members 
during the opening session Oct. 4. The 
discussion was led by George W. Mc 
Sweeney, president of DeLuxe Check 
Printers, Inc., Chicago 

Sessions on Oct. 5 included ‘Billing,’ 
led by Clark R. Gregory, Jr., president of 
the Herald Printery, Louisville; “Budget 
ing,” under the direction of Fred J. Krae 
mer, Jr., executive vice-president of Den 
nison & Sons, Long Island City; and 

Salesmen’s Compensation,” led by Wil 
liam Hutchings, vice-president of Clarke 
& Courts, Houston 

A final report on the Stoessel imprint 
developed under sponsor 
was pres¢ nted by 


ing machine 
ship of the Section 
the chairman of the Imprinting Develop 
ment Committee, Cecil N. Rudnick, presi 
dent of Joseph Berg Mfg. Stationer, Inc 
New York 

The leading social event of the meet 
ing was a banquet sponsored by four local 
bank stationers, the Commercial Litho 
graph Co., Courier-Journal Lithograph 
Co., the Herald Printery, and the Ken 
tucky Lithographing Co 


ATF Completes Franchising 
Of Type, Supply Dealers 


Appointment of Griffin Brothers, Inc 
San Francisco, has completed the Ameri 
can Type Founders program for making 
foundry type and printing supplies avail 
able from stocks handled by franchised 
dealers in 39 key cities throughout this 
country and in Canada 

According to R. A Tobias, ATF vice 
president for sales, the change from direct 
selling through the sales force to the net 
work of exclusive dealers took about four 
months. During that time the foundry at 
Elizabeth, N. J., operated on a stepped 
ul schedule to meet demands for com 
plete stocks of all popular type faces and 
S1ZCS 

General service manager Edwin Roth 
has announced that Western Union serv 
ice is now available to speed parts orders 
and repair service to owners of ATI 
presses and other equipment throughout 
the country. The printer calls local Oper 
ator 25, tells her what he needs, and she 
relays the information to the nearest ATI 
service center 

Mr. Roth said that an expanded force 
ot experienced servicemen now WOrkK 
from 25 key cities to provide prompt 
local service, which is also assured to 
customers submitting service or parts r¢ 


} 


quests Dy mail OF | hone 
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Hammermill Offset adds 
brighter blue-whiteness 
to outstanding 

printability fr 








Hammermill Offset’s new. brighter blue-white- 





ness makes type and illustrations stand out 






crisp and clear. And because it’s whiter and 






brighter than most offset papers, Hammermill 






Offset increases the attractiveness of every job. 






Your customers will like the results. 





As for printability, the new Hammermill 






Offset reproduc es colors with striking realism, 






has the same spec ial qualities that have always 






made it fast running, extremely easy to print 






on. For all the reasons why Hammermiull is 






“ 


the offset that keeps its balance, see below: 
















Why Hammermiill is the offset that keeps its balance 


1. OPAQUE ~Keeps down show 5. DRIES FAST—Surlace is notim 9. HELPFUL GRIPPER AND GUIDE 
through, Preserves attractiveness paired by excessive amounts of SIDE MARKINGS idientily trucet 
of jobs printed on both sides of filler and adhesive. cdges for best press performance 
sheet 


6.SAVES INK — Harder surface 


10. ATTRACTIVE FINISHES Wve 
keep mk on top of the paper 


2. BRIGHTER —Iinproves appeat 


ance of type and illustration Linen, Laurel, Homespun, Hasd 
3. CLEAN —C leaner than ever be 7. EXCELLENT COLOR RETENTION made, Pearl, have unusual like 

fore unusually free from specks Eliminates 1088 of wanes from sidedness that add a tinction 
fuzz. lint. flakes ink fountain to finished job 

4. PRINTS FAST— lakes ink from 8. OUTSTANDING DIMENSIONAL 11. TOP PHYSICAL PROPERTIES 

the nmpression roll without dan- STABILITY — Resists stretch dur Hlas excellent tearing, folding 
ger of picking or flaking ing printing and bursting strength 


HAMMERMILL OFFSET tor the tinest color printing 
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‘““Swahili Condensed? Better try one of 
the new ATF Type Dealers.’’ 


If anybody has the type face you want, it’s your ATF Type Dealer. 

It figures: 85% of the foundry type used—-most of the faces 
America has adopted as standard—comes from ATF. 

Our line of 173 faces and wide choice of ornaments offers you 
the greatest selection of styles and sizes available. What’s more, 
your authorized ATF Type Dealer carries sufficient stocks of 
today’s most popular faces to handle normal demands. (And while 
we have no control over the nation’s mail and transportation 
services, we'll guarantee to process all orders for fonts of other 
active ATF type faces within 24 hours of their arrival at our plant.) 

Result: you get the variety and quality of type you want—-when 
you want it. Write your ATF Type Dealer today for the latest cat- 
alogs of 173 type faces and 1,246 ornaments & type accessories. 

1.4.6 


LOOK FOR THIS SIGN 





I'ype faces shown are: Franklin Gothic Wide and Century Schoolbook 
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Authorized ATF Type Dealers 


EASTERN DEALERS: 

BALTIMORE 

George R. Keller, Inc 
BOSTON 

Wild and Stevens 
BUFFALO 

Buffalo Printers’ Supply Company 
NEW YORK 

New York ATF Type Distributors, Inc 
NEWARK 

Globe Printers’ Supply 
PHILADELPHIA 

Foster ATF Type Sales C ompany 
PITTSBURGH 

U. S. Printing Supply Company 
SYRACUSE 

The Alling & Cory Company 
WASHINGTON, D. C 

George R. Keller, Inc 


MIDWESTERN DEALERS: 


DO YOU 


KNOW THAT... 


Inc 





has 1 the 


uk oe 


ecialist 


JOHN ©. RODENBACH 
Du Bois 


promotion 


jOune 
Salcs 
He 


with 


Pre ss, Rox hester 


Inc lirect mail S$} 


CXCCULIVE 


and 
Was dn int 


Letles 


former 
the 


ACCES 


Feldman Advertsing Agency 





CHICAGO 
Graphic Arts Equipment Company 
CINCINNATI 
Cincinnati ATF Type Sales, Inc 
CLEVELAND 
Cleveland ATF Type Sales Company 
DES MOINES 
Capitol Printing Ink Company 
DETROIT J. C. Rodenbach 
Turner Printing Machinery, Inc 
GRAND RAPIDS l. O. DAY is the new works manager of 
The Central Trade Plant of Grand Rapids Milw auke e Operations of Mil; rint, Ine 
INDIANAPOLIS Before his appointment, Mr. Day was 


Modern Photo Offset Supply, Inc 
KANSAS CITY 
Western Typesetting Company, Inc 


Milwaukee plant superintendent 
ROBERT B. HANNA, JR., manager of 
the General Electric Co. broadcasting sta 


MILWAUKEE 
Milwaukee Printers’ Roller Company rions department, is also serving as gener 
MINNEAPOLIS al manager of the Maqua Co., Schenecta 
Perfection Type, Inc dy, N.Y., GE's prinung department, He 
st. LOUIS will hold the post until the selection of a 


Warwick Typographers, Inc 
SOUTHERN DEALERS: 


successor A Westlin, 
general manager, who retired Sept 


former 
») 


to James 


ATLANTA CHARLES J. BEVAN, vice-president and 
Southeastern Printers’ Supply Company plant manager of Williams Press, Albany, 
CORINGHAM N.Y., died Se pt. 8 at the age of 62. Early 
Dixie Type and Supply Company : - 
CHARLOTTE in his career, he was with Rumford Press, 
George R. Keller Company Concord, N. H., and for many years he 
DALLAS was vice-president in charge of manufa 
Robert W. Grubbe Company turing for Collier's magazine in New 
JACKSON, MISS York Cit 
Standard Mat Service ROLPH CLARK STONE, LTD., Toronto 
LITTLE ROCK printing firm, has bought a controlling 
“a_ Printers’ Supply Company interest in Miller I ithogray hic Co.. also 
Printing and Offset Supply in Toronto 
SAN ANTONIO GOBIN STAIR, whose experience in 
Texas Type Foundry cludes Co} lesign, and production work 
ROCKY MOUNTAIN DEALERS: for printers and publishers, now is direct 
A. E. HEINSOHN ing the creative advertising division of 
Offices in: Denver, Phoenix, Salt Lake City Turck & Reinfeld, Inc., New York Cit 
color printer 


, 


WEST COAST DEALERS: 
LOS ANGELES 
The Steward C« mpany 
PORTLAND 
A o. < oy Company, Inc 
SAN FRANCISCO 
Griffin Brothers 


VIRGINIA STATE PRINTERS’ ASSOCIA 
PION, INC., has set its annual meeting tor 
kel | and | in Richmond 
ALLEN, LANE & SCOTT, Philadelphia 
has named 


FRANK | 


letterpress and offset firm 


Inc three new vice-presidents 


SEATTLE BOYLE, in charge of manufacturing 
A. D. Coy Company, Inc MATTHIAS D. MAULL, in charge of ad 
CANADIAN DEALERS: ministration; and GOODERHAM L. Me¢ 
SEARS LIMITED CORMICK, in charge of sales 
Offices in: Toronto, Montreal, Vancouver,Winnipeg QO. H. STARK of Snyder & Black, Inc., 





New York City offset firm 

trade relations and research com 

of Point-of-Purchase Advertising 
Institute 

PHILIP F. PABST { GEORGE ( 

RELLSTAB have been named 

| dents in charge of the folding box divi 

Printing Co., Boston. Mr 


now 18 serving 


on the 
Oo 
onize 
aut 


Look for 
this sign , 





mittee 


an 
Type faces shown are 
Bodoni Bold 
W ide 
Black, Black Condensed 


vice-presi 


Franklin 


TYPE DEALER 





Spartan Med., Heavy, 


sion of Libbic 
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Never Underestimate the 
Power of the Pressroom! 


“Time-labor savings, 
efficiency on press real 


economies with 3M Plates,’ 


says | Peroutha, Graphic Offiet & Print 
ing Service, Baltimore, Maryland 
Quality can be increased while print 


ing costs are kept at rock-bottom with 


4M_ Plates Joseph Peroutka has dis 
covered, Joe says Real economy 1s 
achieved with the 4M_ Plate by che 
time and labor saved in platemaking 
and previously unheard of efficiency 
on the presses. In the extreme tem 


sand year-round humidity of 
find thac che M Plate 


perature 
Baltimore, we 
vives us none of the proble mis t 


encountered with old fashioned zine 


plates Improve the quality of your 
jobs and enjoy the savings effected by 
trouble-free operation make your 
next run on 4M Brand grainless, pre 


sensitized Photo Otiset Plates 


Take the Guesswork out of Presswork 


“3M” Photo 


BRAND 


Offset Plates 


«+ MAIL THIS COUPON TODAY +--+ 


a 


SOTA MIG, CO 


. 

. 

7 

. 

. 

. 

. 

4 . . 
DEPT, HJ-115BI oT. PAUL 6, MI? . 
Please se me, without cost of obligati 1 . 
. 

valuable Pressmans Dampener Gauge and « 
Pressman's Guide giving Complete informa. e 
tion on the use of 4M Plates . 
. 

. 

We have presses. Position e 
. 

Jame ¥ 
. 

. 

Cor | 
. 

Address ps 
. 

City tate . 
. 

IM" is ao registered trademark of jXBeBte 
Minnesota Mining A Mig. Co, W Paul é, & % © 
Minn. General Export 99 Park Ave, New ¥% ye 
York 16, N.Y. in Canada: London, Ont ‘  e 
. 

. 
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Pabst will direct creative services, and ARVEY CORP., Chicago packaging firm THOMAS L. LUEDERS is the new gen- 

Mr. Kellstab will be in charge of manu has opened district sales offices in Denver eral sales manager for Paper Manufac 

facturing Operations for its printing and laminating divisions turers Co., Philadelphia. Mr. Lueders, 
HYGRADE PRINTING & STATIONERY HERMAN HOLLAENDER has succeeded who has been with the company since 

CO. has completed a move to new, en his late father, Sidney Hollaender, as 1945, formerly was a sales representative 
urged quarters at 480 Canal St, New president of Ever Ready Label Corp., Bel in New York and New England 

York Cit eville, N. J. The new president's brother, R.G. HALVORSEN, formerly vice-pres 
K. L. POLK & Co., Detroit direct mail SIDNEY W. HOLLAENDER, 1s vice-presi ident in charge of sales for Hamilton 
rm, has announced three promotions lent and secretar Manufacturing Co., Two Rivers., Wis., 

WALTER J. GARDNER is executive vice L. N. D. MITCHELL has been ay has been elected to the newly-created post 

president and general manager of the pointed sales manager of Franklin Print of executive vice-president. He also has 
ompany $s Operating divisions; WILLIAM ing Co., Philadelphia been named a director of the company 

H. BEATTY is vice-president and general WARREN R. HANSON, sales manager 

manager of the Direct Mail Division; and of Wayside Press Mendota Ii] and 

LAWRENCE G. CHAIT 1s vice-president ROBERT Moss, production staff head, 

for castern Operations of the Direct Mail nave een elected to the company § board 

Division Of director 





PTA NEW! Automatic 
COMBINATION BIG PRODUCTION R.G chosen H. Louis cao. 
FEEDER ro eeeeta 
PERFORATOR pen s 
JOGGER 








nomic Cooperation, now is associated 
with the New York office of Parsons & 
W hittemore, Inc., pulp exporting and pa 
per machinery firm 

MILLARD L. FRIDAY, SR., was honored 
recently for 45 years of service with the 
E. W. Blatchford division of National 
Lead Co. Since 1941 he has been in charge 
of sales of Blatchford type metals and 
other products for the printing industry 








M. L. Friday, Sr Clifford W. Wall 


Requires only about 5’ 
x 15° ftloor space. Can FA TER 
be placed against 
wall 


CLIFFORD W. WALL has been ap 
ON STRIKE WORK pointed to the Washington, D. C., office 
of Dexter Folder Co 
DON STEWART, president of Stewart 
Lithographing Co., Los Angeles, has been 
ONE OPERATOR CAN HANDLE 2 MACHINES clected chairman of the Lithograph Sec 
tion of Printing Industries of Southern 
Calitornia 
LITHO-GRAPHIC CORP. is a new Mil 
waukee offset firm established by a grou; 


If it's big production you want, heres your answer the new, improved 
N-D Combination Feeder-Perforator Jogger assembly that sets you up to turn out 
really big volume F-A-S-T! The all-new striker mechanism is the most positive 
ever devised for a slot hole perforator, and allows a speed increase of MORE - 
THAN 30% on strike work over any other N-D perforator ever built. And it's so headed by Carroll A. Brussat, president 
simple, so COMPLETELY AUTOMATIC one operator can easily handle 2 such 
set-ups, The Perforator connected between the Feeder and the Jogger is the new 
precision 30”, 36”, 42” of 45” model. Produces 7,500 SHEETS PER HOUR on 


straight-run work, 17x22 sheet, with proportionate speeds on other sizes, Sheets 


The company employs 14 persons 
DEMOCRAT PRINTING CO., Madison, 
Wis., has placed HOWARD ANDERSON 
in charge of the company’s new branch 
sales office in Milwaukee. Mr. Anderson 


delivered ready for packaging. It's great unit a remarkable production builder . 
: J . formerly was with Zimpelman-Zastrow, 


By all means, check into it “Msg Sheboygan 

W. W. WOLFE has been named secre 

: tary of Star Press, Shelby, N. C., and will 

Write today for NYGREN ba DAHLY COMPANY be in charge of production for the com 

latest literature! 1422-32 ALTGELD $T. CHICAGO 14 ILL pany. He tormer! was | lant manager for 
Clay Printing Co., Hickory, N. ¢ 
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of Linotype’s transitional taces during the oftset and letterpress. On the inside front 
past 15 years. A table shows various faces cover of the portfolio, stock sizes and 
and the number of books for which they order data are listed tor Rising’s Parch 

ia were used year by year from 1925 to ment Opaque, Bond and Opaque Bond, 
1955 and Line Marque stocks 


LITERATURE Copies can be obtained by writing Met 


genthaler Linotype Co., 2 


29 Ryerson St Machine Vibration Mountings 
Brooklyn >) N Y 


A new line of vibration mountings for 





medium and heavyweight machinery ts 


Those interested in literature described are asked Letterhead Stock Samples described in a catalog just issued by T. R 
to write direct to the company listed in the item ) 
Rising Paper Co., Housatonic, Mass., Finn & Co. Known as Finntlex Floating 
has produced another of its samplers Pillow vibration mountings, the devices 
Screen Process Portfolio ‘ 
New Letterheads of the Season.” The were described in THE INLAND PRINTER 
, 
A recently issued portfolio demon new portfolio contains samples of 11 let September 19 page SO 
strates with nine colorful inserts the many terheads on six different finishes and col The catalog gives construction details 
f lwrig y ' ) 1 “er 
Mead and Wheelwright grades of paper ors Of Rising bond. The specimens in load capacities, and illustrations of typica 
that are suited for screen process print clude one- and two-color jobs printed by installations. Finn engineering services 


ing. Grades sampled include Wood Grain 
cover, Potomac cover, Fiberfold bristol, 
lonic blanks, and Mead Sunstorm board 
The portfolio is available tree from = 
Mead Sales Co., 118 W. First St., Dayton 
SINGLE 


2, Ohio ‘ ’ 
Jmpression Cylinder 


Around which color stations are 
mounted, accurately controls moterial 
stretch or expansion permitting 24 hr 
continuows hairline register of one to 














four colors 








Portfolio includes samples of silk screen designs 


Making Layouts on Foil 
With the growing use of aluminum 
foil for packages and labels, many design 


rs and layout men are facing problems 
7 CONSTANT REGISTER 


in producing artwork on this material 


To help them, Reynolds Metals Co. has FLEXOGRAPHIC PRESS 


produced a two-part booklet, “Designing 
With Aluminum Foil—Rendering on 


Aluminum Foil Prints one to four colors in accurate register on 
} he book! . Check these special features 
[he first section of the booklet gives ¢ 
all types of flexible, $-T-R-E-T-C-H-¥ materials 
some specific ups on design features that 
, . d High speed printing up to 6 colors 
have been proved best for use on foil, as World's most increasingly popular press for high 
spee i e registe ig ¢ all t a / 36, 60 of 83-inch single tympan 
well as information on printing processes speed, hairline register printing on all types of gie tymp 
paper and packaging materials especially J Constent, ene setting coler regioter 
and the use of transparent colors to where stretch is prevalent. Construction embod- : 9 
achieve special effects by ove rprinting ies single impression cylinder around which is d Automatic tension web controls 
Che second half of the booklet is aimed mounted one to six colors. In operation, web d Lew range surface drying 
ficall t the cist 1 offer ly locks around cylinder making it practically 
) y « « ‘ ( “ 
SPecice , oe See IG ORESS SOV impossible to print out of register. Automati- d Continuous operating splash-proof 
on the best materials for rendering on cally controlled electric drives on unwind, in- ink fountains 
| id t sed ¢ -fee é é até . 
foil. Also included are some rules-of ee d —— se . ee - a ain -_ st = we ; d Automatic color threw-outs 
thumb developed in the Reynolds design SNSION. NEWINCEF FEAtUTES YING splice for ro . , 
j } | | changes without stoppage. Other features in- d@ Prints 20° to 50", repeats up to 36 
department for producing the best ta clude splash-proof fountains, hydraulic throw- eileen ceniiiy deen nmin 
] vou v i 
outs on aluminum foil outs, continuous operating ink units and a sheet ° 
A copy of the booklet can be obtained threading device. Over-head structure houses d Heavy duty arc-type frame 


hot air drying oven, gas jet dryer and cooling 


d Over-head lead for easy accessi- 
rolls. Between color dryers also available “ y 


by writing Reynolds Metals Co., 2500 $ 
, bility, better drying and handling 


, I] ‘ 
Mhird St, Louisville 1, K Standard press up to six colors built in any 
width from 20” to 50” with print repeats from12” d Flying splice rewinder for contin- 
to 36”. Choice of 36, 60 or 83” diameter impres- vous operation 
Type Faces at Work sion cylinder. Larger presses on special order 





A new Linotype leaflet, “Type Faces at 
Work,” reviews type preference trends as 
shown by winning entries in the Ameri 


ond Fifty Books Exhibitions through the HUDSON -SHARP 


and Fifty Books Exhibitions through the 


Write for 
new general 
line catalog 


p j Seeecceeecesere eee 
past 40 years. The winners ranged from MACHINE CO-GREEN BAY- WIS 
paperbacks to limited editions and from Ma nefuctarers of New York 
high school and college texts to exacting office 
k OO} ali & ) CXACUIN Printers, Embossers, Folders, intertolders, Wexers, Lemine 55 West 
scientific and educational book typogra tors, Wrapping Machines, Core Winders, Pack Presses 42nd Street 


: 
phy. The leaflet includes a list of the most 


Crepers, ond Mapkins, Toilet Tisswe and Paper Oat 





popular types and points up the showings 

















and this is the 


PROFIT SIDE 


or Printe S$ who use 
U. S. E. MILL-PRINTED ENVELOPES 





Now you can get more and more orders for printed envelopes 

and fill them profitably even when your presses are loaded 
with other work. Send them to your Envelope Supplier. 
He'll send them to U.S.E. to be printed at the mill. All you 
do is write the order, supply layout, artwork and copy, 
or electros and collect the profit! 

More and more of this business will come your way if you 
use the U.S.E. Envelope Check List Folder with your cus- 
tomers. Ask your Envelope supplier for the whole story. 


Ask for the envelope order, too. If you'd rather 
not print it, sell the envelopes MILL-PRINTED 


TT ing ee ee: ee et, Ad Be) | COMPANY 


SPRINGFIELD 2, MASSACHUSETTS 


15 Divisions from Coast to Coast E-5P 





also are described. Copies of the catalog, 
No. FP-5 can be obtained by writing 
the company’s Industrial Division at 200 


Central Ave., Hawthorne, N. ] 


Holiday Stationery Portfolio 

A complete kit of holiday stationer 
items is Offered by Goes Lithographing 
Co. in the form of a giant portfolio. The 
orttolio contains samples of colortul 


holiday letterheads, greeting cards, blot 


ters, and currency gift envelopes, all pre 
ured for imprinting. The line of letter 
heads and tolders otters a wide choice ot 
holiday themes 

Also included in the porttolio is “How 
to Say It and Sell It,’ a booklet giving 
specific sales tips—including sample sales 
print 


er. Hints are given tor adapting and sell 


letters to be sent to prospects by the 


ing the holiday stationery to financial or 
ganizations and retailers 

A} 
which can be obtained by writing on com 
pany letterhead to Goes Lithographing 
Co., 42 W. Glst St., Chicago 21 


rice list is included in the portfolio 


Data Sheet on Glue Guns 


Che line of FF glue guns, for applying 
adhesives under pressure, is pictured and 
detailed in a data sheet produced by the 
John P. Fox Co., 5514 York Blvyd., Los 


Angeles 42. The FF guns, available in a 


wide range of stock and custom sizes for 
production-line gluing operations, appl 
adhesives under air pressure 


Letterhead Sample Portfolio 


A portfolio of outstanding letterheads 
has been produced by Byron Weston Co 
to demonstrate the characteristics of its 
new laid watermarked stock, Weston’'s 
Hand Weave 

Letterhead samples in the portfolio, 
which is designed to fit a standard file 
drawer, were | roduced by lett rpress, off 
set, and dic-stamp engraving. Letterhead 
size specimen sheets also are included to 
demonstrate the range of colors and 
weights in which the stock is available 

A copy of the portfolio can be obtained 

writing the company at Dalton, Mass 


Offset Stock Sampler 
Mead Corp., 118 W. First St, Dayton 


2, Ohio, has issued a color bulletin printed 
by offset lithography on Moistrite Offset 
regular finish, substance 80. The text rec 
ommends this stock for its high whit 


color, uniform texture, printing contrast 


dy, and depth of illustrations on high 


ecd runs 


Present-Day Role of Paper 


For every new use of paper and paper 
board, there is an instant demand for pa 
per materials to boost its sales—price lists 
advertising literature, catalogs, account 
ing forms, and correspondence. That's 
the theme of “Paper and Progress,” a 
booklet published by the Mead Cory 
118 W. First St., Dayton 2, Ohio 

The booklet t lls the story of the grow 
ing use of paper in every phase of life 
OUNndS a 


Consumption now 1s about 400 


year for each person in the country, says 
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the booklet, and that figure Is Expected 
imp to 500 pounds by 1975. The 32 
ages in the booklet, consisting predomi 


nantly of pictures, show many of the thou 


which paper and paper 


New Line of Sample Books 

Eastern Corp., Bangor, Me 
i new line of sample books covering At 
lantic, Manifest and Volume grades of 


, has issued 


paper The books represent a comy lete 
restyling of the company’s entre line of 
sample book materials, which are dis 
tributed by paper merchants in more than 
60 cities 

Covers show illustrations of 12 famous 
clipper ships done by Kenneth Erskine 
Crook, Boston marine artist. His original 
silhouettes were presented to the Penob 
scot Marine Museum, Searsport, Me. The 
presentation was made by T. R. Probst, 
vice-president and manager of mills, and 





and-white photographs, and the prepara 
tion of economical pre-separated art 
Artists are offered a more detailed de 
scription of Bourges techniques in “How 
to Use Bourges Art Materials, 
of the latest techniqu’s in preparing pre 
separated art for line and halftone work 
Of particular interest to production 
men is ‘Repro Data tor the Bourges Prox 


an outline 


ess,’ a three-page information sheet on 
the reproduction Of copy prepared with 
Bourges art materials 

Copies of all three publications can be 
obtained from art supply stores or direct 
trom Bourges Color Corp., 80 Fifth Ave 


New York 11 


New ATF Specimen Catalog 


American Type Founders has published 
a typographic planning guide for use by 
printers, typographers, art directors, and 
production men. Called “Design With 


Type,” the book includes specimens of all 


ATE types, ornaments, and borders cus 


} 


rently being manutactured 


ATF says the new guide retlects the 
changing trends in type design and type 
ise since ifs previous specimen book was 
published. To keep this volume up t 
late, it has been issued in loose-leat tor 


mat. ATF plans to pul 


secuons trom time to time as new tyyx 


lish new specimen 


faces Or size ranges are introduced 

The price ot the book is $5, and it can 
¢ obtained trom American Type Foun 
lers Co., 00 Elmora Ave Elizabeth 


N. J 


Electric Fork Trucks 


Fast, maneuverable electric fork trucks 
with capacities of 1,500, 2,000, and 
}00 pounds are described in a new bull 
tin available from Baker-Raulang C« 

leveland 2, Ohio. In its six pages, Bul 
letin 1327D describes Baker's FS line of 
battery-powered trucks, designed to com 


Harry Morrison of Eastern Cory 





Care of Hollow Drills 


Avi my “s from E. P. Lawson Co., 426 
W New York, or 628 S. Dear 
born St., ( Chicago is an illustrated book 





as « 
Ss PY ae 


Why Blatchford make-ups 
go fast and easy 


Made up on the Base and photographed actual size, this 
advertisement shows some things you can do with Blatchford 


" _ Oy 7 Awan oe", Oy _/ “he 


1. Anchor small unbeveled plates 
on all four sides, only 9 points 


let telling how to clean, lubricate, sharp 
en, and care for the company’s hollow 
drills. The booklet shows views of the 
Lawson heavy-duty, multiple-head drill 
ing machine and the precision hollow 





drill sharpener 





Linotype Mixer Operation 

A new bulletin describes the Model 29 
and 40 Mixer Linotypes. Printed in three 
colors, the booklet tells how the machines 
were designed to deliver intricate mixed 
Photos 














composition at keyboard speed 






and drawings show engineering features 


i ae Ty { 
There are actual-size illustrations of book, margin needed (above). 








advertising, and newspaper copy set on 





2. More anchorage opportunity 
Catches inside, 4 Catches outside this 


“hollow” square. 


these machines. The bulletin is availabl 
from Mergenthaler Linotype Co., 29 


Ryerson St., Brooklyn 5, N.Y 






Miehle Lithoprint Booklet 


Michle Printing Press & Mfg. Co. has 
published a new booklet, “A New Com 
bination for Greater Printing Profits, 
lescribing the Michie No. 17 Lithoprint 
press. In addition to describing features 
of the press, the booklet illustrates and 
outlines many of the offset plates and 







Blatchford “Honeycomb” Base saves 
time and money... not only in h 
form make-up, but in registration 
and during press runs, too. Write j 
for new booklet. 
platemaking techniques that can be used 
with the press 

The company says that the booklet was 
designed primarily as a descriptive piece 
but that it will give the printer many ideas 
for utilizing the Lithoprint and simplified 
platemaking techniques in producing 


Blatchford Division — National Lead Com- 
pany Atlanta, Chicago, Cincinnati, Cleve- 
land, Dallas, St. Louis; Eastern U.S. and New 
England: E. W. Blatchford Co., New York 
City; Pacific Coast: Morris P. Kirk & Son, Inc., 
Los Angeles, Emeryville (Calif.), Portland, 
Seattle, Phoenix, Salt Lake City. 


Blatchford Base 


o Spot and anchor a 
Plates as tiny g 
dime . fire “ff x 


Oras row 
4 4 









low-cost, high-quality work 





shaped < as this arrow. 





| j 
/ ODtaineda 





Copies of the booklet can 


by writing direct to the company at 2011 
W. Hastings St., Chicago 8 4, Catch holes inthe 


chase handle plates 


° that lap ov 
Color Art Materials P STE Magnesium or Standard Metal > 
Bourg 5s ( olor ( or} has } roduced gp ef 
three publications for printers and pro OE wb 
juction men interested in effective color oy 
wa 








COD\ [he tull-color Bourges Booklet “ ie, 


has 16 illustrated pages of new ideas in 





1 
ackage design, retouching black 
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bine speed and maneuverability with ease 
of operation and maintenance 
The bulletin gives tables of dimen 


sions, Capacities, weights, and speeds, as 
1] 


Neil aS details Of design and construction 


Operation of Hydraquadder 

A new illustrated color folder describes 
Linotype’s Hydraquadder operation b 
mechanical knob, electric push-button or 
automatic tape contro: and stresses fea 


tures of the electric method such as the 





rinted circuit and interchangeable relays 





? 
lesigned to ensure trouble-free operation 


BUILT TO PRINT BY LETTERPRESS, and easy servicing. A sample of quadded 


matter is used to compare the number of 
OFFSET OR MULTILITH om said 1 with and ino th H 


lraquadder This exhibit was designed to 


IDEAL FOR CATALOGUES, FORMS, show that the operator using the Hydra 
BROADSIDES AND LETTERHEADS quacdder punched 46 per cent fewer ker 


Che folder is available from Mergenthaler 


STRONG — OPAQUE — BRILLIANT - a ee 
ONE FINISH FOR MANY JOBS ae 


STOCKED IN WRITING AND BOOK Oot nccicates inmecest to mnetal docoes 
PAPE R SIZE S 16 ro AND 20+ BASIS tors yt w film | roduced | Dexter Fold 
WHITE ONI 4 er Co. shows the company § | 


pack-turnover 


levice in action. The machine ts designed 


VANUFACTURED BH} 


to turn over a full pallet of metal sheets 


j for backup printing. Also shown in the 

Fi FICHFER film is the old way of turning individual 

sheets by means of a paddle-wheel turn 

5 a =: | over. Showings of the film can be ar 

ae ranged by writing the company at Pear! 
PAPER COMPANY River, N.Y 

ALPENA, MICHIGAN 














Statement of the Ownership, Management, and 
Circulation Required by the Act of Congress of 
August 24, 1912, as Amended by the Acts of 
March 3, 1933, and July 2, 1946 (Title 39, 
United States Code, Section 233) of 












THE INLAND PRINTER 
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ff on 5-6825 i ‘ ‘ 35 York St. at Brooklyn 
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' WIS. = Milwaukee 5, Wisconsin 
‘ 822 W. Winnebago 
' Broadway 2.1454 
/ Sengwin Ink Div. of GBW 
¥ ‘ 
‘ 
MEX, cow) 
Mexico 8, D.F © ik, 
Calzada Iatape pa 326.B t 
Phone 7-92-78; 27-9 ? 


For the very fin 


GAETJENS, 


ntact your nearest factor 


Inkbutter 


Traditionally Fine Inks for over a Century 


% Letterpress inks 
% Litho Inks 
% Tin Litho Inks 


* Die Stamping inks 





MAKE YOUR OWN RUBBER PLATES 
IN THE 


EVA-PRESS 


e EASY TO OPERATE 
e ECONOMICAL 

e PRECISION MADE 
e FAST 







The EVA-PRESS makes it eco- 


nomical for every printer to 
make and print from rubber 
frailable in 110 volt. plates. Years of development 


and testing stand behind every 
EVA-PRESS. A quality press that 
makes both matrices and rubber 


220 volt. or other 
specifications 
SPECIFICATIONS 


oer te ese plates. Only 4 minutes actual 
e inside chase (0” « 12 4 ‘ $ 
© Over 50 tons uniform operator's time; 20 minutes vul- 


pressure 


Electrically heated 
thermostatically controlled 


e Requires 17” x 28” floor 


canizing while operator does 


other work. Makes rubber plates 


space of any desired thickness for 
© Breads Er” Nigh use in letterpress and offset 
« Mounts on bench 23” high 
© Shipping weight 600 tbs presses. 


AMERICAN EVATYPE CORP. 


735 OSTERMAN AVENUE DEERFIELD, ILLINOIS 














BERGER & WIRTH, 


Duall Binding Varnish 
Hi Fi Varnish 

Duall Dryer 

Scratch Proof Dryer 





DO YOU need an easier way 


to control colors in your own 


1 Rood 
pressroom? 
DO YOU need large quanuties of ink with uniform 
quality and color, batch after batch? 
DO YOU need permanent inks need blacks that 
are ultra deep need colors that have such stand-up bril 
Bridge liance they are used on award winning lithography? 

DO YOU need scratch-proof inks need gloss inks 
that are easier to use need inks that set and dry quickly, 
yet must sparkle with lite? 
For personal attention on all your ink needs 
and problems, call the nearest GBW fac- 

th dereghs tory. A sales technician will show you how 

4246 the right kinds of inks for your particular 


shop can save time, money and help you 
produce the finest in printing. 


INC. 





SPECIALTIES 


Harris Chemicals 
Offset Blankets 
Perfex Top Sheets 
Speedinx Black 

Kwik Blanket Solution 






ai? 
ner 





an ATF Type Kit 


trace 


Save time with 


Here's the quickest, easiest way to compare 
fit anid spre 

“HO ATI alphabet cards in 
All 


punctuation, shoulder, character per pica, sizes 12 to 


ify ty gre 


tirdy waltuat-fimtehly box 


illustrate 4] laws eaup lower case, figure 


12 pont 
Price for this time-saving visualizer is only $5.00 
Send check or money order to 1.4.26 


FOUNDERS 


Elizabeth, N. J 


AMERICAN TYPE 


200 -Limora Avenue 


AL 
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CALCULAGRAP, 


-puts the on 


< 













| PRESS No 
aitig | Clock Ne 


customer 


| (ares ssiCres 


COMMENCED 


tne ImrOreo 






100— REGISTERING 105—HOLDING PRESS FOR COM 
10)—WASH-UF FOR CUSTOMER POSING ROOM CHANGES 
102—~MAKE-READY 106-1018 

107 REMARKS 






RUNNING 


HOLDING PRESS FOR 
CUSTOMER OK 








Typical Press Room card 
shows elapsed time 
(actual time worked) 


AUTOMATICALLY 
FIGURED 
by the CALCULAGRAPH 


urtesy of the 


s, New York City 


CALCULAGRAPH 


provides accurate cost data 
ON EACH JOB! 


Now you can time all press room operations, 
accurately to the minute. Calculagraph supplies 


automatically computed elapsed time records 





on printed cards—eliminates clerical errors and 


saves the time of your skilled workers. 


Get the Money Saving Facts on Calculagraph 


Write today for illustrated Brochures and sam- 
ple time cards used by leading printers, lithog- 
raphers and engravers. 


Agents in principal cities ask for a 


demonstration. Call or write Dept. 3048 


BX CALCULAGRAPH COMPANY 


16 SUSSEX ST.. HARRISON, NEW JERSEY 


b 
ee 


STANDARD OF ACCURACY SINCE 1892 
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SNAP-DRI 
BLACKS AND COLORS 


SNAP-DRI INKS, formulated especially for coated stocks, 
are a boon to the printer who must work on close produc 

tion schedules. Ink films set so quickly that work may be 
backed up immediately and delivered to the customer 
on delivery from the press. G P | Snap-Dri inks are 






unique in that they have conventional ink viscosity 






and are recognized as the finest development 
Write for 


details and send stock for sample 






in instantaneous setting inks 







proofing 





Chemical Corporation 


General Printing Ink Company 


10th Street and 44th Avenue 
| Long Island City 1, New York 





Offices and Service Plants in Principal Cities 


DIVISIONS OF SUN CHEMICAL CORPORATION 

WORN © HUDSON © WILLEY (paints. maintenance and construction materials industrial coatings) © WARWICK 
textile and industrial chemicals) «© WARWICK WAX (refiners of specialty waxes) © RUTHERFORD (lithographic equip 
ment) © SUN SUPPLY (ithographic supplies) © GENERAL PRINIING INK (Sigmund Uliman © Fuchs & Lang © Eagle 
© American © Kelly © Chemical Color & Supply inks) © MORRILI (news inks) © ELECTRO TECHNICAL PRODUCTS 


(coatings and plastics) © PIGMENTS DIVISION (pigments for paints, plastics, printing inks of all kinds) 


Mrs, William & B 
7737 North Eastlake Terrace 


Chicago 26, Tllinoig 








\ 
Newsparens 


M A \\ & TABLOIDS 
MAIL \_ = 


The CHESHIRE Way* 


@ Automatically attach addressed 
labels at operating speeds up to 
18,000 per hour. Faster, more accu- 
rate than any other method, hand or 
machine. Opens mail room bottle- 
necks, maintains schedules, reduces 
subscription complaints. 


MAGAZINES 





/ DIRECT MAIL 


FLYERS 


100,000,000 mailings per month on Cheshire 
machines. Earlier models still operating after 
24 years’ constent use. 


* An addition to, not a replacement of, 
your present addressing system. Apply 
rollstriporcontinuovs pack form labels. 





>< 
Sap | 


ag 
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De You Pruut... 


DIPLOMAS? ADVERTISING SPECIALTIES? 


CHRISTMAS CARDS? TELEPHONE 
DIRECTORIES? 






*Trade Mark 


NOW INDIVIDUALIZING 
CAN BE DONE FAST! 


The LINOPRESS* is a hand fed 
letter-press that ingeniously 
slips a succession of linotype 
slugs into printing position one 
at a time, a different slug at 


each impression. 


The Linopress operates with 
machine cast slugs of any size 
from 6 to 36 points and 12 to 
30 picas. It will individualize 
anything you can hand feed, 
from a small thin card to a 


large thick booklet 


If printing a different line on each item is part of your business, 
the Linopress can cut your costs by producing from 1,500 to 
over 3,000 impressions per hour. Tell us your application and 
we will advise if a Linopress will do the job. 


DESCRIPTIVE BROCHURE AND SAMPLES OF WORK ON REQUEST 


THE DESKFINDER COMPANY 


COSTA MESA CALIFORNIA 








i} 
| 
' 
i| 
i] 
\} 


| 
1} 
| 


| WRITE FOR 


| SAWS, TRIMS 
| ROUTS, PLANES 


RICHARDS ELECTROMATIC | 






| DOES 
EVERYTHING * 
MACHINE 
@ 3 Motors DELUXE 


@ Many Exclusive 
Patented 
Features 


MORTISES, ETC. 


Precisioned 
Plates Save 


Press Time 


DETAILS AND 
FOR COMPLETE 
CATALOGUE OF 
OUR LINE 


J. A. RICHARDS Co. KMAMAZOO, MICH 


One-piece solid steel frames 


$7900 * 


LOCK-WHEEL 





Features 


COMPARE Design 


Quality Price 

NONPAREIL MODEL ~ for large dia. cylinder, 
automatic and platen presses — Roman or 
Gothic figures — forward or backward mo- 
tion —“No,” slide plunger only 7 pts. high. 


LOCK-WHEEL MODEL — for small dia. cylinder 
high-speed presses — same features as non 
pareil plus patent lock bar which prevents 
“throwover.” 


*6 wheel models $2.00 extra. Removable slide 
plunger $1.00 extra. 7- and 8-wheel models 
available. All prices F.O.B, Brooklyn, N. Y. 


Dollar for Dollar WETTER Gives You More 


Weller NUMBERING MACHINE CO. 


ATLANTIC AVENUE & LOGAN STREET- BROOKLYN 8,WN.Y. 
ONLY UNION MADE NUMBERING MACHINE IN U.S.A. 
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A Really 

Complete 

DIE MAKING 
SERVICE! 







ACCURATE | 


sTEEL RULE | 
guTTinG DIES 


NOCURATE |S 


curtias & 4 
creasing DIES 















cm ea WER 


cease WR 


he wiee case. ® 
Se aa 


= 
oe STEEL RULE DIE MANUFACTURERS 
22-24 W. 21 ST. @ WW. Y. 10, N.Y. @ CHelsea 2-0860-1 


ending of your prot 
pert & we otter 







ACCURATE 














Do HOT-SPOT Carbonizing 


right in your own shop! 


Turn 


NON-PRODUCTIVE 
PRESS TIME INTO 
NEW PROFITS 
WITH A 
DOVEN 
CARBONIZING 
CONVERTER 





on your 
Miehle Vertical 
Miller, Little Giant, and 
other cylinder presses 





of profitable extra jobs on what was 
time with the “DOVEN HOT 


YOU can run handreds 
formerly non-productive press 
SPOT CARKONIZING CONVERTER Factory-installed unit 


prints on’ carbon at regular printing press speeds—either be 


fore or after regular letterpress printing, handles Hot Embossing 
specialty work yet does not interfere with conventional 
letterpress operation, Features exclusive “Pin-Point™ Heat Con 
trol that individually controls heat on fountain, ink roller and 
bed-——adjusts to exact heat required for every job 


CUT WEIGHT, CUT COSTS with 

NEW DOVEN MAGNESIUM ™ 

BASES & FURNITURE 
. for lifetime use 


Bases easy to mount under every re ate no war shrinkage 
ype p t ) 
Write Today for Complete Informati 


DOVEN MACHINE & ENGINEERING CO. 


2706 W. VanBuren Chicago 12, Ill 
SAcremento 2-3355 
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yabeSpeare gain WW: 
He is well paid that 


a fis e well satistied 
al, 


lea vy Or t STRITI ES VELOPES 
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ink 


NORTHERN STATES ENVELOPE CO.” 


300 E. 4th STREET, ST. PAUL, MINNESOTA 


| JUSTRITE ENVELOPE MFG. CO. 


523 STEWART AVENUE S.W., ATLANTA, GEORGIA 


Two modern factories to serve you 


20/20 OVERPRINT VARNISH 


Homogenized, non-yellowing and 
crystal-clear. Fully scratch-resistant. 


Letterpress and litho 


GLAZCOTE INK CONDITIONER* 


Makes all inks tougher, glossier and 





highly resistant to scratches. Letter- 
- 4 


INK CONDITIONERS 


press and litho 





\ 
MFRS rsa '33" AND "0-33 
Cntral 
cn fra COMPOUNDING CO. 
1719 North Damen Avenue Chicago 47, Illinois 


EXPORT Guiter an Cot New York 4 + CANADA anadian Fine nw ¢ Ltd Tor t 






Insist on 
the 





Eliminate Roller Stripping 









Easy to use will not harm roll 


ers. Removes glaze. Improves print 






ing of solids. Color work become 






vivid and brighter. 






Order from your Jobber 
Write for samples 


J.C. PAUL & CO. esr. i887 


SKOKIE, ILL 






8140 N. RIDGEWAY AVE * 


THE INLAND PRINTER for November, 1955 


NO DOUBT e NO RISK « NO WORRY : 


ITSUNCONDITIONALLY GUARANTEED | 


A moderately priced tympan with a hard, even surface 





and exceptional strength. Nationally stocked in roll 
widths for every press, or square-cut sheets. 


oe a FREE WRITE FOR TRIAL SHEETS, 
‘Riegeld CERT FINE MENTION PRESS AND SHEET SIZE WANTED 
es RIEGEL PAPER CORPORATION 


P. O. Box 170, Grand Central Station 


New York 17, N. Y. 
ordered in 3 weeks 











From Quebec to Los Angeles and Seattle to Miami 
181 firms decided, in the three weeks ending Octo- 
ber 15th to wait no longer to install the fabulous 
folder that returns Gold-Mine Profits, for a life- 





time. Yet costs so little. Speaking of life-time fold | 
ers, on October 5th, Mr. B. A. Schumacher of The TYPE WAS 
Schumacher Company, 328 West Superior Avenue, THIS NEW be REMOVES INK 








Cleveland wrote, 


WITHOUT LEAVING GREASY FILM 


Thoroughly cleans all printing 


“The Baumfolder | bought in 1920 is still as good as LOW COST 


the day we bought it, thirty-five years ago. We do 















‘ rollers also plastic, metal or 
the general run of folding jobs found in a Letter ae oe 


Service Organization and it pays for itself over and 
over, every year, just for folding filled-in letters. 


lates. Will not harm 
hands, wood etal or rubber 


}] ‘ f 
. Specially formulated for the 
No machine could give us greater accuracy or de 


cepted period of drying tim 
pendable operation. The Baumfolder will probably “) dupes 1) eal eee 


lel. Ea tep dis 


ot too fast—not too slow 
be traded in when | am no longer here. | just : ; 


thought you would like to hear this good word for \pproximately 90 flash point 


ys Contains no benzol or carbon 
your product”. settee 
Thank you Mr. Schumacher. | hope you realize 
DEALERS. Write for 


how much we appreciate the friendship of our 
interesting proposition 


twenty thousand happy Gold-Mine users. 








5331 $ CICERO . CHICAGO 372, ILL 
REliance 5-5100 


RUSSELL ERNEST BAUM, INC. 


615 Chestnut St Philadelphia 6, Pa 


















STOP STATIC ELECTRICITY 


s [KIL 
—THE ORIGINAL 
mates CANNOT BE DUPLICATED 

— GUARANTEED! 


<7. USED REGULARLY IN THE LARGEST PLANTS 
IN THE NATION $30.00 per doz. 


) TAT ! 4 I L 1220 WEST 6th ST. + CLEVELAND 13, OHIO 
STATIKIL —— A DIVISION OF THE J. E. DOYLE CO. — Established 1914 ee 












$3.00 per can 
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| f | ( 
C d S S e | EQUIPMENT & SUPPLIES FOR SALE 


4 
THE INLAND PRINTER'S buyers yin tory te 


oyide 





ROTOGRAVURE 
WEB-OFFSET 
LETTERPRESS 
FLEXOGRAPHIC 


OVER 25 YEARS EXPERIENCE 


B. OFFEN & CO. 


168 N. MICHIGAN AVE. 
CHICAGO 1, ILLINOIS 








RATES: Ordinary classified, $1.10 a line per in- CALENDARS AND CALENDAR PADS 

sertion (figure 36 characters per line); mini- WHOLESALE CALENDARS, MATCHES, 
mum $3.30. Used monthly, $35 a year for 3 VANS, ADVERTISING NOVELTIES 
lines; $10 for each additional line. Situation uD dy printing . pial | a RX U 
wanted, 90¢ a line; minimum $2.70 wie oe Verenans ‘ TOUGH TEMPER DIES “ 
Display classified sold by column inch with dis- ‘ ~ q 
counts for larger space and three or more in- 
sertions, Sample rates: One inch used one time, CALEN 
$21; used 12 times, $16 per insertion. Two or W rite 
four inches used one time, $19 per inch. Full id 
rate schedule on request. Please send payment ‘ 
with order 

Copy must be received at 309 W. Jackson 
Bivd., Chicago 6, Ill, by the 18th of the month 
preceding date of publication 


ADHESIVES 
Poua dma cuaabat aimee as ae V(Ahal) aad INVESTIGATE THE KENRO CAMERA 
, sea , Pda. a if You’re Adding or Expanding Offset 


DO TWICE the work of 11x14 Camera 
NON - SMEARING ee ee 
rk of o ¢ ‘ 


BUSINESS OPPORTUNITIES HOT SPOT Ot) GRY 
PRINTING BUSINESS CARBON INK ! 


Complete Modern Letter Press Shop in 
Los Angeles, Calif. Gross 75,000. Owner Longer Life ~ guaranteed not to dry out 
retiring. Terms to right parties. Some cash 
Box N-95 ¢/o Inland Printer, 
30? W. Jackson Bivd.,, AMCO maintains complete labora 
Chicago 6, Ill tory facilities for testing and 

determining your carbon ink need 
Send us the grade and weight paper Snap-Er © One-time Carbon Forms 
to be used we'll recommend the = Continuous © Fan-Fold Forms 


right carbon ink for the job to 11 parts 
Sizes up to 17” x 16'/, 





DD 
for 


AR PADS 


Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
CARBON INK J. A. RICHARDS CO., KALAMAZOO, Mich 




















bor Sa B 
LK-BRIN 
Leading De 
h 


enro Graph 





Better Legibility — up to 12 clear copies 














LITHOGRAPH COo., COMPLETELY 


\ 


AMERICAN CARBON PAPER MFG. CO. 


factories at Ennis, Texas . Chatham, Va 


820 Patterson Ave, YC 12 


BRONZERS ENGRAVED STATIONERY 
MILWAULKEE BRONZERS ENGRAVED STATIONERY 


! it ( fe Wedd 


AN EATENSIVE LINE of 
ead i built print equiy ent 
\ te for free t M 
| ‘ ' 


Minet t | } é ilit emt ye 





They Laughed . . . 
When I said, “We'll Do the 


Embossing in Our Own Plant.” 


And you, too, Mr. Printer, can do professional embossing 
on your regular job presses if you order STEWART’S EM 
BOSSING BOARDS from The Inland Printer. A booklet 
giving full instructions is included with every order 


ROTARY PRESSES SPEED PROFITS! 





for new, faster methods 
of printing, investigate 

















f 
' ORVILLE DUTRO & SON, INC. Don’t let those extra profits walk out the door. Add rich- 
gL 17 West 9th St. Los Angeles 15, Cait ness to your printing and dollars to your cash register by 
' ‘ accepting with confidence every job of die embossing. 
' 1 
5% x 9% inches ... $1.60 a dozen 

; war FOR veneer 92 x 11% inches $2.85 a dozen 

Jesigned and sold exclusively by a . - . sitet » . a — 
' . Orville Dutro & Son. Made by Western THE INLAND PRINTER BOOK DEPARTMENT 
; ‘fem orca rt cent ohne te oo 309 West Jackson Boulevard, Chicago 6, Illinois 

cial machinery for industry sinc 7 d 
Iz.see eee eeaeauaacuoooeoaonoaoeo » | 
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EQUIPMENT & SUPPLIES FOR SALE (Cont.) 


EQUIPMENT & SUPPLIES FOR SALE (Cont.) 





FOR SALE 


65°’ 5/0 2-col. Miehle, Dexter pile or 
Cross feeder, ext. del. 

65" 5/0 s.c. Miehle, Dexter pile or 
Cross feeder, ext. del. 

56” 2/0 s.c. Miehle, pile feeder, ext. 
del. 

No. 4/4-roller Miehle swingback units, 
bed 30 x 42. 

2-col. 27 x 41 Miller, 4 track, oiling 
system and A C motor. 

28” x 41” 4-track Miller Major. 

No. 1—22” x 28"’; No. 2—22" x 34” 
Kelly presses, reloading feeders, 
lubricating system. 

22” x 28" Miehle Horizontal, straight 
line del. 

22” x 28" Miehle Horizontal Tandem. 

Harris Offset Presses—17'/2"' x 22”, 
21° 8328" ,22° «80, 41" 254" 

38'’—44" Seybold paper cutters. 

3-knife Seybold trimmer. 

84” Oswego mill type paper cutter. 

G2-2 Intertype—8-14-31 Linotypes. 


NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800 
323-29 North 4th Steet, Philadelphia 6, Pa 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 


a 
| ed) 
| fod ie 
cms 9) 


$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y 




















Amsco 
Chases 


® Electric-Welded 








*& Square and True 
*® Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City, N.Y 








SHIPPING TAGS 


MADE AND PRINTED TO 
bfo)t) Sie) ie) 2 mse) 
THE TRADE 


A. GUARANTEED 
_ MACHINERY 


5/C 69” Miehle Perfecting auto. unit 

No. 4-4R 41” Miehle, Dexter pile feed- 
er, ext. del., reconditioned 

Miehle V45 Vertical, rebuilt 

64” Seybold 12Z Trimmer, mill type 

50” Seybold 13Z auto. Cutter, rebuilt 

Brackett Trimmer, Model B-5 

Dexter Quad Folder, Model 121, 42x56 








SPECIAL 
3—6/0 70” Miehle 2-color, 2 with Dex- 
ter pile feeders, 1 Cross Feeder, 
ext. dels.; like new; available im- 
mediately 


Samuel C. Stout Co. 


343 S. Dearborn St., Chicago 4, Ill 
Phone: HArrison 7-7464 




















THE DOYLE 
INFRA-RED DRYER* 
for all types of printing machinery 


THE DOYLE 
VACUUM SHEET CLEANER* 


Removes dirt, dust, lint and dry spray 
from paper while printing 


*Patented 


J. E. Doyle Co., 1220 W. 6th St., Cleveland 





Magnifiers 


Photo Engravers 










Photographers 
Lithographers 


Printers 


#10 


$850 


#20 12-Power 






$10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St Detroit 26, Mich 

















oles 


Ti-Pi, 1000 Bdwy, Kenses City 5, Mo 


EQUIPMENT & SUPPLIES FOR SALE (Cont.) 










Foster Manufacturing Company 
13th & Cherry Sts. Phila, 7, Pa 


GALLEYS 





QUICK DELIVERY 






FOSTER 






Silver King——Guaranteed Not to Rust 
for 10 Years 
PRICED LOW 
Galley Cabinets Transfer Trucks 


Working Tops Magazine Racks 





Write for FREE Catalog 








| HEADLINE VALUES 


amplified on request 


COTTRELL 5 color 3247 
MIEHLE 41 tw olor No. 19936 
hain delivery 

MILLER FOUR TRACK single and 
two color presses 28441 
KELLY No. 1 units 22”28 
jutomatic oiling, high fia 
LINOTYPE Model 30 8 treak 
6 mold d automat juadder 


HARRIS Model 134 


TYPE & PRESS 
of Illinois, Inc. 
3312 N. Ravenswood, Chicago 13 
Phone: BUckingham 1-4330 








Produce top-quality work 


without extra effort! 


install Ideal rollers and relax! 


ROCKETS for your job presses 


* 
SYNTHOX for your 


/ 
modernize fast typo presses 


L New GRAYTONE 
‘ for your litho presses 


economize 


IDEAL ROLLER AMUFACTURING CO 


ngton Park, Calif — ng ivlend ity | wT 
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EQUIPMENT & SUPPLIES FOR SALE (Cont.) 


AMERICAN 
ROLLERS 


BY ROLLER CRAFTSMEN 
FOR PRINTING CRAFTSMEN 


SEE FOR YOURSELF. ORDER A SET 


AMERICAN 
ROLLER 
COMPANY 


1342 NW. HALSTED ST. CHICAGO 22, ILL 
225 N. New Jersey $1, Indianapolis 4, Ind 





LING-INTEEM-LOEDLOW Mat 





LET US SOLVE YOUR 
LETTERPRESS 
REGISTER PROBLEMS 


SINGLE COLOR . . . MULTI-COLOR 
PROCESS ... FOLDING BOXES 
e FLAT BED: All types, including 
embossing plates. 

e ROTARIES: Miehle 76 and Harris 
TRG 

e NEW SYSTEM for Cottrell Presses 


TAYLOR MACHINE CO. 


210 Guilford Ave. * Baltimore 2, Maryland 











htubber Cement 


reular 


Mat Linotype 
Midwest Mati 
ourt, Chicage 

r 9-2419 


EQUIPMENT WANTED 
Lt DLOW CABINETS, Mat 


Write j 1 YF Kitchens 


WAN REDD: Loe 


i to lb 


HELP WANTED 
PRENTING SALESMAN: one 
al fie the | the 
ontact 


WANTEI 
d oper 


r fan 


i 


Ruppert-Drehe 
4 West Jeffer 


HELP WANTED (Cont.) 


MEN WANTED — POSITIONS OPEN 


Super | ntendent—O fiset OHIO $12,000-15,000 
Production Manager —0O fiset - Letter press- Flexographic 
Age 32-45 Label Printer MIDWEST $10,000-12,000 
Production Manager 
Offset -Letter prese 
Production Manager 
Offset. Letter press MINN. $6,000- 7,500 
Ty pographer PAC. N.W. $8,000- 9,000 
Notch Chief Estimator Offset 
276 MIDWEST $10,000 
Foreman—Composing Rm. Pub. MIDWEST $6,000 
Foreman —Offeet Pressroom 
4-col exp. necessary OHIO $6,000 
WANTED: Cameraman, platemakers, strippers, press- 
men compositors prootreaders mono 
type, folder operators, binderymen, ete. 
Offset pressmen in high demand 


GRAPHIC ARTS EMPLOYMENT SERVICE 


Helen M. Winters, Mgr 
Dept. 1D-11, 307 E. 4th St Cincinnati 2, Ohio 


List Your Confidential Application With Us 


TEXAS $6,000. 8,000 





INDUSTRIAL ENGINEER 

To head Industrial Engineering Dept Must 
be thoroughly experienced in paper convert 
ing and graphic arts fields and well qualified 
asx to methods, standards, etc. Excellent op 
pertunity with well-established, mid-western 
firm. In reply give fall particulars regard 
ing experience and salary requirements 

Hox N-98 c/o THE INLAND PRINTER 
109 W. Jackson Blvd Chicago 6, Ilinois 











INSTRUCTIONS 
Linots pe-Interts pe lastruction 
Ohio Linotype hoo 


Logan, OF 


MOTOR AND CONTROL EQUIPMENT 
CLINE PLECTHIE MEG. CO. 
t house Motor and control ¢ 
machiners 


SALES HELPS 


a $s printing!” 


Use The Notebook of a Printer 


@ It's the best printer's house-organ you can 
get because it sells printing. Your name designed 
into it, Smart; low cost. Sales copy wins na- 
tional award, ASK. Maybe your city and area 
is open. “It brings in business.” “ Prospects 
call us.” “It makes money”. . . clienta say. 


Send for facts. No obligation, 


Oren Arbogust Co., Advertising 
228 N. La Salle St., Chicago 1, Il. 
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GRADUATE ENGINEER 
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(iver 20 yrs, experiences 
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94 rit VLA 

liek 309 W Jach 


Chicago 6, Ill 
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FULLY QUALIFIED letterpre 


STITCHING WIRE 
SPECIFY PRENTISS 


TYPE FOUNDERS 
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MACKEN7ZII 
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TWO BOOKS 


on 

rr = 

LY PE! 

. 
These two books should be in the 
library of every printer, composi 
tor, designer or buyer of type 
Excellent for the student of ty 
pography! When ordering from 
The Inland Printer, send check 


or money order in advance and 


the book will be sent postpaid 


Design With T ype 


By Carl Dair; $4.85. Includes over 
90 working layouts, employing only 
type elements and requiring no art 
work. Printers and all those who 
use type in design will find in this 
book a wealth of new possibilities 


with type 


How to Recogni C 


Type Faces 
By R. Randolph Karch; $6.35. Said 


to be the only single publication 
where one can find all the 1,475 
type faces now sold in fonts or 
matrix forms in the U.S.; the dif- 
ferent faces are arranged in order 


of their similarities 


Ask for a py f our free Book List 
Write to The Inland Printer, Book De- 
portment, 309 West Jackson Boulevard, 
Chicago 6, Illinois 
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End Company Xmas 
Gift Problems the 
"“Select-A-Gift’ Way 


... Customers and Employees 
Select The Gift They Want 


... You Pick The Price Range — 
Five Groups ... $6.62 to $47.25 


Stop worrying if they have one. . . if 
they want one... what size or color. 
Pick your price range and we mail, o1 


you give, a_ beautiful combination 


Christmas Card-Gift Folder to each 
person on your list. Folder is person 
alized with your name, and/or your 


company’s, and illustrates as many as 
24 of America’s most-wanted, nation 
ally-advertised gifts. Recipient tells us 
the gift he wants from you; we ship it 
to his home 


Cost of Gift Covers Everything 

We handle mailing, packing, shipping, 
all details. You give more because 
your complete costs average 25% less 
than regular retail prices of the gifts 


alone. “Select-A-Gift” is used and en 
dorsed by hundreds of leading com- 
panies. Write to Dept. IP for free 
folders . complete details. 


Select-A-Gift Division of 


MARITZ SALES BUILDERS 
4200 Forest Park Boulevard 
St. Louis 8, Missouri 
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4 CONVENIENT 
SPOTS 


for obtaining molding 
and engraving rubber 


IN A HURRY 


“U.S.” grows its own natural rubber and 
makes its own synthetic rubber. “U.S.” 
has the vast resources, the experience and 
the technical staffs essential in producing 
the best in rubber for printing plates. 
Call our distributor, Williamson & Co., 
at any of the following addresses: 

Caldwell, New Jersey * or Bryan, Ohio 

or San Francisco, Calif. 
or call 


United States Rubber Company 


Mechanical Goods Division 
Providence, R. |. 





Advertisers’ Index 


Accurate Steel Rule Die Mfgrs 96 
American Carbon Paper Mfg. Co 98 
American Evatype Corp 93 
American Roller Co 100 
American Steel Chase Co 99 


American Type Founders 


22, 23, 86, 87, 93 
American Writing Paper Corp 17, 18 


Arbogust, Oren, Advertising 100 
Armour and Company 31 
Baum, Russell Ernest, Inc 97 
Blatchford, E. W., Co 91 
Calculagraph Company 94 
Cantine, Martin, Co 4 
Central Compounding Co 96 
Challenge Machinery Co 12 
Champion Paper & Fibre Co 53, 54 
Chandler & Price Co 83 
Cheshire Mailing Machines, Inc 94 
Consolidated Water Power & Paper Co 28 
Cromwell Paper Co Inside Back Cover 
Deskfinder Co 95 
Dexter Folder Co 19 
Didde-Glaser, Inc 16 
Douthitt Corp 99 
Doven Machine & Engineering Co % 
Doyle, J. E., Co 99 
Dutro, Orville, & Son, Inc 98 
Eastern Corporation 5 
Ersco 98 
Fletcher Paper Co 92 
Flint, Howard, Ink Co 78 
Foster Mfg. Co 99 
Fox River Paper Corp 277 
Fraser Paper, Ltd 13 
Gaetjens, Berger & Wirth, Inc 93 
General Electric Co 2) 
General Printing Ink Co 94 
Graphic Arts Employment Service 100 
Graphic Arts Industry, Inc 92 
Hamilton Tool Co 15 
Hammermill Paper Co 33, 85 
Hammond Machinery Builders, Inc 8! 
Harris-Seybold Co 26 
Heidelberg Presses 7 
Hudson-Sharp Machine Co 89 
ideal Roller & Mfg. Co 99 
International Paper Co 82 


Intertype Corporation Outside Back Cover 


Justrite Envelope Mfg. Co % 
Kenro Graphics Inc 98 
Kimberly-Clark Corp 8.9 
Kleen-Stik Products, Inc 4 
lawson, E. P., Co 10 
Ludlow Typograph Co 1 
Mackenzie & Harris, Inc 100 
Maritz Sales Builders 101 
Mead Corporation 73 
Megill, Edward L., Co 9 
Mergenthaler Linotype Co Inside Front Cover 
Miehle Printing Press & Mfg. Co 25 
Miller Printing Machinery Co 79 
Minnesota Mining & Mfg. Co 4, 87, 101 
National Lead Co 91 
Neenah Paper Co 24 
Nekoosa-Edwards Paper Co W 
New York & Pennsylvania Co 14 
Norma Pencil Corp 60 
Northern Machine Works 99 
Northern States Envelope Co % 
Nygren-Dahly Co 88 
Offen, B., & Co 98 
Oxford Paper Co 20 
Povi, J C, & Co % 
Process Color Plate Co 32 
Richards, J. A, Co 95, 98 
Riegel Paper Corp 7 
Rising Paper Co 2 
Rogers, Harry H., Co. Inc 97 
St. Regis Paper Co 30 
Select-A-Gift 101 
Simonds Saw & Steel Co 29 
Sinclair & Valentine Co 75 
Standard Tag Co 9” 
Statikil 97 
Stout, Samuel C., Co ” 
Sun Chemical Corp 94 
Taylor Machine Co 100 
Ti-Pi "9 
Type & Press of IIlinois, Inc 99 
United States Envelope Co 90 
United States Rubber Co 101 
Vandercook & Sons, Inc 71 
Warren, §. D., Co 6 
Western Gear Corp 1) 
Wetter Numbering Machine Co 95 
Williamson & Company 101 


eee eeee eee e eee eeee eee ee eeeeeeeeee 


Never Underestimate the 
Power of the Pressroom! 





“Easier to change to 
offset with 3M Plates,”’ 
faye W 


Chia Re 


tlter Mitziva, South Shore Printers 


Iinois 


An old hand at letterpress printing 
Walter Mitziga has recently gone into 
offset printing as well. Is this difhcule? 
Walter says: “The significance of the 
43M Plate is that it makes it easier to 
change to offset and control the plate 
making. Right now, I have a 40,000 
run on the press and I know the 4M 
Plate will do the complete run with no 
sign of wear, I’ve tried other pre 
sensitized plates,’’ Walter says, “but 
Iam on the 4M bandwagon 100 
Discover in your own shop how 
trouble-free offset printing can be 
insist On 43M _ Brand prainless 
oxidizing Photo Offset Plates! 


non 


Take the Guesswork out of Presswork 


“3M’ Photo 


BRAND 


Offset Plates 


++ MAIL THIS COUPON TODAY 


FREE! | 


NNESOTA MINING & MIG. CO., 
DEPT. HJ-115CI lr. PAUL 6, MINN 
Please send me, without cost or obligation, a 
valuable Pressman's Dampener Gauge and 


Guide giving Complete itorma 


4M Plates 


$sfpians 


tion on the use of 


We have presses. Position 
yame 

Company 

Address 

City tate 
3M” is a registered trademark o 

Minnesota Mining & Mfg. Co, St. Paul 4 


Minn. General Export 979 Park Ave 
York 16, N.Y. in Canada 
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BY WAYNE V. HARSHA, EDITOR 








the printing and lithographing 
aminimum of per cent ove 
accustomed as we are to sticking our neck it for 


| 


year predictions, we decided to let Peter S$. Nagan, who 


managing edits Report on the Busine Outlook 
ind so he did as the keynote address at Jast month 
Printing Industry of America convention 

Not only did Mr. Nagan stick his neck out; he 
tually stretched himself out horizontally, hanging on 
his Achilles heel. Some of the things he said 

It's safe to say that printings volume will grow and 
grow substantially in the next 10 years. The 
in my mind is—will it grow as fast as busines: 

Or, in other words, will it grow as fast as it should? 

If the trends of the past 15 years are any guide 
afraid the answer would be NO. Printing won't be ex 
panding as much as it should. In fact, it would grow only 
three-fourths as fast 

Here's what the record shows: During the past | 

irs, all manufacturing increased its share of the nation’s 
total business from 27 per cent to 433 per cent. At the 
same time, printing’s share of manufacturing dropped 
from nearly 4 per cent to 24 per cent 
Some of the reasons for the shrinkage in printing’s 


relative importance are obvious. Radio and television are 


competing with the printed word for the individual's time 


thats one 

Another possible explanation, though, may be this 
Printers haven't been investing enough in new and modern 
plants and equipment Their outlays havent kept pace with 
their sales or the volume of business they do. In fact, the 
record shows that they have seldom spent as much as 
SO per cent of the amount the sales figures indicate is 
necessary, if the industry is just to hold its own. And 
19 the biggest expansion year in American history up 
to the present-——they spent less than 60 per cent of what 
their sales volume would lead you to expect This at least 
suggests that efficiency may be suffering, costs getting too 
high, and that customers may be giving new business to 
other media 

Now, assuming that these wends continue—that print 
ing s share of rotal busine SS drops as its capital investment 
lags——what might this mean for printing sales in 196° 
Well, they would be up 


this years on the average 


per cent to 20 per cent overt 
That may sound good. But it’s 
no cause for comfort. In the same period, the st of 
business will be enjoying gains of 45 per cent or more 
Looking over the broad range of technological and 
other changes that are coming, its clear that printing 
doesn't have to be content with lagging behind the crowd 


For one thing, the trend toward preparanuon of food means 








more packaging all that this implies for printers 
in that section of the industry. For another thing, the new 
wrinkles in durables marketing mean more pre-selling 
that 1s, more advertising And it wont just be newspapers 
or television that benefit 

Then, too, the increasing complexity of our economy 
and government means that paperwork will continue to 
grow—despite the introduction of electronic computers 
And, as complexity increases, there'll be a mushroom 
growth of technical and educational printing-—books, man 
uals, instructions, trade bulletins, et 

So printing needn't lose our—if it can keep its costs 


ind prices down with new equipment and new methods 


and if it can keep the quality of its services up. This 
involves selling, too—harder selling—showing potential 
buyers how printing can help them cash in more heavily 


on the wonderful opportunities ahead 


*& Some Southern California printers are unhappy with 
the printing machinery manufacturers because they either 
cant or don't supply parts fast enough when a piece of 
equipment breaks down 

The Printing Industries Association of Los Angeles sent 
out a questionnaire to 250 printers and some of the an 
swers that came back would make the printing machinery 
manufacturers’ hair curl. The survey was conducted by the 
PIA general manager, Henry Henneberg, whose members 
were becoming increasingly concerned over the deterio 
rating parts service situation in Southern California 

One printer wrote that he disposed of two presses only 
because he was unable to get parts or service. He replaced 
them with units from a manufacturer whose service was 
better 

Another printer said all companies are bad and singled 
out one as the worst. He's getting parts made locally 

Most printers complained that it took far too much 
time to get parts direct from the factory particularly when 
they couldn't be supplied from regional parts depots 

It appears that most of the printers were complaining 
of press manufacturers and their failure to service or ship 
parts for their equipment promptly 

Now, if there's anything that makes a printer's blood 
boil, it a press down with thousands of impressions 
waiting nor to mention an irate customer who keeps 
howling for delivery 

It would behoove printing equipment manufacturers 
generally, and the press makers in particular, to get busy 
on this problem immediately, There's no sane reason why 
in this day of air freight and air express, why it should 
take two WeECKS for a printer to get parts from a factory 


even several thousand miles away 
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Whether you 
print letterpress... 


































































































































































































or otfset... 


there is a 
CROMWELL sheet 
tailor-made 

for your needs. 





YMPAN 


BACKS UP YOUR REPUTATION 
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Modern lithography demands good underpacking! Always specify 


Cromwell OFFSET PACKING SHEETS 


Known everywhere for: 


e extra hardness 
e extra toughness 

e@ uniformity of caliper 

e creep resistance 

Available in calipers .0O2, through .015 
(excepting .011, .013, .014). 


Also available in certain calipers in treated 
stock for use on plate cylinder. 


Leading paper houses everywhere stock and rec 
ommend Cromweli Tympan and Cromwell offset 
packing sheets. Tell your paper merchant you want 
Cromwell sheets 


SEND FOR FREE WORKING SAMPLE 


F988 888288 OO SESS 2822S SE 6 SS SSSSSSSSSSSTIS4 


1 ' 
: Cromwell Paper Company ; 
1 4ou9 S. Whipple Street ’ 
i Chicago 32, Illinois : 
' ; 
1 Send me working samples of ( } Cromwell Special Tympar 4 
H [ ] Cromwell Offset Packing Sheets without charge or obligatior ; 
' 
; Name 1 
A ' 
' Firms Address ' 
' t 
' 
: City Zone State rn 
i ' 
' Press Make Tympan Size ' 
i t 
' : ' 
‘ Check OD Square Cut ie Clipped CT Scored ! 
‘ ' 
L seanennnaennannead 











The Large KCONOMY Size 


Sure, you pay more for the large economy 4. No waiting for matrices to distribute 


—continuous distribution permits set- 


size... but you get so much more for your { 
ting from as many as four magazines at 


money. It’s the same when you buy a fully senile 2 ta 
equipped Intertype Model G Mixer. straight matter speed. 
ree . ¥ 5. Automatic white space composition — 
And here are some of the profit making with Intertype’s time-saving quadder. 
advantages you get: pans ; , 
; sate 3. 50% more mold capacity with the six- 
1. Versatility—sets any class of compo- maid disk 
sition—text, display, mixed matter, at ear 


keyboard speed. . “At-a-glance” check on matrices with 


Visilite magazines. 
. Effortless shifting of magazines with 
no-turn, power operated magazine shift. 


2. Large sizes as well as small—up to 
normal width 30 pt. in main magazines 
—up to 60 pt. caps in some faces in the 
side magazines. Let us help analyze the work in your com- 

3. Instantaneous type changes from one posing room and see why your best buy is 
font to another at the flip of a finger. a modern Intertype Mixer machine. 


Look to Progressive Intertype 


INTERTYPE CORPORATION 
360 Furman Street, Brooklyn 1, New York 
Chicago, San Francisco, Los Angeles, New Orleans, Boston 


In Canada: Toronto Type Foundry Co. Ltd., Toronto, Montreal, Winnipeg, Vancouver, Halifax 


Intertype and Visilite are registered trademark 


Text set in Century family 
Printed in U.S.A 





